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FOUNDED  IN  1884 


ISSUED  EVERY  SATURDAY 


tahlman,  White  Discuss  Press 
reedom  at  CNPA  Convention 


ANPA  President  Urges  Free  Expression  For 
Radio  and  Screen  . . .  ASNE  Head  Tells 
Publishers  "We  Need  to  Fear  Ourselves" 


Jan.  23  —  Dentinciation  of 
program  airtailing  freedom  of 
rtss  highlighted  the  California 
Publishers  Association’s 
nvention  which  ended  here 

to  legislation  “of  a  de- 
ir  discriminatory  nature 
ness,  of  which  the  Patman 
Jl.  No.  1,  is  an  example,” 
icluded  in  the  resolutions 
ird  as  the  three-day  con- 
«d. 

reedom,  Stahiman  Urges 

press  resolution,  adopted 
,  was  inspired  by  James 
lan,  American  Newspaper 
Association  president  and 
of  the  Nashville  Banner, 
told  publishers  they  must  be  de- 
to  preserve  all  of  the  con- 
guaranteed  freedoms,  and 
that  freedom  of  speech 
i()ply  to  radio,  to  the  screen 
to  &e  soap  box  as  well  as  to  the 

Allen  White,  president. 
Society  of  Newspaper  Edi- 
md  publisher,  Emporia  Gazette, 
the  largest  attended  conven- 
to  tile  51  years  of  CNPA  history 
with  his  description  of  the 
that  has  taken  place  in  the 
business  during  his  50-odd 
tperience. 

as  new  president  of  the 
was  William  S.  Kellogg,  pub- 
CUndale  News-Press. 

laurels  went  also  to  Roy 
San  Rafael  Independent, 
■esident  under  whom  the 
reached  a  membership  of 
wspapers,  100  of  which  are 
for  an  increase  of  25;  to  Neal 
convention  chairman  and 
.  Azusa  Herald,  who  was 
first  vice-president;  to  Paul  R. 
Voodland  Democrat,  chosen 
»ice-prcsident;  Stanley  Larson, 
Courier,  newly  -  selected 
,  and  to  W.  Clif- 
owel!.  Turlock  Journal,  se- 
fo  the  executive  committee 
created  by  Mr.  Leake’s  ele- 

Wll  Rogers  Wins  Cup 

Minounced  that  496  had  reg- 
^ainst  the  previous  record  of 
•t  last  year.  Of  these  318  were 
•“ember-,  128  guests  and  50 
John  B.  Long,  association 
pointed  out  that  thus  the 
*^ber  attendance  was  close 
previous  total  attendance, 
"mte  was  introduced  to  the 
by  his  friend,  Harry 
formerly  an  ANPA  presi- 
'^ra.T  publisher  of  the  Los 


By  CAMPBELL  WATSON 

Angeles  Times.  Mr.  White  sat  by, 
watching  intently,  as  Mr.  Chandler 
presented  to  Bill  Rogers,  Beverly  Hills 
Citizen  publisher,  the  Times  cup  given 
annually  for  the  best  weekly  news¬ 
paper  front  page.  Both  Mr.  White  and 
Mr.  Chandler  were  close  friends  of 
the  late  Will  Rogers,  father  of  the 
young  publisher. 

Introducing  Mr.  Stahlman  to  the 
convention  and  to  a  nation-wide  radio 
hookup  was  J.  R.  Knowland,  Oakland 
Tribune  publisher.  Award  for  the 
best  editorial  went  to  Mr.  Van  Sooy. 
The  Lord  &  Thomas  award  for  out¬ 
standing  disinterested  community  ser¬ 


vice  went  to  C.  A.  Maghetti,  Dams 
Enterprise,  whose  campaign  was  cred¬ 
ited  with  providing  a  new  city  hall 
for  his  community.  Another  famous 
scion  appeared  when  C.  A.  Storke  III 
received  on  behalf  of  the  Santa  Bar¬ 
bara  News-Press  the  award  for  the 
best  daily  newspaper  editorial  page. 
The  complete  list  of  annual  awards 
was  given  in  last  week’s  Editor  & 
Publisher. 

Mr.  Stahlman,  speaking  at  the  Hotel 
Californian,  convention  headquarters, 
was  interrupted  with  a  tremendous 
roar  of  applause  when  he  said: 

“We  must  be  as  determined  in  our 


W.A.  Wliite  Puts  Burden  of 
Free  Press  on  Publishers 


RESPONSIBILITY  for  maintenance  of 
a  free  press  has  been  placed  squarely 
upon  the  shoulders  of  the  publishers 
themselves  by  William  Allen  White. 

“If  we  editors  only  keep  the  faith 
there  need  be  no  fear  of  change  or 
tyranny.” 

With  those  words  and  a  quotation 
from  a  Scripture  message  to  the  people 
of  Israel  which  was,  in  effect,  “If  ye 
keep  my  commandments  ye  shall  be 
a  free  people,”  the  Kansas  sage  con¬ 
cluded  his  address  to  the^Califomia 
Newspaper  Publishers  Association  in 
convention  at  Fresno  Jan.  20. 


The  burden  was  deposited  with  a 
graciousness  that  reminded  of  the  re¬ 
cent  description  of  the  Emporia 
Gazette’s  editor  as  “genial  but  hard¬ 
hitting.”  For  when  ke  had  finished 
and  even  as  he  waved  kindly  in  reply 
to  a  roar  of  applause  from  an  enthusi¬ 
astic  throng,  he  had  left  no  mistaking 
as  to  his  message. 

Full  realization  of  how  burdened  arc 
the  publishers  had  been  signified  in  the 
preliminary  rounds  of  his  address. 
The  American  Society  of  Newspaper 
Editors’  president  had  recounted 
(Continued  on  page  30) 


William  Allen  White,  Emporia  (Kan.)  Gazette,  looks  skeptically  at  facsimile  broad¬ 
casting  as  explained  by  Guy  C.  Hamilton,  manager,  McClatchy  Newspapers.  Left  to 
right  are  Bill  Rogers,  Beverly  Hills  Citizen;  Mr.  White;  Mr.  Hamilton  and  Neal  Van 
Sooy,  Azusa  Herald,  who  was  elected  first  vice-president  of  the  CNPA  and  who  served 
as  convention  chairman.  The  McClatchy  organization  provided  facsimile  newspapers 
for  the  convention  on  machines  set  up  in  the  Hotel  Californian,  convention  headquarters. 


On  honeymoon  are  Mr.  and  Mrs.  James  G. 
Stahlman,  shown  here  at  Fresno,  Cal., 
where  Mr.  Stahlman  addressed  the  CNPA 
convention.  The  ANPA  president  and 
Nashville  Banner  publisher  was  scheduled 
to  address  the  Colorado  Press  Association 
at  Denver  Jan.  28  on  his  return  trip  from 
California. 

efforts  to  preserve  all  of  the  constitu¬ 
tionally  guaranteed  freedoms  as  we 
are  a  free  press,  namely:  those  of 
speech,  assembly,  pietition  and  relig¬ 
ion.  And  may  I  add  one  more?  A  free 
ballot — for  without  a  free  ballot,  no 
democracy  can  exist  and  there  can  be 
no  freedom  of  the  ballot  where  the 
right  of  franchise  of  millions  is  tied 
to  the  purse  strings  of  the  Federal 
government.” 

Not  a  Publithcr's  Privilege 

The  ANPA  president  stated  that  “a 
free  press  is  no  publisher’s  privilege,” 
and  announced  that  “the  press  of 
America  is  determined  that  it  will 
never  submit  to  censorship  by  legis¬ 
lative  enactment,  executive  fiat,  the 
jingle  of  tainted  money,  nor  bullets 
from  the  dark.” 

“Free  press,”  he  said,  “is  that  right 
of  truthful  expression  under  the  law 
which  permits  you  and  me  to  say  what 
we  know  can  be  proved  as  true  about 
venality  of  public  officials,  corrup¬ 
tion  in  high  places,  public  or  private; 
about  viciousness,  iinfaimess  or  op¬ 
pression  in  our  business,  society,  poli¬ 
tics  or  religious  structures.  And  that 
freedom  of  speech  should  apply  to 
radio  and  screen  as  well  as  to  the 
soap  box.” 

Commenting  on  President  Roose¬ 
velt’s  statement  to  the  St.  Louis  Post- 
Dispatch,  he  said: 

“I  do  not  subscribe  to  his  (Mr. 
Roosevelt’s)  implication  that  news¬ 
papers  of  America  are  edited  from 
the  counting  room.  The  attempted  and 
frequent  misuse  of  columns  of  the 
press  through  governmental  propa¬ 
ganda  is  as  reprehensible  as  the  mis¬ 
use  of  those  same  columns  by  pub¬ 
lishers  who  have  little  regard  for  their 
obligations  to  the  people  from  whom, 
after  all,  both  the  government  and  the 
press  derive  their  rights  and  privi¬ 
leges.” 

Mr.  Stahlman  pointed  to  the  all-time 
high  of  42,0()0,(X)0  in  newspaper  circu¬ 
lations  as  “thg  best  answer  to  loose 
assertions  that  reading  interest  in  the 
press  is  on  a  decline.” 

The  text  of  the  free  press  resolution 
adopted  by  the  convention  in  its  fina) 
business  session  follows: 

“Whmeas,  there  has  been  a  |;rowing  feeling 


pers,  who  presented  developments  in 
radio,  television  and  in  facsimile 
broadcasting.  California  Radio  Co.,  a 
McClatchy  organization  licensed  to  do 
the  only  chain  facsimile  broadcasting 
in  the  country,  printed  daily  conven¬ 
tion  newspapers  on  five  machines  in 
the  convention  hotel. 

“There  are  certain  possibilities  in 
facsimile  broadcasting,”  Mr.  Hamilton 
said,  “as  this  is  an  easy,  practical  way 
of  putting  a  newspaper  into  the  home 
by  broadcast  waves.  What  does  this 
mean  to  the  average  publisher?  If  it 
proves  successful,  it  is  likely  to  revo¬ 
lutionize  the  newspaper  business.  We 
would  «till  need  news  and  advertising 
assembly  forces,  but  it  would  elimi- 


that  there  is  dehnite  danger  of  continued  at- 
tempts  toward  the  end  that  the  press  of  this 
nation  may  be  governed  and  controlled  through 
governmental  power;  and 

“Whereas,  there  has  been  certain  definite 
evidence  of  the  intent  in  certain  sources  to 
endeavor  to  bring  this  about,  and 

“Whereas,  the  very  bulwark  of  a  free 
demixrratic  republic  rests  its  security  upon  our 
Constitutional  guarantee  of  freedom  of  the 
press;  and 

“Whereas,  power  to  tax  is  power  to  de¬ 
stroy;  and 

“Whereas,  financial  destruction  of  a  free 
people  invariably  precedes  tl»e  advent  of  dicta* 
torship  and  destruction  of  freedom  of  the 
press, 

“Now,  therefore,  be  it  resolved  that  the  Cali¬ 
fornia  Newspaper  Publishers  Association,  in 
51st  annual  convention  assembled  at  Fresno, 
California,  denounces  any  program  designed  to 
infringe  upon,  or  curtail  in  any  way,  freedom 


EDITOR  &  PUBLISHER 
CALENDAR 

Feb.  6-7 — New  York  State 
Publishers  Assn.,  Mechanical 
Research  Conference,  Rochester. 

Feb.  6-7 — Outdoor  Advertis¬ 
ing  Assn.,  annual  meeting,  Wil¬ 
liam  Penn  Hotel,  Pittsburgh,  Pa. 

Feb.  6-8 — Midwest  Circulation 
Managers  24th  annual  conven¬ 
tion,  Muehlebach  Hotel,  Kansas 
City,  Mo. 

Feb.  7 — New  England  News¬ 
paper  Advertising  Executives 
Assn.,  meeting,  Parker  House, 
Boston. 

Feb.  9-11 — Hoosier  State 
Press  Assn.,  annual  meeting,  In¬ 
dianapolis 

Feb.  11 — Indiana  Democratic 
Editorial  Assn.,  midwinter  ban¬ 
quet,  Indianapolis. 

Feb.  20-21 — Western  Division 
of  SNPA  Mechanical  Confer¬ 
ence  (formerly  Texas-Okla- 
h  o  m  a  Conference)  meeting, 
Skirvin  Hotel,  Oklahoma  City. 

Feb.  22-23 — Georgia  Press  In¬ 
stitute,  Henry  W.  Grady  School 
of  Journalism,  University  of 
Georgia.  Athens,  12th  annual 
session. 


CNPA  and  discussed  “Opporturj; 
and  Problems  of  Classified  AdvertH 
in  1939."  Classified,  regarded  as  k 
puts  upon  the  newspaper  owner 
obligation  of  thorough  coverage,  q 
dends  apart,  he  said.  Frank  r’j 
Independence  (Mo.)  Examiner  \ 
quoted  as  stating  that  the  small’,; 
paper’s  defense  against  the  metrop( 
tan  journal  lay  in  local  brevities  a:-: 
and  written  by  the  readers.  The  s 
ad,  Mr.  McDonald  stated,  fulfilled! 
requirements. 

Boy  Welfare  Program 

Mr.  McDonald  urged  all  publL: 
to  attend  the  Classified  Convent! 
Oakland  June  29-July  1. 

Paradoxical  as  it  may  seem, 
greatest  newspaper  circulation  p= 
lem  is  at  the  same  time  the  new 
per’s  greatest  opportunity,  Mr.  K 
told  the  convention.  “We  are  taj 
about  the  newspaper  boy,”  he  i 
explaining  that  the  problem  y 
from  growing  regulations  and  re-i 
tions  in  selling  and  delivering  d 
pers.  He  advocated  that  publy 
adopt  this  simple  program: 

1.  Have  your  circulation  marj 
join  the  California  Circulation  Ma 
ers’  Association  and  attend  every  j 

an  method 

news  for  2.  See  he  develops  a 

paper  because  the  the  boy  program 

bed”  when  the  better  stronger  boys 

to  to  better  better 

keeps  the  for  your 

- — — -  page  one,  with  that  page  giving  a  key  3.  Sell  your  boy  program,  when 

Harry  Chandler,  Los  Angeles  Times;  Samuel  Cromie,  Vancouver  (B.  C.)  Sun;  and  - — - - - - 

Frank  Rospaw,  a  president  of  CNPA,  at  the  CNPA's  3 

the  press  within  full  meaning,  nate  press,  stereotyping  and  distribut-  ,,  ^  jW-  .  ■ 

eluding  unduly  burdensome  and  discrimina-  inornate  We  are  eoine  to  trv  facsimile 

torv  restrictions  and  unwarranted  taxation  mg  COSIS.  We  are  going  lOiry  lacsimui.  j 

whether  by  Federal,  State  or  local  govern-  for  a  year,  during  which  time  there  i  I  „ 

will  be  no  income  no  I^^BmiPB^^  | 

Freedom  of  the  press  had  been  dwelt  Revising  Methods 

upon  in  Mr.  White  s  address,  which  is  “Radio  is  forcing  the 
carried  elsewhere  in  this  ^ue.  methods, 

In  the  opposing  the  Fat-  broadcasting  may 

CNPA  placed  to  make  even  further 

record  opposed  j^y  these  changes 

Federal,  Stete  and  local  tax  measiu'es  (.Qi-j^g  sq  slowly  the  publisher  will  have 
of  destructive  discnmi-  time  to  prepare  for  them  if 

Other  commenda-  “Both  radio  facsimile  will  have 

the  legislative  information  ^  decidedly  stimulating  effect  news- 
bureau  being  maintained  by  Associa-  paper  methods  getting  business,” 
tion  Manager  Long; 

U.  Postoffice  to  ,.T 

from  competing  with  local  printers  .  »  symposium  on  Look- 

through  furnishing  printed  envelopes 

in  quantities  to  business  firms”;  and  general  manager,  San  Francisco 
an  expression  of  appreciation  to  the  Chronicle  representing  the  San  Fran- 

host  publishers,  the  Fresno  Bee  and  "^L_ - - - 

Guy  C.  Hamilton,  manager,  McClatchy  '  '  -c  %  pi  Cup  winners  for  first  places  in  the  annual  CNPA  competitions  included,  left  to  i 

Newspapers.  .  P.  .  _  p,  .,  n  H  nrl  Byfield,  Selma  Irrigator;  William  A.  Storke,  III,  Santa  Barbara  News-Press. 

P,  ,  ,  Association;  Phil  M.  Knox  Oakland  j-.  a.  Maghetti,  Davis  Enterprise,  who  received  the  Lord  &  Thomas  emblem  for 

Plans  Speaking  Bureau  Tribune  and  president,  California  Cir-  ’  communitv  service 

Based  on  a  definition  of  1939  policies  culation  Managers’  Association;  L.  L. 

by  President-elect  Kellogg,  the  asso-  McFall,  president.  Southern  Califor-  to  topical  presentation  within  the  pa-  get  it  started,  to  the  parents, 

ciation  resolved  to  pursue  “an  increas-  nia  Mechanical  Conference,  and  James  per.  We  concede  radio  covers  spot  schools,  boy  scout  and  similar  ou 

ingly  aggressive  public  relations  pol-  Metcalfe,  president.  Southern  Califor-  news.  We  insist  neither  radio  nor  the  zations,  the  general  public  and 

icy,  giving  expression  to  this  policy  in  nia  Newspaper  Advertising  Managers  afternoon  newspapers  substitutes  com-  advertisers, 

every  form;  that  the  member  publish-  Association.  pletely  for  us,  nor  do  we  admit  they  Answer  to  Problem* 

ers  should  keep  alive  at  all  times  to  Mr.  Smith  presented  the  philosophy  leave  no  function  for  us  in  supple-  “This  program  is  your  best  ar. 
the  necessity  of  acquainting  the  public  behind  the  Chronicle’s  version  of  menting  and  complementing  them.”  .  oresent  dav  nroblems.  It  is 


ainin 


surest  grasp  on  future  opportunit)  ! 
is  your  greatest  assurance  that  Q 
will  remain  in  the  newspaper  pietd 
he  concluded.  ! 

Mr.  McFall  cited  the  advantages' 
tained  from  the  conference  P^" 
mechanical  problems  as  worked' 
in  the  South,  with  regular  mee 
on  specific  and  often  immediate  P* 
lems  such  as  bleed  advertising 
special  types  of  layouts  at 
also  bespoke  the  need  of  co-ope^ 
within  each  newspaper.  In  connr. 
ing  on  Mr.  McFall’s  presentation 
the  mechanical  problems,  * 
elect  Kellogg  said  northern  delej 
would  be  invited  to  the 
(Continued  on  page  30) 
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Each  Package  of  This  Medicine  Contains  48 
Small  Capsules,  to  Be  Taken  os  Directed, 

Four  Times  a  Week  for  Twelve  Weeks 

By  CHARLES  H.  CARSON 

DIRECTOR  OF  ADVERTISING,  ROANOKE  (VA.)  TIMES  AND  WORLD- 
NEWS 


em,  pHAVE  STARTED  selling  local  ad- 
cuising  in  packages! 

Ifnese  packages  are  proving  to  be 
Ir.  %what  the  doctor  ordered,  for  those 
patients,  the  small  or  non-adver- 
■f  and  the  spasmodic  one.  Since 
m  i^Iaining  this  process  at  the  Chicago 
ting  in  October  of  the  Newspaper 
vprtising  Executives  Association, 
have  received  requests  from  news- 
Jptrs  throughout  the  country  asking 
more  information.  Now  because, 
yet.  we  have  been  unable  to  make 
plan  available  and  also  adaptable 
all  those  papers  requesting  it,  an 
a  iEpianation  seems  to  be  in  order  and 
sure  detailed  report  made  on  just 
is  happening. 

42  Accounts  Sold 
.•orn  Oct.  17  to  Nov.  24,  when  the 
:day  season  started,  we  sold  42 
isges  of  this  type  of  advertising 
_lacost  per  package  of  $109.44  at  our 
Gnkr  open  rate,  a  total  of  $4,596.48. 
p  was  what  we  called  the  experi- 
stage.  We  have  now  started 
xcond  phase  of  the  plan  as  first 
out,  with  a  minimum  goal 
p  excellent  possibilities  of  100  or 
(rf  these  new  accounts  in  package 

I  has  long  been  our  contention  that 
njority  of  newspapers  outside 
etropolitan  areas,  were  making 
f  greatest  mistake  in  not  working 
r  and  building  up  the  small  ad- 
in  other  words,  not  adding 
f  accounts  to  the  paper. 

!  general  procedure  has  been  on 
[papers,  and  we  believe  on  many 
ss,  that  when  a  solicitor  called 
I  concern  starting  in  business  or 
to  advertise,  his  principal 
IlfcJ^twas:  “Well,  how  much  can  I 
lout  of  this  fellow?”  If  the  pros- 
intimated  he  wished  to  spend 
or  $500,  the  idea  was  to  get  it 
'  the  getting  was  good.  The  so- 
Would  “shoot  the  works”  with 
‘iiere  from  a  quarter  to  a  full 
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cense  he  would  have  to  pay  for  every 
minute  or  day  he  operated.  To 
quote  this  man  $1.60  for  an  inch  of 
space,  and  an  inch  is  small  space,  is 
scaring  him  off.” 

The  answer  to  both  contentions  was; 
“Why  not  sell  him  newspaper  adver¬ 
tising  just  as  he  buys  everything  else, 
in  a  complete  package?”  That  is  the 
simple  idea  back  of  this  plan  that  is 
working  successfully  here  and  which 
seemingly  has  caused  so  much  inter¬ 
est  among  other  advertising  depart¬ 
ments.  But  there  is  more  back  of  the 
main  idea. 

Had  to  B«  Sold  on  Advortising 

To  begin  with  we  decided  the  small 
merchant,  the  non-advertiser  had  to 
be  sold  first  on  advertising  in  general; 
not  advertising  in  our  newspapers,  but 
advertising  in  its  broadest  aspects.  To 
that  end,  here  in  our  plant,  we  pre¬ 
pared  with  the  use  of  our  regular  ad¬ 
vertising  matrix  services  (Meyer- 
Both  and  Metro) — a  series  of  24  sep¬ 
arate,  individual  advertising  mes¬ 
sages.  Each  of  these  carried  the 
theme  on  to  the  next.  These  were 
then  printed  on  heavy  cardboard 
and  bound  as  a  loose-leaf  booklet 
or  manual  which  we  call  the 
“Visuad.” 

This  presentation  shows  the  prospect 
just  what  advertising  is,  what  it  has 
done  and  can  do  from  “A  to  Z.”  On 
the  first  page  (and  every  page  is  suit¬ 
ably  illustrated) ,  it  tells  just  what  ad¬ 
vertising  is.  Quoting  it  says  in  one 
part,  “Advertising  should  sell  a  com¬ 
modity  or  a  service,  to  a  desired  com¬ 
munity  or  group,  at  the  time  they 
want  it  and  at  a  price  they  can  pay.” 

The  next  page  shows  vividly  what 


advertising  is  not.  It  takes  up  the 
case  of  the  sandwichman,  billboards, 
car  cards,  magazines,  programs,  radio, 
picture  screen.  From  there  the  presen¬ 
tation  goes  on  to  show  that  of  the 
principal  advertising  media,  only  four 
go  directly  into  the  home.  There  are 
the  newspapers,  national  magazines, 
the  radio  and  direct  mail.  Each  of 
these  is  then  taken  up  bodily,  ex¬ 
amined  and  tom  apart.  The  operation 
leaves  the  self-evident  fact  that  the 
daily  newspaper  is  the  universal  ad¬ 
vertising  medium.  It  also  proves  that 
it  is  the  only  one  that  goes  directly 
into  the  home  on  a  direct  invitation 
and  stays  in  the  home,  from  which 
purchases  followed  quickly.  The  fol¬ 
lowing  pages  of  the  presentation  are 
given  over  to  the  market  of  the 
Roanoke  newspapers,  circulation,  cov¬ 
erage,  the  metropolitan  area.  The 
advertiser  is  asked  to  look  upon  his 
advertising  as  a  part  of  his  legitimate 
business  expense  and  the  “Visuad” 
tells  him  in  black  and  white  figures 
just  how  much  space  he  can  get,  and 
for  how  much.  In  this  part  the 
presentation  graphically  contrasts  the 
sending  out  of  40,000  penny  postal 
cards,  to  an  advertising  message  of 
the  same  size  in  the  Roanoke  news¬ 
papers  to  reach  the  same  number  of 
people,  but  in  reality  several  thou¬ 
sand  more.  The  40,000  figure  was 
taken  as  a  means  of  graphically  illus¬ 
trating  our  point.  The  comparison 
was  shocking  to  all  who  saw  it — 
$846  against  $14.40. 

Tells  Advertising  Results 

This  “Visuad”  presentation  was  so 
prepared  to  give  the  little  man  who 
knows  nothing  whatever  about  ad- 
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believed  this  was  wrong.  We 
>  belief  that  the  newspaper  should 
sacrifice  quality  and  the  oppor- 
T  to  make  a  regular  adver- 
for  the  sake  of  quantity.  We 
*  sold  on  the  idea  of  small  but 
Vuous  copy. 

^  Rotes  Frighten  Prospects 
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second  contention  was  that  the 


‘  business  man,  the  non-adver- 
on  a  severe  case  of  chills, 
^isht  and  paralysis  when  we 
^  to  him  of  line  or  inch  rates, 
by  the  year,  such  and  such 
-j'U.  what  we  would  do  if  he 
j  t  and  such  as  that.  We  ar- 
^  *ith  ourselves  something  like 

small  business  man  buys 
®  ton  or  carload  lots.  He 
presidlr  H  [Merchandise  he  sells  in  gross 
M  Psys  his  rent  by  the  month, 
'v  the  minute.  He  pays  his  li- 
a  year  at  one  swoop,  not 
^ 't  figured  out  how  much  li- 
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A  series  of  nine 
"package"  ads  pre¬ 
pared  for  Southwest 
Virginia  Building  and 
Loan  Association. 
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Cover  page  of  "Visuad."  The  original  is 
in  two  colors,  red  and  blue. 

vertising,  a  complete  history  of  what 
it  has  done  for  others  and  was  cap¬ 
able  of  doing  for  him.  It  took  only  a 
15-minute  period  of  his  time  to  digest 
it  as  it  was  being  shovpi.  This  pres¬ 
entation  (only  one  “Visuad”  was  made 
at  that  time)  was  then  studied  from 
every  angle  by  every  solicitor  in  the 
local  department.  They  offered  many 
suggestions  for  betterment,  things 
they  felt  sure  their  prospects  would 
wish  to  know  about  the  newspapers 
and  the  market.  When  the  “Visuad” 
was  shown  in  Chicago,  we  received 
numerous  other  suggestions  from  ad¬ 
vertising  managers  representing  news¬ 
papers  throughout  the  coimtry.  These 
suggestions  were  for  ways  of  making 
it  better  and  more  adaptable  to  any 
size  newspaper  or  market. 

Now  Up-to-Dote  “Visuad" 

New  suggestions  have  been  embodied 
in  the  new  “Visuad”  with  added 
sales  points  and  city  statistics,  and  is 
now  in  the  process  of  being  printed. 
It  can  be  used  by  any  newspaper  by 
merely  lettering  in  figures  for  that 
particular  paper  and  territory. 

Thus  the  first  phase  of  the  cam¬ 
paign  for  new  accounts  began.  Each 
solicitor  selected  several  non-adver¬ 
tisers  he  knew  personally.  They 
were  called  and  asked  to  give  the  so¬ 
licitor  exactly  15  minutes  of  his  im- 
interrupted  time  at  rjch  time  as  it 
pleased  him.  Before  i'.e  visit,  a  com¬ 
plete  campaign  of  24  pieces  of  copy 
was  laid  out  for  this  particular  pros¬ 
pect. 

All  of  these  campaigns  were  pur¬ 
posely  held  down  in  size  to  three 
inches  by  one  column.  Then  the  pros¬ 
pect  was  called  on  with  the  “Visuad” 
presentation.  When  the  salesman  had 
finished  showing  the  presentation,  the 
last  page  of  which  gave  the  details  of 
the  “$109.44  package,”  he  offered  the 
complete  campaign.  The  first  piece  of 
copy  bore  the  name  of  the  prospect 
in  question.  The  place  for  the  name  of 
the  firm  on  the  other  pieces  were 
blank.  This  was  done  in  case  a  sale 
was  not  made,  so  that  the  campaign 
would  not  be  wasted,  but  could  be  re¬ 
vised  by  just  changing  the  first  piece 
of  copy  and  layout. 

Solicitors  Follow  Through 

The  result  of  this  initial  phase  was 
42  new  accounts  sold  to  run  two  com¬ 
binations  each  week,  four  insertions, 
since  our  space  is  sold,  whenever  we 
can,  on  a  combination  basis  for  both 
morning  and  afternoon  papers.  Each 
account  thus  sold  represented  an  ex¬ 
penditure  of  $109.44  at  our  regular 
rates. 

Most  of  this  copy  was  sold  with 
the  understanding  that  the  solicitor 
would  put  it  through  at  the  times 
specified,  being  held  person-.lly  re- 
(Continued  an  page  25) 
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Hanson  Hits  NLRB 
Attempts  To 
"Control"  Press 

Tells  Ohio  Convention  Board 
Seeks  to  “Intimidate" 

Newspaper  Owners 

Elisha  Hanson,  general  counsel, 
ANPA.  speaking  before  the  Ohio 
Newspaper  Association’s  convention 
in  Columbus  Jan.  26  on  “Attempted 
Regulation  of  the  Press,”  declared  the 
National  Labor  Relations  act  as  it  has 
been  administered  by  the  present 
Board  “has  been  invoked  not  only  to 
regulate  and  control  the  oi>erations  of 
the  press,  but  to  intimidate  those  con¬ 
ducting  the  business  of  the  press.” 

After  reviewing  the  two  theories  as 
to  the  position  the  press  should  oc¬ 
cupy— democratic  America’s  and  au¬ 
thoritarian  Germany’s— and  compar¬ 
ing  the  state  of  press  freedom  in  both 
countries  since  1933,  when  the  Ger¬ 
man  press  “was  relatively  as  free  from 
governmental  control  as  was  the  press 
of  America,”  Mr.  Hanson  exclaimed: 

Warns  of  Subjugation  in  U.  S. 
“Thank  God  we  do  not  have  that 
condition  in  America  yet.  However, 
certain  recent  efforts  irrespective  of 
professions  to  the  contrary  shovdd  be 
sufficient  to  warn  not  only  publishers 
but  the  citizens  of  this  country  alike 
that  there  are  those  in  this  country 
holding  high  positions  in  Government 
who  would  like  to  place  the  press  of 
the  U.  S.  at  the  disposal  of  political 
leadership. 

“During  the  last  few  years  the  press 
has  been  attacked  upon  many  fronts. 
Efforts  have  been  made  not  only  by 
State  Government  but  by  the  Federal 
Government  and  by  a  few  coiuls  to 
regulate  its  operations,  to  control  its 
news,  and  to  influence  its  expression 
of  opinion.  When  these  attempts  have 
failed  as  most  generally  they  have, 
then  those  who  have  been  irritated 
by  the  press’  proper  performance  of 
its  function  of  giving  information  to 
the  people  have  sought  to  besmirch  it.” 

Reviewing  what  he  termed  the  at¬ 
tempt  to  control  the  U.  S.  press  under 
the  NRA  code,  Mr.  Hanson  said:  “Be¬ 
cause  the  American  newspaper  pub¬ 
lishers  insisted  upon  and  fought  for 
their  right  to  gather  and  disseminate 
information  free  from  Government 
control  the  American  press  was  able 
to  publish  the  news  concerning  the 
NRA  and  it  is  now  able  to  publish  the 
news  concerning  any  other  activity, 
governmental,  political,  social  or  what 
have  you  without  fear  of  punishment 
or  suppression.” 

Speaking  of  the  NLRB’s  activities 
in  the  Weirton  case,  in  which  two  edi¬ 
tors  were  subpenaed  after  editorially 
criticizing  the  NLRB,  Mr.  Hanson 
‘commented  “we  have  to  go  back  more 
than  150  years  to  find  a  parallel  to 
this  eF  rt  by  the  Board  to  interfere 
with  the  functions  of  the  press.”  Con¬ 
tinuing,  he  said: 

“Today  the  NLRB  has  pending  be¬ 
fore  it  a  case  the  purpose  of  which  is 
not  only  to  tell  a  newspaper  whom  it 
shall  employ  in  its  editorial  depart¬ 
ment  but  what  assignments  shall  be 
given  them.  We  don’t  have  to  go  back 
150  years  to  find  a  parallel  to  that 
situation.  We  need  only  to  look  to 
Berlin  where  the  Ministry  of  Propa¬ 
ganda  has  fixed  rules  concerning  who 
shall  own  newspapers,  who  shall  write 
for  them,  and  what  they  shall  write. 
Failure  to  print  what  is  ordered  by 
the  Government  in  Germany  subjects 
the  offender  to  fine  or  imprisonment 
and  his  publication  to  suspension.  The 
same  penalties  apply  to  the  printing 
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Lord  and  Lady  Kemsiey  as  they  arrivtd  Jan.  20  aboard  the  Cunard-White  Star  liner 
Aquitania  for  a  six  week  vacation  in  the  U.  S.  and  Canada.  They  were  accompanied  by 
their  daughter,  the  Hon.  Pamela  Berry,  and  their  son,  the  Hon.  Douglas  Berry.  Lord 
Kemsiey  is  chairman  of  British  Allied  Newspapers,  Ltd.,  including  the  Sunday  Times, 
Sunday  Graphic,  Daily  Sketch,  Sunday  Chronicle,  Empire  News — all  of  London — and 
the  Daily  Record,  Evening  News  and  Sunday  Mail,  influential  Scottish  newspapers  pub¬ 
lished  in  Glasgow,  Scotland.  He  also  is  editor-in-chief  of  the  Sunday  Times.  Lord 
Kemsiey  declined  to  discuss  British  politics  or  the  international  situation,  but  was 
optimistic  about  conditions  in  Europe.  Lord  Kemsiey  will  remain  in  New  York  until 
Jan.  28,  when  he  will  go  to  Washington.  Later  he  plans  to  go  to  Canada,  where  he 
probably  will  see  Lord  Tweedsmuir,  Governor  General. 


of  anything  that  is  offensive  to  the  has  sought  to  gag  respondents  haled 
Government.”  before  it  and  compelled  one  of  them 

Reminding  that  “the  favorite  method  recently  to  stipulate  that  it  would  no 
of  smearing  the  press,  by  those  who  longer  present  its  side  of  a  contro- 
cannot  control  it,  to  be  an  attack  on  versy  to  the  public, 
its  business  set-up,”  he  continued:  “Unfortunately,  the  press  can  do 

Hits  F.  D.  R.  Attack  nothing  about  these  matters  directly. 

“From  the  President  of  the  U.  S.,  however,  bring  them  to  the 

who  has  charged  its  editorial  direc-  attention. 

tion  has  kept  too  close  an  eye  on  the  ^ose  of  us  who  believe  in  demo- 
counting  room,  down  to  his  Secretary  self-government  and  individual 

of  the  Interior,  who  has  been  strangely  need  not  fear  ffir  their  loss  in 

silent  since  his  recent  proved  distor-  America  as  long  as  the  press  main- 
tions,  we  hear  the  charge  that  the  ite  vigilance  in  protecting  the 

press  is  merely  the  servant  of  big  of  the  American  people  to  have 

business  their  information  free  from  the  con- 

“It  is  fortunate  for  the  American  trol  of  those  affected  by  it-that  right 
press  that  it  is  subject  to  attack.  protected  at  all  hairards  and  at 

Otherwise  it  might  grow  soft-like  the  Without  freedom  of  the 

German  press  prior  to  1933 — and  sud-  liberty  will  fail, 

denly  find  itself  stripped  of  the  power  ■ 

to  defend  its  right  and  the  people’s  m 

right  to  have  information  gathered  SWAN  TO  ^^^INEAPOLIS 
and  disseminated  free  from  govern-  Appointment  of  Joyce  Swan,  former 
ment  control.”  promotion  manager  and  since  1936 

Regarding  the  recent  Los  Angeles  assistant  business  manager  of  the  Des 
Times  censorship  case,  the  ANPA  Moines  Register  and  Tribune,  to  be 
council  said:  sales  promotion  manager  of  the  Min- 

“There  is  but  one  conclusion  I  can  neapolis  Star  was  announced  in  Des 
draw  from  this  case  and  that  is  that  Moines  this  week.  Swan  left  at  once 
it  is  an  effort  by  a  bar  association  to  for  Minneapolis, 
prevail  upon  a  court  to  intimidate.  Joining  the  Register  &  Tribune  in 
influence,  impede,  embarrass,  and  ob-  1928,  Swan  became  acting  promotion 
struct  a  newspaper  in  the  proper  per-  manager  in  1932  and  shortly  afterward 
formance  of  its  editorial  function,  was  named  to  head  the  department. 
Stripped  of  all  pretense,  it  is  an  at-  which  in  1934  won  a  second  award 
tempt  at  censorship  in  its  baldest  form,  in  the  Editor  &  Publisher  promotion 
“The  Federal  Department  of  Justice  contest.  In  1935,  the  department  took 
has  recently  persuaded  two  large  cor-  the  award  for  best  all-around  promo- 
porations  to  restrict  their  advertising,  tion.  No  successor  to  Swan  has  been 
The  NLRB,  in  numerous  proceedings,  announced. 


COMMERCIAL  APPEAL  BUYS  MONOPLANE 

THE  Memphis  Commercial  Appeal  placed  in  commission  Jan.  19  a  new 
Cessna  four-passenger  monoplane  and  its  first  flight  was  to  Washington 
where  George  Stokes.  Hugh  Raines  and  Edward  Hurlburt  conferred  with 
government  officers  relative  to  establishment  of  a  reserve  air  unit  in 
Memphis.  Stokes,  who  is  a  staff  photographer,  will  use  the  plane  for 
flights  in  the  Memphis  territory. 

KELTY  RETIRING  AS  EDITOR  OF  OREGONIAN 

PORTLAND,  ORE.,  Jan.  23 — Paul  R.  Kelty,  editor  of  the  Portland  Oregonian 
since  1931,  will  retire  the  end  of  January  after  43  years  in  the  newspaper 
business.  He  resigned  the  Oregonian  editorship  recently  and  has  intimated 
to  fellow  workers  that  he  plans  to  spend  much  of  his  time  at  his  home  in 
Lafayette,  Ore.  A  few  years  ago  he  acquired  the  old  family  home  there 
and  made  it  one  of  the  show  places  of  the  Willamette  valley.  No  announce¬ 
ment  has  been  made  concerning  his  successor. 


Lower  Radio  Ad  flei 
Rates  Hinted  in  gig 
Capital  Move 


Effort  Toward  Downward 
Revision  Seen  as  Press 
Competition  Threat 


Chic 


Washington,  D.  C.  Jan.  25— DeL, 
of  the  Administration’s  legislative  pl,u  *4' 
gram  to  “clarify  the  duties  and  deS) 
the  policies”  of  the  Federal  Commiiiufl 
cations  Commission  are  being  cloJ,  ’  • 
guarded  but  Washington  understeJ^^' 
an  effort  will  be  made  to  give 


regulatory  power  over  advertlsf^^rj 
rates  of  broadcasters. 


Numerous  public  statements 
preceded  President  Roosevelt’s 
sage  asking  Congressional  action  h; 
questioned  the  wisdom  of  permif.:| 
a  broadcast  franchise  to  become 
asset  many  times  more  valuable  tr 
its  physical  worth.  A  downward : 
vision  in  advertising  rates  which, 
effect,  would  make  radio  an  e. 
stronger  competitor  for  copy  wh 
now  goes  to  newspapers,  has  be| 
hinted. 

President  Roosevelt  gave  no  sj| 
gestion  in  his  message  of  the  progr: 
which  he  and  Chairman  Frank 
McNinch  of  the  FCC  favor. 

“I  have  come  to  the  definite  c: 
elusion  that  new  legislation  is  necsi 
sary  to  effectuate  a  satisfactory 
organization  of  the  commission," 
wrote.  “New  legislation  is  also  neei| 
to  lay  down  clear  congressional  k 
cies  on  the  substantive  side  so  cl 
that  the  new  administrative  body 
have  no  difficulty  in  interpreting 
administering  them.” 

It  is  fairly  certain  that  no  propo: 
will  be  made  for  an  inelastic  r: 
governing  joint  ownership  of  pri 
and  radio.  Chairman  McNinch  li 
repeatedly  stated  he  considers  owr.a 
ship  of  a  newspaper  by  an  applica| 
for  radio  franchise  only  one  of  mai 
considerations  that  must  be  weighi 
and  that  he  opposes  any  hard  ai 
fast  rule. 
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$4,800  WAGE  EXEMPnOl 

Washington,  D.  C.  Jan.  25— E 
ployes  whose  annual  salary  is  $4.81 
or  more  may  be  exempted  from  tl 
overtime  provision  of  the  Fair  Lab^ 
Standards  Act  without  reference 
whether  they  can  be  classed  as  ‘  p 
fessionals.”  This,  said  Administral^ 
Elmer  F.  Andrews  in  his  annual  rep 
to  Congress,  is  a  problem  on  whid 
sufficient  evidence  has  not  yet  be| 
obtained  to  permit  comprehcr;.' 
discussion,  but  it  is  one  of  interest 
employers.  Certain  employes  who 
not  fall  within  the  categories  of 
ministrative  and  executive  or  P 
fessional  as  defined  are,  neverthei^ 
paid  rather  high  salaries  and  are  ff 
gaged  steadily  in  work  which  is  cf] 
very  responsible  nature.  The  Waf 
and  Hour  Division  has  requested 
companies  interested  to  furnish  a 
tail^  description  of  the  nature  of  t." 
individual  problems  and  suggesn 
for  action  which  might  be  taken 
meeting  this  general  situation. 


PITTSBURGH  ITU  SIGNS 

Pittsburgh  printers  voted  Ja^ 
201  to  39,  to  accept  a  new  one- 
contract  with  the  Pittsburgh  hr 
paper  Publishers’  Association,  to  1 
until  Dec.  31,  1939.  The  new  con: 
inaugurated  the  five-day  work  " 
and.  a  five-day  contract  in  the  c 
posing  rooms  of  all  three  Pitt® 
dailies — Post  Gazette,  press  ana 
Telegraph.  It  is  designed 
more  work  for  printers  now  idle 
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)mmtt  the  AFL  Chicago  Editorial  ing  prepared.  The  statute  requires  time  work  by  reporters  on  “continuous 

^  Association  covering  hours,  wages  and  not  less  than  15  days’  notice  by  pub-  assignment”  were  discussed  with 
iforkin?  conditions  for  editorial  de-  lication  in  the  federal  register.  tt  , 
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^rtment  employes  who  are  members  While  the  hearing  arises  out  of  dis- 
union,  it  was  announced  by  cussion  of  “professionals”  in  news- 

itarry  A.  Koehler,  publisher.  The  paper  work,  the  meeting  also  will 

jChicago  Evening  American  chapter  consider  new  definitions  for  execu- 
the  AFL  affiliate  is  also  negotiating  tives  and  administrators  in  business  uncertainty  in  this  particular  cleared, 
contract  with  the  management  and  enterprises  generally.  Andrews  said  he  had  expected  a 

early  settlement  is  anticipted,  ac-  The  Wage-Hour  law  provides  that  formal  application  for  public  hearing 
cording  to  President  Larry  W.  Kelly  employes  falling  into  either  of  these  to  originate  within  either  group,  but 
the  Chicago  Editorial  Association,  three  categories  are  exempt  from  the  having  received  none  decided  today  to 

The  contract  is  not  a  closed  shop  overtime  provision  of  the  act.  The  proceed  on  his  own  initiative, 

agreement  and  does  not  permit  strikes 
lockouts  under  terms  providing  for 
arbitration  of  all  disputes.  Wage 
scales  and  severance  pay  which  pre¬ 
vailed  under  the  guild  contract  are 
included,  with  added  provisions.  The 

guild  contract  expired  Jan.  20,  al-  Negotiations  Ended 
though  guild  members  on  both  Hearst  PUBLISHERS  of  Wilkes-Barre’s  three 
.newspapers  struck^Dec.  5  in  violation  daily  newspap>ers  and  the  news- 
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Other  Struck  Hearst 
Daily  Negotiating 
With  Editorial  Assn. 

CncACO,  Jan.  26— The  Chicago  Her- 
t  Examiner  this  week  signed  a 
-year  contract,  ending  Jan.  20, 


WASHINGTON,  D.  C.,  Jan.  26 — Responsive  to  suggestions 
made  both  by  publishers  and  the  American  Newspaper 
Guild,  Administrator  Elmer  F.  Andrews  said  today  he  will  call 
a  public  hearing,  to  be  conducted  here  in  about  three  weeks,  to 
consider  redefining  the  term  “professional”  and  establish  the 
position  of  newspapermen  under  the  Wage  and  Hour  law. 

The  call  for  the  meeting  is  now  be-  practical  problems  concerning  over- 


Andrews  by  Elisha  Hanson  and  a  com¬ 
mittee  of  publishers  when  the  new  law 
became  effective.  The  Administrator 
disclosed  that  guild  representatives 
also  had  evidenced  a  desire  to  have 


Pulitzer  Publishing  Co.,  at  radio  sta¬ 
tion  KSD,  St.  Louis,  Mo.  The  com¬ 
pany  publishes  the  St.  Louis  Post- 
Dispatch. 


paper  supply  was  exhausted. 

Thomas  F.  Heffernan,  publisher, 
commented  editorially  on  the  long 
strike  that  “capital  and  labor  have  a 
long  distance  yet  to  travel  in  this 
otherwise  blessed  nation  before  con¬ 
ditions  will  be  ideal  for  either  em¬ 
ployer  or  employe.” 

A  committee  of  six,  composed  of 


oitheircontract.  The  AFLunmn  w^  guild  broke  off  negotiation.s  official  of  “^eU^ira^iarTr^ 

recognized  as  a  legitimate  labor  or-  locking  toward  a  stnke  settlement  national  mechanical  unions,  and  nu¬ 
merous  other  labor  organizations  was 
formed  in  Harrisburg  Jan.  23  in  an¬ 
other  attempt  to  settle  the  strike. 
Strikers  were  not  represented  at  the 
meeting,  having  declined  an  invita¬ 
tion  from  State  Secretary  of  Labor 


not  settle  the  strike. 


Ijanization  in  the  recent  intermediate  Thursday  afternoon.  The  conferences 
report  of  the  NLRB  trial  examiner.  kad  been  resumed  Jan.  20  after  a  dead- 
Contract  Provision*  lock  of  several  weeks.  The  guild  an- 

The  contract  provides  for  a  five-  nounced  that  it  had  asked  each  pub- 

day,  40-hour  week,  with  overtime  lisher  to  negotiate  separately.  The 

provisions.  The  management  may  dis-  latter  offered  to  consider  the  proposal  _  _  _  _ ^  _ _ 

Jiiss  any  employe  with  less  than  six  but  their  spokesman  later  said:  “The  gj^d  Industry  Lewis  G.  Hines.  Mr. 

months  service  for  any  reason,  with-  same  legal  obstacles  confront  us  as  uines  indicated  that  he  may  take 

out  arbitration.  It  may  discharge  at  individuals,”  meaning  the  question  of  further  action  if  the  delegation  does 

ill  times  for  wilful  misconduct,  in-  ’  ’ 

competency  or  inefficiency,  provided 
such  dismissals  may  be  subject  to 
irbitration.  If  discharges  for  economy 
are  necessary,  the  management  agrees 
to  notify  the  union  two  weeks  in  ad¬ 
vance  and  to  discuss  any  proposal 
Mde  to  alleviate  “as  far  as  possible” 
ie  extent  of  such  reduction. 

Minimum  wage  scales  are  the  same 
as  those  established  under  the  guild 
contract,  with  the  added  provision 
after  five  years  continuous  ser¬ 
vice  on  either  or  both  Chicago  Hearst 
papers,  the  wage  scale  shall  be  in¬ 
creased  10%  for  rewritemen,  copy- 


LEDGER  DEAL  OFF?  ON? 

Presence  in  Philadelphia  this  week 
of  Brush-Moore  Newspapers’  nego¬ 
tiators  for  the  purchase  of  the  Phila¬ 
delphia  Evening  Ledger  gave  basis  to 


jurisdiction 

Meanwhile,  disputants  held  firm  in 
thff’r  stands,  and  the  issue  continues 
to  be  a  jurisdictional  dispute  between 
the  guild  and  the  American  Federa¬ 
tion  of  Office  Workers,  an  AFL  af¬ 
filiate.  “The  publishers,”  Joseph  T. 

Murphy,  managing  editor,  Times- 

Leader,  told  E.  &  P-  Thursday,  “are  reports  that  the  option  which  expired 
square  in  the  middle,  their  hands  jan.  16  has  been  renewed  unofficially 
tied,  even  though  they  are  anxious  to  and  that  the  deal  with  the  Cyrus 
get  the  strike  settled  and  resume  pub-  jj.  K.  Curtis  estate  trustees  may  still 
lication.”  be  pending.  At  Editor  &  Publisher 

An  appeal  Jan.  21  to  the  strikers  to  press  time  ’Thursday  no  statement 
agree  to  a  consent  election  to  deter-  could  be  obtained  from  either  the 

_ _  _  _ ,  mine  a  bargaining  agency  for  all  non-  Ledger  trustees  or  the  Brush-Moore 

readers,  reporters,  photographers,  art-  mechanical  employes  of  the  struck  interests,  leaving  the  deal’s  status  in 
ists  and  copyboys.  Minimum  weekly  papers,  was  turned  down,  Mr.  Mur-  doubt. 

»age  scales  range  from  $65  to  $25  phy  added.  Strikers  contend  that 
for  rewritemen;  from  $60  to  $25  for  under  the  Wagner  Labor  Relations 
ropyreaders;  from  $50  to  $25  for  re-  Act  an  election  is  not  necessary. 

porters,  photographers  and  artists;  The  Sunday  Independent,  which  to  deliver  the  Mellett  Lecture  in  May 
from  $20  to  $16.50  for  copyboys.  Sev-  signed  contracts  with  the  guild  and  at  Stanford  University,  it  was  an- 
france  pay  ranges  from  one  week  for  the  printers,  resumed  publication  Jan.  nounced  this  week  by  Prof.  Chilton 
_  iose  employed  six  months  and  less  22  and  almost  doubled  its  normal  cir-  E.  Bush,  executive  head  of  the  division 
^  4aii  one  year,  to  26  weeks’  pay  for  culation.  Distributors  of  the  first  local  of  journalism  there.  At  the  Scripps- 


MELLETT  LECTURER 

Roy  W.  Howard  has  been  selected 


f5  or  more  years  of  service. 

Hears!  Cited  in  Baltimore 
®  NLRB  Jan.  20  directed  the 
Baltimore  News-Post,  p.m.  daily, 
the  Baltimore  Sunday  American 
’“reinstate  Frederick  H.  Houck  with 
pay  and  to  cease  discouraging 
“'embership  in  the  Baltimore  News- 
^Per  Guild.  ’The  board  said  evi¬ 
nce  disclosed  that  the  company  dis¬ 
used  Houck,  chairman  of  the 
"^'^■Post  guild  unit,  on  Aug.  5, 


newspaper  published  since  Oct.  3  last,  Howard  executive’s  office  in  New  York 
reported  that  40,000  copies  had  been  it  was  stated  Mr.  Howard  has  not 
sold  up  to  noon.  The  normal  circu-  selected  his  subject  yet  for  the  me- 
lation  is  25,000.  They  explained  that  morial  lecture.  The  date  will  be  set 
50,000  could  have  been  sold  but  the  later. 


J.  W.  THOMPSON  GETS  WINE  ACCOUNT 

SAN  FRANCISCO,  Jan.  26 — Selection  of  J.  Walter  Thompson  Company  as  ad¬ 
vertising  agency  for  the  three-year  California  wine  advertising  campaign 
involving  $2,000,000  was  announced  today  by  Albert  Haentz,  chairman  of  the 
Wine  Advisory  Board.  The  announcement  was  made  following  approval  of 
the  plan  last  night  by  A.  A.  Brock  State  Director  of  Agriculture.  Develop¬ 
ment  of  an  immediate  campaign  is  scheduled  with  advertising  releases  on  a 
®7,becausnrhis“  membership" and  February,  Haentz  announced. 

*rtivity  in  the  guild.  The  company 

"  NO  MORE  PRESS  STATIONS.  IS  WHEELER  DEMAND 

WASHINGTON,  D.  C.,  Jan.  26 — Senator  Burton  K.  Wheeler,  chairman  of  the 
Senate  Interstate  Commerce  Committee,  before  which  revision  of  the 

,  _  _  FCC  will  be  considered,  has  declared  in  favor  of  divorcing  radio  from  press 

American  Federation  of  Radio  insofar  as  future  licenses  are  concerned.  He  would  not  disturb  existing 
an  AFL  affiliate,  as  collective  joint  ownerships.  Wheeler  also  has  recorded  himself  in  favor  of  statutes 
Tuning  agent  for  staff  actors,  making  radio  stations  exempt  from  libel  laws  when  the  offense  has  not  been 
‘“'‘Sers  and  announcers  employed  by  committed  by  the  licensee  or  his  agent. 


^  he  had  mishandled  a  news  story 
Paris. 

The  following  day  the  board  an- 
““unced  certification  of  St.  Louis 

loral  A_  .  „  . 
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High  State  Officials  Present 
At  Dedication  of  Citizen  and 
Times  Building  Jon.  27 

The  handsome  new  home  of  the  two 
Asheville,  N.  C.,  newspapers,  the  Ashe¬ 
ville  Citizen  and  the  Asheville  Times, 
was  formally  dedicated  Friday  eve¬ 
ning,  Jan.  27,  at  a  banquet  attended 
by  the  governor  of  the  state,  state  and 
federal  officials,  and  outstanding  pub¬ 
lishers  and  industrialists  of  the  south¬ 
east. 

The  new  plant,  just  completed  at  a 
cost  in  excess  of  $275,000,  is  of  glass 
brick,  Indiana  limestone,  and  Virginia 
Alberine  trimmed  with  aluminum. 
The  top  or  third  floor  houses  Radio 
Station  WWNC,  owned  by  the  Citizen- 
Times  company. 

Plant  Occupied  Jan.  1 
The  two  dailies  moved  to  the  new 
building  on  Jan.  1,  transferring  all 
equipment  with  the  exception  of  the 
press,  without  missing  an  edition  of 
either  paper.  The  press  had  already 
been  installed  in  the  new  plant.  It 
is  a  Hoe,  super-speed  octuple,  with 
four  16-page  units  and  a  double  fold¬ 
er.  The  building  is  so  designed  that 
additional  units  may  be  added 
with  the  removal  of  a  temporary  floor 
in  the  pressroom. 

The  banquet  was  attended  by  Gov¬ 
ernor  Clyde  R.  Hoey,  Senator  Josiah 
W.  Bailey,  of  North  Carolina,  John  D. 
Ewing,  president  of  the  Southern 
Newspaper  Publishers  Association, 
and  the  publishers  of  all  daily  papers 
in  North  Carolina,  Dr.  W.  P.  Few, 
president  of  Duke  University,  Dr. 
Frank  Porter  Graham,  president  of 
the  University  of  North  Caralina,  and 
leading  industrial  and  business  lead¬ 
ers  of  the  state. 

Preceding  the  formal  opening  a  ban¬ 
quet  was  tendered  the  advertisers  and 
business  friends  of  the  two  papers  in 
Asheville  on  Wednesday  evening, 
January  25.  Following  this  banquet 
the  guests  were  shown  over  the  plant 
by  officials  and  employes  of  the  com¬ 
pany. 

Two  Buildings,  Structurally 

Work  on  the  new  plant  was  started 
last  May.  It  is  composed  of  two 
separate  buildings,  structurally.  The 
three  story  front  half  and  the  two 
story  rear  half  are  divided  by  a  space 
of  one  inch,  which  is  filled  with  de¬ 
hydrated  cork  to  insulate  the  front 
building,  which  houses  the  radio  stu¬ 
dios,  from  any  vibration  arising  in  the 
rear  building  which  contains  the  press 
and  other  mechanical  equipment. 

The  rear  structure  is  two  stories 
high  with  a  basement.  The  reel  room 
of  the  press  is  in  the  basement  and  the 
superstructure  extends  up  through  the 
two  stories.  The  entire  wall  side  of 
the  pressroom,  including  the  rounded 
corner,  is  of  glass  brick,  giving  day¬ 
light  working  conditions  in  the  press¬ 
room. 

Anthony  Lord,  of  Asheville,  was  the 
architect  for  the  structure  and  the 
L.  L.  Merchant  construction  company 
was  the  general  contractor. 

The  officers  of  the  Citizen-Times 
company  are:  Charles  A.  Webb,  presi¬ 
dent;  Don  S.  Elias,  vice-president;  D. 
Hiden  Ramsey,  secretary  and  general 
manager,  and  W.  Randall  Harris, 
treasurer  and  assistant  general  man¬ 
ager. 

L.  R.  Philips  is  advertising  director 
of  the  two  papers.  Walter  S.  Adams 
is  managing  editor,  and  John  R.  Marks 
Ls  circulation  manager. 
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Group  Aiding  Journalism 
Schools  Made  Permanent 


Five  Press,  Five  AASDJ  Representatives  on 
National  Council  on  Professional  Education  .  .  . 


Yost  Chairman,  Olson  Secretary 


ATTACKING  the  problem  of  setting 

standards  for  journalism  education, 
the  joint  committee  representing  five 
newspaper  groups  and  schools  of  jour¬ 
nalism  adopted  a  resolution  recom¬ 
mending  that  this  committee  “shall  be 
established  as  the  National  Council  on 
Professional  Education  for  Journalism” 
at  a  conference  held  in  Chicago, 
Jan.  20. 

5  Press  Groups  Named 

The  committee  recontunended  that 
the  coimcil  consist  initially  of  one 
representative  each  from  the  follow¬ 
ing  newspaper  organizations: 

American  Newspaper  Publishers  As¬ 
sociation;  American  Society  of  News¬ 
paper  Editors;  National  Editorial 
Association;  Southern  Newspaper  Pub¬ 
lishers  Association  and  Inland  Daily 
Press  Association.  In  addition,  the 
coimcil  will  include  five  representa¬ 
tives  from  the  American  Association 
of  Schools  and  Departments  of 
Journalism. 

Other  recommendations  approved 
by  the  joint  committee  include: 

(1)  That  the  pimpose  of  the  national 
council  shall  be  the  improvement  of 
education  for  journalism  in  the  U.  S. 

(2)  That  this  committee  requests 
the  aforementioned  associations  to  ap¬ 
prove  the  establishment  of  this  council. 

First  action  of  the  joint  committee 
was  the  election  of  temporary  officers. 
Casper  Yost,  St.  Louis  Globe-Demo¬ 
crat,  ASNE  representative,  was  named 
temporary  chairman  and  Kenneth  E. 
Olson,  Northwestern  University,  im¬ 
mediate  past  president  of  AASDJ,  was 
chosen  temporary  secretary. 

Olson  Hitt  “Orgy  of  Instruction" 

Dean  Olson  presented  the  general 
problem  of  evolving  a  set  of  standards 
for  journalism  schools  that  will  be 
acceptable  to  newspaper  organizations 
and  facilitate  training  of  students  for 
journalistic  work.  He  cited  a  survey 
of  1,000  journalism  school  graduates 
who  have  made  good.  He  asserted 
the  time  has  come  for  newspapers  to 
assume  a  degree  of  responsibility  for 
journalism  schools,  comparable  to  in¬ 
terest  shown  in  professional  schools  by 
groups  representing  law,  medicine  and 
engineering. 

Dean  Olson  said  the  number  of 
schools  for  journalistic  instruction  has 
increased  from  33  in  1911  to  532  in 
1936  and  nearly  700  in  1938.  He  de¬ 
clared  the  only  way  to  bring  order 
out  of  chaos  and  control  “this  orgy  of 
instruction”  is  for  newspaper  organi¬ 
zations  and  groups  such  as  AASDJ  to 
take  hold  of  the  problem  and  establish 
definite  standards  acceptable  to  news¬ 
papers. 

The  joint  committee  considered  the 
present  standards  of  AASDJ  and  ten¬ 
tatively  approved  them  until  such  time 
as  a  report  is  made,  as  a  result  of  a 
further  study  of  the  educational  re¬ 
quirements  of  the  newspaper  pro¬ 
fession.  It  was  pointed  out  that  in 
tentatively  approving  the  AASDJ 
standards,  the  committee  was  without 
prejudice  regarding  departments  of 
journalism  that  have  not  as  yet  at¬ 
tained  membership  in  AASDJ,  recog¬ 
nizing  that  many  schools  are  ade¬ 
quately  serving  the  needs  of  their 
states. 

To  facilitate  matters,  a  sub-commit¬ 


tee  was  appointed  to  study  present 
standards  and  to  recommend  changes 
and  additions.  Members  of  this  com¬ 
mittee  are: 

Dean  Frank  L.  Martin,  University 
of  Missouri,  chairman;  Dr.  Ralph  D. 
Casey,  University  of  Minnesota;  and 
Walter  Crim,  Salem  (Ind.)  Republi¬ 
can,  NEA  representative. 

To  Survey  Teaching  Methods 

The  joint  committee  urged  a  survey 
of  different  conditions  prevailing  in 
teaching  of  journalism  in  the  U.  S. 
The  following  sub-committee  was 
named  to  investigate  the  possibility 
of  undertaking  a  comprehensive  sur¬ 
vey  to  determine  needs  of  the  pro¬ 
fession  and  to  study  the  work  being 
done  by  various  institutions  offering 
instruction  in  journalism: 

Dean  Lyle  Spencer,  Syracuse  Uni¬ 
versity,  chairman;  Dean  Carl  W.  Ack¬ 
erman,  Columbia  University;  and 
Jerome  Bamum,  Syracuse  (N.  Y.) 
Post-Standard,  ANPA  representative. 

Considerable  debate  marked  discus¬ 
sion  dealing  with  a  statement  of  gen¬ 
eral  principles  and  a  sub- committee 
was  appointed  to  prepare  such  a  state¬ 
ment  to  be  recommended  for  approval 
by  the  parent  newspaper  organiza¬ 
tions  as  an  expression  of  their  belief 
in  the  general  character  and  scope  of 
education  for  journalism.  This  com¬ 
mittee  consists  of  Mark  Ethridge, 
Louisville  Courier- Journal  and  Times, 
SNPA  representative,  chairman;  Prof. 
Grant  M.  Hyde,  University  of  Wis¬ 
consin;  and  Dean  Olson. 

As  a  part  of  the  general  program 
designed  to  establish  standards  for 
journalism  education,  the  joint  com¬ 
mittee  deemed  it  wise  to  inform  indi¬ 
vidual  members  of  associations  repre¬ 
sented  of  the  problem.  The  following 
sub-committee  was  named  to  prepare 
such  a  statement  for  distribution  to 
the  various  associations: 

Pownall  Heads  Sub-Cemmittuu 

Fred  Pownall,  Iowa  City  (la.)  Daily 
Iowan,  Inland  representative,  chair¬ 
man;  Prof.  Hyde  and  Dean  Olson. 

The  conference  was  viewed  as  sig¬ 
nificant  because  it  marked  the  first 
time  in  30  years  that  five  newspaper 
groups  were  represented.  Previous 
attempts  have  been  made  to  establish 
standards  for  journalism  schools  by 


Members  of  joint  committee  named  to  develop  standards  for  journalism  educalic' 
conferring  in  Chicago  Jan.  20.  This  group  was  established  as  the  National  Council  c 
Professional  Education  for  Journalism,  subject  to  approval  by  member  organlzat!o»i 
L.  to  R.  (seated):  Dean  Frank  L  Martin,  University  of  Missouri;  Dean  Kenneth  E.  Olson 
Northwestern  University,  temporary  secretary;  Casper  Yost,  St.  Louis  Globe-Democrit 
ASNE,  temporary  chairman;  Jerome  Barnum,  Syracuse  (N.  Y.)  Post-Standard,  ANPA 
and  Dean  Lyle  Spencer,  Syracuse  University.  Standing,  I.  to  r.:  Ralph  D.  Casey,  Uni¬ 
versity  of  Minnesota;  Prof.  Herbert  Brucker,  Columbia  University;  Vance  Armentroul, 
Louisville  Courier-Journal  and  Times,  SNPA;  Prof.  Grant  M.  Hyde,  University  of  Wisec 
sin;  and  Walter  Crim,  Salem  (Ind.)  Republican,  NEA.  Fred  Pownall,  Iowa  City  (li. 

Iowan,  Inland  representative,  was  not  present  when  picture  was  taken. 
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joint  action,  but  the  Chicago  meeting 
was  the  most  representative  body  yet 
named  to  deal  with  the  problem.  All 
members  of  the  committee,  except 
two,  were  present  and  those  unable 
to  attend  were  represented.  Vance 
Armentrout,  of  the  Louisville  Cour¬ 
ier-Journal  and  Times,  represented 
Mr.  Ethridge  and  Prof.  Herbert 
Brucker,  Columbia  University,  at¬ 
tended  as  Dean  Ackerman’s  repre¬ 
sentative. 


lications  or  a  portion  of  them  th‘ 
board  would  have  the  right  to  pro-l 
hibit  their  distribution  in  the  state  kd 
Appeals  from  the  board’s  decisiorif* 
might  be  taken  to  any  circuit  coir 
for  a  district  in  which  an  ofTensi. 
publication  had  been  prohibited. 


limers. 

Fredei 


"Stolen"  Senate  Shot 
May  Bar  Future  Photos; 


Michigan  Bill  Asks 
Press  Censorship 


Lansing,  Mich.,  Jan.  22 — A  state¬ 
wide  publications  censorship  board  for 
Michigan  would  be  created  under 
terms  of  a  bill  introduced  in  the  legis¬ 
lature  by  Rep.  Joseph  L.  Kaminski, 
Detroit.  The  censoring  body  would 
be  called  the  “state  literary  board  of 
examiners”  and  it  would  consist  of 
five  members,  including  a  Catholic 
priest,  a  Protestant  clergyman,  a  Jew¬ 
ish  rabbi,  a  “professor  of  the  literary 
arts”  and  a  business  man. 

The  board,  whose  members  would 
be  paid  only  their  expenses,  would 
have  as  its  function  the  examination 
of  all  publications,  including  books, 
magazines,  newspapers,  pamphlets, 
pictures,  cartoons,  and  other  pub¬ 
lished  matter  of  any  description  to 
determine  if  such  publications  tended 
to  “destroy  or  weaken  the  morals  of 
the  people  of  the  state.”  If  it  were 
determined  that  such  a  moral  weaken¬ 
ing  would  result  from  any  such  pub- 
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Washington,  D.  C.,  Jan.  24 — News¬ 
paper  photographers  who,  for  less 
than  one  month,  have  had  the  priv 
lege  of  taking  pictures  of  the  U.  S 
Senate  during  sessions,  face  the  pos¬ 
sibility  of  having  that  permiss 
withdrawn. 

Senator  Matthew  M.  Neely  of  Wes! 
Virginia,  chairman  of  the  rules  com¬ 
mittee,  which  has  supervision  over  the 
galleries,  gave  permission  to  the  cam¬ 
eramen  to  make  photographs  but  ad 
monished  them  against  taking  advan¬ 
tage  of  that  privilege  to  embarr^|;, 
Senators  or  reflect  upon  senatorial 
dignity. 

Shots  of  the  opening  day  ceremonies 
were  entirely  satisfactory.  Last  week, 
one  of  the  Washington  newspapers 
carried  the  picture  of  a  Senator  ap- 
parently  sound  asleep  while  a  col-* 
league  addressed  the  assembly.  Then 
followed  a  picture  of  a  Senator  orating 
to  90  empty  chairs  and  six  inattentive 
members. 

Senator  Kenneth  McKellar  of 
nessee,  said  today  he  intends  to  “look 
into”  ffie  matter  and  consult  Senator 
Neely. 


WAGE  LAW.  TAXES  PUT  DAILY  IN  WEEKLY  FIELD 

MILTON  H.  BOOTH,  publisher,  Florence  (Colo.)  Daily  Citizen,  announced 
this  week  that  the  Citizen  will  be  suspended  as  an  evening  newspaper 
Jan.  31  to  enter  the  weekly  field,  appearing  each  Thursday.  “The  decision 
was  made  for  a  number  of  reasons,  perhaps  the  most  important  being  our 
decision  that  we  could  better  serve  a  community  the  size  of  Florence  (city 
3,000,  trade  area  10,000)  with  a  weekly  than  with  a  daily,  put  out  a  better 
paper,  and  get  better  circulation,”  said  Mr.  Booth.  “In  addition,  such  things 
as  the  Wage  and  Hour  Law,  the  social  security  law,  greatly  increased  local 
and  state  taxation,  have  so  increased  that  some  adjustment  was  necessary.” 
The  Citizen,  established  as  a  daily  in  1899,  has  been  under  the  present  man¬ 
agement  10  years.  Recently  the  Berlin  (Wis.)  Evening  Journal,  established  in 
1881,  said  it  had  been  forced  into  the  five-day  field  because  of  rising  produc¬ 
tion  costs  accentuated  by  compliance  with  the  Wage-Hour  Act. 


Flynn  Heads  Capitol 
Press  Committee 


NEWSPRINT  CONSUMPTION  DOWN  70.6%  IN  '38 

CONSUMPTION  of  newsprint  by  U.  S.  newspapers  declined  10.6%  in  1938 
from  the  1937  figure,  according  to  a  report  of  the  American  Newspaper 
Publishers  Association  based  on  statistics  from  431  newspapers.  Consumption 
for  these  papers  in  ’38  was  2,723,950  tons  which  is  estimated  to  be  80%  of  the 
total.  This  would  bring  the  total  to  approximately  3,404,938  tons,  or  a  de¬ 
crease  of  402,726  tons  from  ’37.  The  ANPA  reported  publishers  had  41  days’ 
supply  of  paper  on  hand  as  of  Dec.  .31,  1938. 


Washington,  D.  C.,  Jan.  24— Nei« 
correspondents  have  elected  Alfred  F 
Flynn,  of  the  Wall  Street  Jounw^ 
chairman  of  the  standing  Committee 
on  Rules  governing  the  Capitol  pres 
galleries.  Mr.  Flynn  had  been  secre¬ 
tary.  Other  newsmen  elected  to  the 
committee,  chosen  with  each  nW 
Congress,  were  John  R.  Beal  of^' 
United  Press  Association,  Paul  J-  Me 
Gehan  of  the  Philadelphia  Inquirer 
Edwin  W.  Gableman  of  the  Cincinnoh 
Enquirer  and  William  E.  Jamies^ 
correspondent  for  a  number  of  South 
em  newspapers. 

The  committee  handles  admission 
the  press  gallery,  press  arrangements 
for  national  political  conventions, 
presidential  inaugurals  and  similar 
events. 
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adiana  Daily 
Lets  on 

mall  Merchants 


BUYS  SCOTT  PRESS 


800  in  Boston  Honor 


J.  J.  Harrington,  president  of  J.  J.  MalloV  On  PlOmOtion 
Harrington  and  Associates,  New  York,  , 

formerly  associate  publisher  and  gen-  ^  ,  tributes  were  paid  to 

"  eral  manager  of  the  Brooklyn  Eagle,  John  A.  Malloy  Jan.  H  at  a  testi- 


bdianapolis  News  Asks 
Injunction  Against 
Contracts'  Cancellation 


who  recently  sold  his  interests  when  monial  in  the  Copley  Plaza,  Boston, 

the  Eagle  came  under  new  manage-  signalizing  his  -  — - 

ment,  Jan.  20  purchased  the  modern  promotion  from 

Scott  high-speed  multi-unit  press  and  nianaging  editor 

stereotype  equipment  at  the  auction  of  Boston  Hearst  ^ 

sale  of  the  Louisville  (Ky.)  Herald-  papers  to  the  f 

Post  properties.  He  told  Editor  &  Hearst  general 

Publisher  he  plans  to  move  half  (4  management.  n  /  ^  ^ 

units)  of  the  press  East  to  be  utilized  head 

on  a  new  newspaper  publishing  pro-  table  with  Joseph  j. 


*  ,  —  „  .  stereotype  equipment  at  the  auction  of  Boston  Hearst 

Contracts  UoncellaUon  J^ouisville  (Ky.)  Herald-  papers  to  the 

19  filed  properties  He  told  4 

^  1„  Merlon  County  Superior  At  Te“  head 

seeking  a  declaratory  judgment  onitsj  ot  me  press  JLasi  to  ne  u  table  with  Josenh 

rmjunction  against  the  division  of  «  new  newspaper  publ^hmg  pro-  t^ble  wUh  Joseph 
"  ill.  joct  which  he  has  lo  miod.  He  de-  ’•  L-onnoiiy, 

°  clined  to  name  its  destination  or  to  Hearst  general 

Industries  nart  of  discuss  the  proposed  newspaper.  The  were 

[ilowing  an  ajtempt  on  the  part  of  Hjadley  Kelley 

se  labor  ivisio  fp-mc  will  remain  “in  the  West,  also  for  pub-  King  Fea- 

icancel  carrier  contracts,  under  terms  ijghing  purposes."  t'->res,  Hinson 


[which  carriers  who  are  minors  have 
r  years  purchased  daily  newspapers 
:  wholesale  prices  and  retailed  them 
I'ectly  to  their  customers. 

Contracts  Called  Illegal 


Bradley  Kelley 
of  King  Fea¬ 
tures,  Hinson 
Stiles,  m  a  n  a  g  - 


John  A.  Malloy 


WOOD  QUITS  CHI.  TIMES 

Chicago,  Jan.  24 — Rowland  Wood, 


President  Warns 
Press  on  Slaps  at 
His  Nominees 

Rebukes  Writer  Asking 
Qualifications  of  Amlie 
.  .  .  Shows  His  Ire 

Washington,  D.  C.,  Jan.  24 — Pres¬ 
ident  Roosevelt  made  it  clear  to  the 
press  today  that  he  will  not  take  calm¬ 
ly  any  suggestion  by  newspapermen 
that  his  nominees  for  important  pub¬ 
lic  office  might  not  have  the  qualifica¬ 
tions  properly  to  fill  those  posts. 

Goodwin  Rebuked 
The  President  administered  a  re¬ 
buke  to  Frank  S.  Goodwin,  corre- 


ing  editor.  New  York  Daily  Mirror,  spondent  of  Central  News  of  America, 
Walter  Howey,  who  succeeds  Malloy  when  the  newspaperman  asked  point- 


L'ectly  to  their  customers.  l-hicago,  jan.  z-^ivowianu  wuou,  Boston;  Governors  Saltonstall  of  edly  what  qualifications  the  Chief 

Contracts  Called  Illegal  formerly  news  editor  and  more  re-  Massachusetts,  Barrows  of  Maine  and  Executive  considered  were  possessed 

The  labor  division  contends  such  Ss‘bLn‘^ap°poi^tedl  mSSng  ^“H>hy  of  New  Hampshire.  J.  Harold  by  Thomas  Amlie,  the  President’s 

;:.‘jacts  between  the  News  and  its  Prairie  ^Farmer  magazine  P“^^*sher  of  Hearst  papers  m  choice  for  an  Interstate  Commerce 

L-riers  were  made  illegal  by  Section  Peb  1  it  was  announced  commended  Malloy  as  a  “great  Commission  vacancy.  Making  no  ef- 

3  of  Chapter  132  of  the  acts  of  the  bv  Burridee  D  Butler  ®  reporter.”  fort  to  conceal  his  irritation,  Mr. 

ndiana  general  assembly,  1921,  as  and  nublisher  of  the  midwest  four-page  special  tab  edition  of  Roosevelt  replied  sharply  that  the 

-ended  in  1929,  and  may  institute  ioumal  issued  semi  monthlv  Boston  American  with  a  scare  nomination  would  not  have  been  sent 

rosecutions  of  the  News  for  alleged  Mr  Wood  has  been  named  to  a  new  head;  “Jack  Malloy  held  (as  one  grand  to  Capitol  Hill  for  confirmation  if  he 
rjilations  of  these  statutes.  Until  De-  ««  tv/t**  fellow)  and  a  replate  of  a  special  was  not  convinced  his  choice  was 


Ations  of  these  statutes.  Until  De-  p^gt  on  the  Prairie  Farmer.  Mr.  ®  f 

enter,  1938,  no  state  administration  Wood,  formerly  Neto  York  Evening  ^  ^  Malloy  s  personal  charac- 

d  attempted  to  interpret  the  1921  p^,,  ^ity  editor,  and  Richmond  (Va.)  S'lfp®  Jj,?,  5n!.f  nSh”  c  n.mo  'Seri 

Times-Dispetch  managing  editor,  was  s^litel  “nnr' 

Sricl.  C,  Fairbanks,  News  pub-  Toinlng' Se'  Cb!^ 


column  on  Malloy’s  personal  charac-  capable.  Adopting  the  attitude  that 
teristics  by  George  Holland,  writer  of  the  correspondent  had  rushed  in 
the  “Boston  After  Dark”  column,  were  where  colleagues  had  feared  to  tread 


Frederick  C.  Fairbanks,  News  pub-  York  Times  prior  to  joining  the  Chi-  Pcoximaieiy  ouo  auenaea 
i-er,  and  the  newspaper’s  counsel,  cago  Times  as  news  editor  in  Feb-  ■ 

Qam  H,  Thompson,  contend  any  ruary,  1937.  He  served  as  acting  Rpnii  TV/T  M  O  J 
u'.jtes  are  wholly  imconstitutional  managing  editor  of  the  Times  during  aU"  Itxi.  1X10118  ^OuG 
Fiuch  would  deprive  minors  of  the  the  interim  between  the  resignation  of  Tq  H  J  AaenClGS 
to  engage  in  the  purchase  and  re-  Louis  Ruppel  and  the  appointment  of  rm,  a  • 

w  of  newspapers  under  conditions  Gail  Borden  as  Times  managing  edi-  American  r  e<^ratic 

M  circumstances  which  are  distinctly  tor.  Artists,  an  AFL  affiliate 


atures  of  the  special  stunts.  Ap-  in  the  past,  the  President  observed  he 
oximately  800  attended  the  dinner,  had  never  before  been  asked  such  a 
,  question  and  he  implied  that  like  in- 

_  -  -  .  .M  .  quiries  would  not  be  welcomed  in  the 

lFRA  Mails  Code  future 

A  Arranr'iAC  Goodwin’s  question  was  predicated 

O  a\CI  Ay  eilCieS  upion  a  rising  tide  of  opposition  among 

The  American  Federation  of  Radio  Senators  who  will  pass  upon  the  nom- 


Artists,  an  AFL  affiliate,  which  is  ination.  A  stiff  fight  is  forecast. 


fc  the  advantage  of  such  minors  and 
h  no  way  detrimental  to  their  well- 
bag,  The  News  also  contends  that. 


threatening 


nation  -  wide 


Amlie,  42-year-old  attorney  and 


AD  AFFILIATION  PLANS 


en  if  constitutional  the  states  Convention  dates  of  the  Advertising  ^j^h  the  union,  mailed  a  code 

1  statutes  Affiliation  for  1940  and  1941  were  de-  r,:,  tn  2.tn  f,dvprti.in.f 


der  which  the  division  of  labor  tentatively  as  directors  of  that 


eatens  to  act  because  the  carriers 
•e  minors  are  not  applicable  to  the 


organization  held  a  planning  confer- 


com-  -7  ®  a'"”'  u  ?•  iu  ®nce  in  Buffalo,  Jan.  20.  Buffalo  was  ^  ^ 

corc  ...ors  engaged  in  distributing  the  chosen  as  the  1940  convention  city  ®  immediately,  ihe  code 

ertbe  Snsfor  the  reason  that  these  minor  wW^rToronto  wL  designated  as  the  ‘u®*uded  minimum  wage  specificati^s 
cam-  L-riersare  in  fart  “small  mprrbants”  and  a  closed  shop  for  the  AFRA.  The 


■  irriers  are  in  fact  '"small  merchants,” 
lit  M-  r;aged  in  their  own  individual  busi- 
idvan-  sense  employed  by 

arrass  ..News, 
atoriai 

FOUNDATION 


1941  meeting  place.  The  1939  gather¬ 
ing  will  be  held  in  Hotel  Statler,  Cleve- 


against  advertising  agencies  handling  former  Progressive  Congressman  from 
radio  accounts  unless  they  sign  con-  Wisconsin,  was  defeated  in  a  Sena- 
tracts  with  the  union,  mailed  a  code  torial  primary  last  fall.  His  seat  in  the 
of  fair  practices  to  250  advertising  76th  Congress  has  been  taken  by 
agencies  throughout  the  country  Jan.  Stephen  Bolles,  publisher  of  the  Janes- 
24,  with  a  letter  requesting  each  ville  (Wis.)  Gazette. 
agency  to  sign  immediately.  The  code  Foreign  Policy  Undefinable 

included  minimum  wage  s^c^cati^s  The  press  conference  also  touched 
and  a  closed  shop  for  the  AFRA.  ^e  upon  America’s  foreign  policy,  the 
wage  scale  was  slightly  lower  than  President  setting  forth  his  views  when 


ranrMarS  6  P-viously  demanded  by  the  newsmen  questioned  him  regarding  Ae 


of  Hamilton,  Ont.,  Affiliation  president. 


- ivnr,^  ■  as  chairman.  Assisting  in  planning  for 

m  FOUNDATION  Jie  Cleveland  conference  are  J^ 

Pini^^HiA,  Jan.  24-Establish-  Pratt,  president  of  the  advertising  eventually  would  lead  to  a 

pape„  -  of  the  Ayer  Foundation  for  Con-  club  of  that  city  and  Allen  L.  Bdlmgs-  ^  ^  non-signatory  agencies, 

-rap-  Analysis  as  a  memorial  to  F.  ley,  president  of  Fuller  &  Smith  &  ntpw  v^rU  9.1  thp  AITOA  vntpH 


Spanish  embargo. 

No  specific  deadline  for  signing  the  Nq  human  being,  he  said,  can  define 
I  set,  Mrs.  Emily  foreign  policy,  unless  perhaps  a  news- 

etary,  said,  but  failure  paper  columnist.  America’s  foreign 
ually  would  lead  to  a  policy  was  established  with  the  begin- 
non-signatory  agencies,  ning  of  the  republic,  164  years  ago. 


or  ap-t  "  analysis  as  a  memorial  to  F.  ley,  presiaem  or  ruiier  w  omiui  «  i„  VnrW  Tan  21  thn  AFRA  voted  i.vf  .  -1 

acol-h^od  Ayer,  was  announced  this  Ross,  New  York  agency  and  chairman  "  New  York  Jan.  23  the  ATO^^  although  it  was  somethmg  that  could 


by  h'  a.  Batten  president  of  of  the  convention  committee.  strike,  and  during  the  week  other  not  be  written  down  in  black  and 

'  W.  Ayer  &  Son  Inc  It  was  alSo  ■  branches  m  the  U  S.  followed  suit.  ^hite,  he  added.  The  Chief  Executive 

,k,.  D,;  DonMd  A.  Laird,  COAST  AD  CONFERENCE  ‘"jrintrSrf  '"t 

^  n  Advertising  clubs  throughout  the  he  settled  peacefully  and  that  there  warned  he  probablv  would  not  auree 
’  ■  the  Rfiff  ^’t  +7  Pacific  area  were  represented  in  the  would  not  be  a  strike.  A  spokesman  with  them  but  with  the  facts  involved 

^>n  in  f  annual  mid-winter  conference  of  the  for  an  interested  group  voiced  what  with  the  facts  involved. 

Pacific  Advertising  Clubs  Association  appeared  to  be  the  general  opinion,  in  _  „ 


- I'acinc  area  were  repie&eiiveu  iii  me 

the  staff  of  the  foundation.  Mr.  annual  mid-winter  conference  of  the 
in  explaining  the  purposes  of  Pacific  Advertising  Clubs  Association 


branches  in  the  U.  S.  followed  suit.  white,  he  added.  The  Chief  Executive 
However,  the  feeling  among  adver-  invited  his  questioners  to  make  their 
tising  men  was  that  the  dispute  will  own  interpretations  although  he 


‘  J  r  -  trat-iiik.  appeared  to  De  me  general  opinion,  m  ^  _ 

foundation,  said  it  hopes  to  pro-  conference  held  Jan.  19  and  20  in  San  following  words:  “Conferences  S.  F.  VENDORS  SIGN 
;  ich  w  ^  scientific  ap-  Francisco.  Harold  R.  Deal,  president,  held,  early  adjustments  will  San  Francisco,  Jan.  25— An 


r  ich  to  fVio  a  ’’ „  De  neia,  early  adjustments  win  San  Francisco,  Jan.  25— An  agree- 

f-i  er  inonm  providmg  presided.  Coast  advertising  develop-  foUo^  and  the  matter  wUl  be  straight-  ment  concluded  yesterday  between 

-  ing  pow^  fortho*  were  studied  and  plans  laid  for  ^ut  without  the  AFRA  having  to  newspaper  publishers  here  and  the 


power  tor^the  masses.  the  third  annual  “University  of  Ad-  ^^j^e  recourse  to  a  strike.”  The  AFRA  AFL-affiliated  News  Vendors’  Union 

News  .tD  VfllM'C  mTlxcia  t  be  conducted  by  the  announced  this  week  that  the  William  provides  a  closed  shop,  reduction  of 

J  ^  rAlrttK  liOST  PACA  at  the  Oakland  coiwention  j  ^i-jgiey  &  Co.,  Chicago,  had  signed  the  six-day  week  from  48  to  46  hours, 

I  .wdon  Noakes.  of  Queens.  New  June  25  to  29,  inclusive.  The  first  ^  contract  with  the  guild,  accepting  and  advancement  of  minimum  pay 


oumfll.  1*^  ixodKes,  oi  queens,  iNew  uunc  m  mciuaivc.  Aiic  g  contract  with  the  guild,  accepting  and  advancement  of  minimum  pay 

imittee  three  men  lost  in  the  Junior  PACA  mid-winter  conference  AFRA’s  demands.  The  chew-  guarantees  from  $15  to  $17.50  weekly 

1  press  was  held  sii^ltaneously  with  L.  Ray  gum  manufacturing  company  is  for  “full  time  corner  vendors”  and 


‘  P  Jan.  21,  was  the  father  of  Rhodes  presiding 

*  Noakes,  formerly  vice-presi- 

^  Presbrey  Co.,  now  asso-  WATSON  E 

*  Presbrey,  New  William  D.  Wa 


WATSON  ELECTED 

William  D.  Watson  was  elected  di 


one  of  the  largest  sponsors  of  radio  ad 
programs  in  the  U.  S. 


for  “full  time  corner  vendors”  and 
from  $10  to  $12  weekly  for  “part  time 
vendors.” 


of  thc|:ark  .  rresorey,  iNew  William  D.  Watson  was  elected  di-  mfwnt  ty^-Kr  -r 

I  Me-  f'  altpc  agency.  The  elder  rector  and  vice-president  of  Howland  FORWARD  NAMES  KAHN  SON  JOINS  CULLEN  CO. 


J  Me-  '  alt«  ®  Eiic  eiuer  rector  and  vice-pre _ 

quire*''  r,eer  ^  prominent  fur  auc-  and  Howland,  Inc.,  publishers  repre- 
pjniuiti  '  sentative,  at  the  i 

?^CIALS"  NAMED  Steinberg  was  elei 

.  (N.  Y.)  Evening  News  retary. 

sion  to  V  appointed  Lorenzon  &  Thompson,  ' 

einents  j,;.  national  advertising  repre-  TIMES-PICAY 
■ntions.  ‘)’®’  and  Washington  (N.  C.)  New  Orleans,  I 

simibr  named  in  that  capacity  the  Times-Picayune  to 

F.  Clark  Co.,  Inc.  102nd  anniversary. 


and  Howland,  Inc.,  publishers  repre-  The  Forward  Association,  publisher  R.  L.  Cullen,  son  of  John  W.  Cullen, 
sentative,  at  the  annual  meeting  of  of  the  Jewish  Daily  Forward,  New  Sr.,  has  been  added  to  the  Chicago 
stockholders  Jan.  24.  Miss  Marian  York,  Jan.  26  elected  Alexander  Kahn  sales  staff  of  John  W.  Cullen  Co.,  pub- 
Steinberg  was  elected  assistant  sec-  as  general  business  manager  of  the  lishers’  representatives.  Prior  to  join- 
retary.  paper  to  fill  the  vacancy  created  by  the  ing  his  father’s  organization,  Mr.  Cul- 

■  recent  death  of  B.  Chamey  Vladeck.  len  was  with  Commercial  Advertising 

TIMES-PICAYUNE  102  Mr.  Kahn  has  been  legal  adviser  of  Agency,  Inc.,  Chicago.  His  brother. 


His  brother. 


New  Orleans,  La..  Jan.  25  —  The  the  Forward  for  the  last  27  years  and  John  W.,  Jr.,  has  left  the  Chicago  office 


organization. 


bus,  O.,  office. 
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Coffee  Account  Forsakes 
Radio  for  N.  E.  Dailies 


La  Touraine  Campaign  in  67  Newspapers 
Influenced  by  Work  of  New  England 
Newspapers  Advertising  Bureau 


BOSTON,  Jan.  27 — ^Today  marks  the 
return  of  an  old  New  England  prod¬ 
uct — ^La  Touraine  Coffee — to  the  ad¬ 
vertising  force  of  New  England  daily 
papers  and  its  diversion  from  radio 
as  a  primary  medium.  Though  this 
shift  in  media  is  news  in  itself,  it  is 
packed  with  significance,  for  the 
change-over  is  a  result  of  an  intelli- 


FLAVORS 


TOPS  IN 


J^onrditte 


Sample  of  La  Touraine  copy  which  started 
in  67  New  England  dailies  Jan.  27. 


gent,  unified  effort  of  New  England 
publishers  to  present  their  advertis¬ 
ing  story  to  advertising  agencies  and 
manufacturers  in  the  modern  manner. 
Some  radio  may  be  used  in  the  future 
as  a  secondary  medium. 

For  years,  radio  had  been  selling 
regional  markets  through  network 
presentations,  while  publishers,  in 
most  cases,  have  adhered  to  the  old- 
time  technique  of  offering  individual 
markets,  surrounding  their  individual 
papers.  A  little  more  than  a  year  ago. 
New  England  publishers  formed  the 
New  England  Newspapers  Advertising 
Bureau,  the  most  ambitious  co¬ 
operative  movement  of  its  kind  ever 
conceived. 


Using  67  Dailies 

A  13-week  campaign  totaling  42,900 
lines,  beginning  today  in  67  New  Eng¬ 
land  dailies,  has  been  undertaken  by 
La  Touraine  Coffee,  through  Ingalls- 
Advertising,  Boston,  as  a  direct  result 
of  a  NENAB  regional  market  presen¬ 
tation. 

The  Bureau  has  never  deviated  from 
the  original  abjective  of  its  founders 
and  administrative  board.  At  its 
origination,  it  was  decided  to  devote 
at  least  one  year  to  the  compilation 
of  basic  facts  showing  the  true  value  of 
New  Elngland  as  a  regional  market  for 


the  distribution  and  sale  of  consumer 
goods. 

By  the  end  of  a  year  it  was  felt 
that  the  Bureau  could  prepare  sales 
presentations  for  specific  commodities 
to  show  ad  agencies  and  manufac¬ 
turers  the  estimated  consumption,  dis¬ 
tribution  and  advertising  force  ex¬ 
pended  in  the  New  England  market, 
in  each  of  the  91  individual  markets  in 
which  daily  papers  are  published. 

Complete  Picture  Presented 
With  the  complete  picture  of  New 
England  before  them,  advertisers 
could  determine  more  intelligently  the 
allocation  of  funds.  In  November, 
1938,  the  first  such  presentation  was 
prepared  for  two  products  (canned 
baked  beans  and  coffee)  as  a  sort  of 
“trial  balloon”  to  see  if  the  material 
could  be  used,  if  it  were  needed.  Most 
of  these  marketing  facts  were  already 
available  from  numerous,  assorted 
sources,  but  never  before  had  such  a 
comprciiensive  sales  presentation  been 
offered  under  one  cover  to  show  the 
broad  perspective  of  the  New  England 
market  in  the  light  of  newspaper  ad¬ 
vertising. 

It  was  the  complete  picture  of  the 
entire  regional  market,  selling  markets 
and  New  England  newspapers  as  a 
whole  —  not  individual  papers  or 
markets. 

Anthony  G.  Glavin,  director  of 
NENAB,  prepared  the  special  market 
analyses  and  personally  presented 
them  to  the  account  executive  for 
LaTouraine  Coffee,  J,  R.  Miniter,  vice- 
president  of  Ingalls-Advertising. 

Market  Analysis  Successful 
Excerpts  from  a  communication  from 
Mr.  Miniter  to  the  Bureau  offer  food 
for  thought; 

“We  want  to  thank  you  very  much 
for  your  splendid  co-operation  in  lin¬ 
ing  up  for  us  the  markets  of  New 
England  newspapers,  and  the  excellent 
manner  in  which  it  presented  their 
coverage  and  costs.  Due  to  this  com¬ 
plete  report,  1  was  able  in  turn  to  pass 
it  along  to  the  La  Touraine  Coffee  Co. 
when  the  1939  appropriation  was  being 
considered  and  allocated. 

“As  a  result,  we  have  been  able  to 
include  a  schedule  of  50  lines  weekly 
in  most  of  these  papers  for  a  period 
of  13  weeks,  starting  in  January. 
Heretofore  we  have  always  used  radio 
to  cover  these  territories  outside  of 
Boston,  but  your  setup  enabled  me  to 
present  such  a  graphic  picture  to  them 
that  they  switched  media  and  will  use 
newspaper  space  during  the  coming 
season.” 

Mr.  Miniter  explained  further  that 
the  budget  prevented  inclusion  of  all 
91  markets  in  the  13-week  campaign, 
which  is  regarded  by  the  company  as 
a  test  to  indicate  the  advisability  of 
extending  this  newspmper  coverage 
later  in  the  year. 

CantiRoc  in  Bottoa  Papers 
La  Touraine,  a  35-year-old  Boston 
company,  will  continue  to  advertise  in 
Boston  papers  (front  page,  28  on  two). 
During  the  past  year,  the  company 


has  been  boosting  its  new  vacuum-tin 
packaging,  and  this  will  be  the  chief 
theme  of  its  new  widespread  news¬ 
paper  campaign  throughout  New 
England. 

Mr.  Miniter  told  Editor  &  Publisher 
that  the  newspapers  on  the  13-week 
list  had  offered  and  given  “gratifying 
cooperation  in  arranging  tieups  with 
dealers”  and  other  follow-through 
merchandising  aids. 

In  the  list  of  dailies  on  the  La  Tou¬ 
raine  schedule  (covering  about  85%  of 
the  New  England  retail  market)  are  a 
number  who  are  not  members  of  the 
Bureau.  It  is  the  Bureau’s  policy  to 
outline  the  entire  regional  market, 
then  let  the  advertiser  map  his  own 
schedule. 


Among  Advertising  Folk 


ARTHUR  E.  TATHAM,  president  of 
the  Chicago  Federated  Advertising 
Club,  has  been  elected  a  vice-president 
of  Young  & 


Rubicam,  Inc., 
and  appointed 
manager  o  f  the 
agency’s  Chicago 
office.  D.  G. 
Schneider  has 
also  been  elected 
a  vice-president 
of  the  agency,  in 
charge  of  mer¬ 
chandising  a  c  - 
tivities  in  Chica¬ 
go.  Mr.  Tatham 
was  formerly 
advertising  and 


Arthur  E.  Tatham 


sales  promotion  manager  of  Bauer  & 
Black,  Inc.  Mr.  Schneider  has  been 
with  Young  &  Rubicam  for  more  than 
10  years. 

John  Toigo  has  been  appointed  a 
vice-president  of  the  Campbell -Ewald 
Co.,  with  headquarters  in  the  Chicago 
offices.  He  formerly  was  with  the 
John  H.  Dunham  Co.,  McCann-Erick- 
son.  Lord  &  Thomas,  and  for  the  last 
three  years  has  been  with  Batten,  Bar¬ 
ton,  Durstine  &  Osborn,  Chicago,  as 
account  executive. 


tising  work  for  more  than  20  years  *Int61 
and  recently  with  H.  W.  Kastor  &  Sonsi 
Advertising  Agency,  Chicago, 
joined  MeJunkin  Advertising 


Chicago,  as  a  vice-president. 


iUiwA 

Co..  I  With  t 


Arthur  E.  Smith,  formerly  with  thejs: 


r.-mg  a 


General  Electric  Co.  advertising  andP 


sales-promotion  department  has  beenf 
appointed  to  the  staff  of  the  Cramer-i 
Krasselt  Co.,  Milwaukee  agency. 

J.  Davis  Danforth  and  Frederick  B 
Manchee  have  been  elected  memben 
of  the  board  of  directors  of  Batten, 
Barton,  Durstine  &  Osborn,  Inc. 

Sander  Heyman,  formerly  with  the 
advertising  department  of  the  Nctr 
York  American  and  later  with  the 
New  York  Herald  Tribune,  has  been 
named  to  take  charge  of  advertising 
and  sales  promotion  for  the  Schenley 
Import  Corp. 

George  T.  Savage,  advertising  agent 
of  the  Illinois  Central  Railroad,  has 
been  elected  president  of  the  Associa¬ 
tion  of  Railroad  Advertising  Agents, 
succeeding  J.  T.  Van  Campen,  adver 
tising  manager  of  the  Florida  East 
Coast  Railway. 


Campaigns  and  Accounts 


Russell  Z.  Eller,  formerly  assistant 
advertising  manager,  was  appointed 
advertising  manager  of  the  California 
Fruit  Growers  Exchange  last  week. 
He  will  succeed  W.  B.  Geissinger.  who 
joins  the  Chicago  office  of  Lord  & 
Thomas  Feb.  1.  Another  appoint¬ 
ment  announced  by  Paul  S.  Arm¬ 
strong,  general  manager  of  the  Sunkist 
organization,  is  that  of  Russell  S. 
Simmons,  to  succeed  Eller  as  assistant 
advertising  manager. 

R.  J.  Faller  and  Arthur  Reichert 
have  been  elected  vice-presidents  of 
Sterling  Beeson,  Inc.,  Toledo. 

Arthur  J.  Kemp,  formerly  with  the 
Rodney  Boone  organization  and  the 
national  advertising  department  of 
the  Los  Angeles  Examiner,  has  been 
appointed  sales  manager  of  the  Colum¬ 
bia  Pacific  Network. 

George  P.  Slockbower,  advertising 
manager,  has  been  made  an  executive 
vice-president  of  L.  Bamberger  &  Co., 
Newark,  N.  J.,  department  store. 

Edward  J.  Samuel  has  withdrawn  as 
a  partner  in  O’Connell  &  Samuel, 
Springfield,  Mass.  ’The  agency  will  be 
continued  by  L.  M.  O’Connell  under 
the  name  of  L.  M.  O’Connell  Adver¬ 
tising  Agency. 

Kimball  I.  Jack  has  been  named 
advertising  manager  of  the  Washing¬ 
ton  Water  Power  Co.,  public  utility 
with  headquarters  in  Spokane.  He 
was  formerly  assistant  advertising 
manager.  Utah  Light  and  Power  Co. 

Dade  B.  Epstein,  in  Chicago  adver- 


QUAKER  OATS  CO.,  Chicago,  re¬ 
cently  ran  full  page  copy  in  color  in 
six  metropolitan  cities  and  black  and 
white  full  page  ads  in  two  other  major 
markets  on  Quaker  Oats  Cereal.  Tlie 
ads  marked  the  first  use  of  full-page 
space  in  newspaper  on  this  cereal. 
Ruthrauff  &  Ryan,  Inc.,  Chicago, 
handles  the  account. 

Benton  &  Bowles,  Inc.,  this  week  an¬ 
nounced  it  has  resigned  as  advertising 
agency  for  Eno  Effervescent  Salt. 

The  Illinois  Meat  Co.,  Chicago, 
makers  of  Broadcast  Brand  canned 
meat  products,  has  appointed  J.  Stir¬ 
ling  Getchell,  Inc.,  to  direct  all  of  its 
advertising.  The  Getchell  agency  was 
first  appointed  last  July  to  handle  the 
Eastern  advertising. 

Miles  shoes  for  men,  women  and 
children,  manufactured  by  Murray  M. 
Rosenburg,  Inc.,  will  be  advertised  in 
a  group  of  76  newspapers  covering 
their  chain  of  104  stores  in  New  York. 
New  Jersey,  Connecticut  and  Penn¬ 
sylvania.  Gussow,  Kahn  &  Co.,  Inc., 
has  been  selected  as  advertising 
agency. 

Burnham  &  Morrill,  of  Portland, 
Me.,  packers  of  B&M  Baked  Beans. 
B&M  Brown  Bread  and  a  line  of  other 
canned  goods,  have  appointed  Sher¬ 
man  K.  Ellis  &  Co.,  Inc. 

The  Flintkote  Company,  New  York, 
makers  of  asphalt  roofing  and 
has  appointed  Marschalk  and  Prah, 
Inc. 

Mintons,  Ltd.,  of  Stoke-upon-Trent, 
England,  will  embark  on  a  national 
advertising  campaign  in  this  coun^ 
prepared  by  Bowman  &  Columbia. 
Inc.,  New  York,  to  promote  Minton 
China. 

The  Hygrade  division  of  the  HvcRAnt 
Sylvania  Corporation,  Salem,  Mass, 
has  appointed  the  Biow  Company,  Inc- 
to  direct  advertising  for  incandescen 
lamp  bulbs  and  fluorescent  lamps. 

The  Rio  Grande  Valley  Citrus  E*' 
change  and  its  advertising  agency, 
Leche  &  Leche,  Inc.,  Dallas,  is  con¬ 
ducting  the  second  national  citrus  sate 
Jan.  14  to  Feb.  4. 

The  ZoTOs  Machineless  PERMASist 
Wave  will  be  advertised  in  newspape^ 
in  more  than  180  cities  from  coast 
coast.  The  campaign  in  newspa^ 
will  be  the  most  extensive  ever 
March  26  to  June  11.  Grey  Adverbs 
ing  Agency,  Inc.,  has  the  account. 
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wind  which  was  earning  so  much 
movement — both  of  my  subject  and 
myself. 

“Finally,  the  sun  came  out  from 
behind  the  clouds,  and  the  wind,  which 
was  coming  from  the  southwest, 
A  DRAMATIC  STORY  of  the  hard  on  a  scaffold  two  stories  below  \is.  abated  enough  to  let  me  get  my  first 
work,  ingenuity  and  even  danger  We  tied  the  camera  to  the  building  shot.  I  wasn’t  nervous,  just  irritated 
that  lies  behind  an  advertising  illus-  and  1  put  some  rope  around  my  waist  that  the  weather  was  so  much  against 
tration  was  told  this  week  by  Richard  to  hold  me.  I  used  a  Speed  Graphic  me.  I  couldn’t  use  a  larger  camera 
Beatty,  photographer  for  the  Henry  camera  with  a  Goerz  Dogmar  lens.  becavtse  of  the  strong  wind. 

Watts  Photographic  Exchange,  New  “I  climbed  up  on  the  parapet,  “I  shot  at  l/50th  of  a  second,  at 
York.  dragged  the  camera  after  me,  and  about  F16  on  the  lens  marking,  so 

The  picture,  seen  by  the  readers  of  looked  down  on  the  street  below.  It  that  I  could  get  a  semblance  of  sharp- 
1,200  American  newspapers  this  week  looked  clear,  the  clouds  were  over  ness  and  clearness  in  the  backgroimd 


iars 'International  Day" 
SkFA  Convention  Plan 

Co,  With  the  New  York  World’s  Fair 
Inmg  as  a  background,  the  Adver- 
thek"g  Federation  of  America  at  its 
andki* annual  convention  June  18-22 
the  Waldorf-Astoria,  New  York, 
ler-k-  honor  delegations  of  advertising 
Ln  and  women  from  other  countries 
nfa  an  “International  Day”  observ- 


THE  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT 


lHenr>’  Obermeyer,  assistant  vice- 
-esident  of  the  Consolidated  Edison 
:  .  New  York,  and  a  Federation  di- 
i.or,  has  been  appointed  to  head 
e  convention  program  committee 
rJi  William  A.  Hart,  director  of  ad- 
jnising.  E.  I.  du  Pont  de  Nemours 
Co,  Inc.,  Wilmington,  as  vice- 
iiirman. 

Frank  A.  Conolly,  merchandising 
imager,  Oakite  Products,  Inc.,  New 
erk,  is  chairman  of  the  exhibit  com- 
iv.ee.  Philip  J.  McAteer,  sales  and 
■.riUiing  director.  New  England 
;fcirut>T)e  Company,  Boston,  and 
■president,  is  vice- 


LET  UP- LIGHT  UP  A  CAMEL 

lOKIRS  riND  THAT  CAMIl'S  COCTUIK  TOMCCOS  AM  SOOTHING  TO  THE  NERVES 


eration  vice- 
irman  of  this  committee. 

.  Kenneth  Laird,  Young  &  Rubi- 
.  Chicago,  was  named  chairman  of 
national  attendance  committee. 


Henley  Plans  Greater 
Ise  of  Newspapers 

Greater  use  of  newspapers  than  ever 
advertising 


Store  has  folded,  and  that  he  is  now 
advertising  his  shop  as  a  “semi-super” 
store. 

“Our  business,”  he  writes,  “has 
passed  the  $100,000  per  year  mark,  we 
Camel  cigarette  ad  have  enlarged  the  store  and  now  em- 
with  photo  taken  atop  seven  clerks. 

Empire  State  Building.  “We  don’t  know  whether  other  peo¬ 
ple  think  our  advertising  is  good  or 

in  a  Camel  cigarette  advertisement,  us  and  there  was  some  mist  mov-  know  it  is.” 

was  that  of  a  glazer  at  work  on  a  ing  through  the  air.  The  wind  was  ,  " 

scaffold  on  the  101st  floor  of  the  Em-  still  blowing  strong  and  the  sim  was  Billiliasl©V  Hoacls 
pire  State  Building,  1,100  feet  above  behind  the  clouds.  B  S  S  B  T3  * 

the  street.  “It  wasn’t  right  to  take  a  shot  but  /riJrLcU\.  irrOQTaill  GfOUp 

Beatty's  job  was  to  project  himself  i  thought  I’d  try  to  focus  on  the  man  Allen  L.  Billingsley,  president  of 

and  his  camera  over  a  parapet  above  below.  Then  came  the  real  tough  job.  Fuller  &  Smith  &  Ross,  Inc.,  Cleveland 
the  worker,  and  get  a  clear  shot  that  it  was  getting  the  camera  out  far  agency,  has  been  appointed  chairman 
would  tingle  the  spines  of  all  those  enough  over  a  half-foot  ledge  on  of  the  program  and  attendance  corn- 
seeing  the  picture.  which  I  was  standing  on  the  outside  mittee  for  the  twenty-second  an- 

“The  wind  was  blowing  at  about  GO-  of  the  building  so  that  it  wouldn’t  nual  convention  of  the  American  As- 
mines  an  hour,”  Beatty  said.  “There  cover  the  plate.  The  wind  was  both-  sociation  of  Advertising  Agencies  to 
was  a  mist  and  the  sun  was  play-  ering  me  and  the  focusing  cloth  I  had  be  held  at  the  Waldorf-Astoria,  New 
ing  games  with  the  clouds,  all  making  tied  to  the  camera  was  flapping  all  York,  May  11  and  12. 
it  pretty  tough  to  get  a  shot.  We  got  over  the  place.  Incidentally,  I  ruined  Members  of  the  committee  are: 

there  at  about  noon  and  knew  we  were  a  good  suit  of  clothes  on  the  job.  t  ™  c 

in  for  trouble  the  minute  we  stepped  “i  tried  to  use  a  silver  reflector  Bemon"&  Bowierinc?New''York“  Roybal 'm! 
out  on  the  roof.  The  wind  was  howl-  which  Ernie  was  trying  to  hold  up  Alderman,  vice-president,  McCann-Erickson, 
ing,  and  we  could  see  right  off  that  but  the  wind  was  too  strong  and  we  Inc.,  Cleveland;  Ernest  V.  Alley,  Alley  & 
we  had  a  hard  job  on  our  hands.”  gave  it  up.  Instead,  I  used  a  pocket  H'chards  Co.,  Boston;  David  M.  Botsford, 
The  “we”  the  24-year-old  camera-  mirror  to  see  what  the  lens  reading  Const^tme  &  Gardner, 

man  referred  to  were  Donald  Wilder  was  because  the  face  of  the  camera  president,  '  Newell'-Emmett  'compand]'’  inc'^ 
ot  William  Estey  Co.,  handling  the  was  tilted  down  toward  the  subject  New  York;  j.  Davis  Danforth,  vice-presidem’. 


:  :e  for  consumer 
:  aghoul  1939  is  planned  by  Schen- 
:  Distillers  Corporation,  according 
idiedules  now  being  completed  to 
jic  "Schenley  the  line  in  ’39.”  Bill- 
s  ds  and  spectaculars  will  also  be 
k:  on  a  widespread  scale  together 
magazine  ads  in  full  color  and 
!  k  and  white. 

500  newspapers  in  all  major 
!  kets  from  coast  to  coast  will  carry 
V  ays  on  a  different  Schenley  brand 
■  y  market  day  in  the  week.  A 
-'Kr  of  smaller  city  and  rural 
;«rs  are  to  be  added  later,  it  is 
r  uTiced  by  Walter  R.  Greenlee, 
ertising  director. 

-  ?y  is  being  concentrated  on  Red 
s.  and  Black  Label,  Old  Quaker, 
•en  Family,  and  Cream  of  Ken- 

in  the  popular  and  medium 


CISniEI  ItlMCti 


•A  categories;  and  on  Bonded  Bel- 
and  Ancient  Age  in  the  de  luxe 
The  ads  will  range  upward  to 
'lines. 


'  Illation  that  would  put  a 
■?  in  the  consumer’s  pocketbook 
iust  as  big  a  one  in  business — and 
■"Jsing.  The  action  was  taken  by 
ors  of  the  Tenth  District,  Adver- 
Federation  of  America,  in  ses- 
;*re. 

advertisers  voted  to  fight  the 
Mti-chain  store  bill  and  called 
^abs  composing  the  district  to 
■  action  against  it.  A  second  reso- 
■  opposed  a  measure  in  the  Texas 
.■’■^'are  introduced  under  the  cap- 
/  Fair  Trade  Act”  but  described 
^advertising  men  as  a  price-fix- 

.^itution  of  the  Tenth  District 
'fftisers  was  re-written  by  the 
®*lia3hze  representation  by 


AD  ACCURACY  MOUNTS 

Investigations  made  by  the  Chicago 
Better  Business  Bureau  during  1938 
disclosed  a  steadily  mounting  trend  in 
accuracy  of  used  car  advertising,  as 
compared  with  prior  years,  according 
to  a  recent  report  of  the  bimeau.  Ad¬ 
vertised  offers  reached  a  new  high  of 
88%  accuracy,  on  offers  shopped  last 
year,  as  compared  with  74%  in  1937 
and  63%  in  1935. 


Photographer  Richard 
Beatty  perched  on 
Empire  State  parapet. 
1,100  feet  above  the 
street.  Note  heavy 
rope  about  his  waist. 


L  (J?®"  clubs  in  Arkansas.  Louisi- 
L  and  Texas.  The  nev 

is  to  be  submitted  to  ac- 
ratification. 
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EDITOR  &  PUBLISH  Er 


Institute  Hears  McLean, 
Wallace  on  Free  Press 


AP  President  Tells  North  Carolina  Group  News¬ 
papers  Today  Have  High  Standards  .  .  . 


McCambridge  Speaks  on  Facsimile 


THE  existence  of  a  free  and  fair 
press  and  its  importance  in  the 


present  crisis  of  modem  civilization 
were  stressed  by  speakers  at  the  15th 


W.  J.  McCambridge  Tom  Wallace 


annual  North  Carolina  Newspaper  In¬ 
stitute  held  at  Chapel  Hill,  N.  C.,  Jan. 
19-21.  More  than  150  newspaper  men 
and  women  from  dailies  and  weeklies 
of  North  Carolina  heard  a  defense  of 
the  U.  S.  press  by  Robert  McLean, 
Philadelphia  Bulletin  publisher,  and 
president  of  the  Associated  Press. 

“The  critics  were  saying  25  and  50 
years  ago,”  declared  Mr.  McLean, 
“that  ‘the  interests,’  advertisers  and 
the  counting  room,  were  controlling 
the  press.  Such  charges  are  no  truer 
today  than  they  were  then,  and  they 
were  not  true  then  of  the  papers  that 
typified  the  highest  standards  of 
journalism. 

Higher  Press  Responsibility 

“With  the  development  of  journal¬ 
ism  has  come  an  increasingly  higher 
sense  of  responsibility  on  the  part  of 
the  press.  If  a  newspaper  expects 
justice,  fairness  and  tolerance  from  the 
public,  it  should  offer  justice,  fairness 
and  tolerance  in  exchange.” 

True  democracy  must  be  forged  by 
the  press,  he  continued.  “It  is  essen¬ 
tial  for  newspapers  to  determine  the 
state  of  public  opinion — and  public 
opinion  is  the  final  arbiter  of  the 
press.” 

Tom  Wallace,  editor  of  the  Louis- 
vilte  Times,  made  a  vigorous  demand 
to  editors  that  they  provide  vigorous 
editorial  pages  for  their  readers. 

“Complaints  about  editorial  columns 
not  being  read,”  he  said,  “arise  largely 
among  smug  publishers  who  would  re¬ 
sent  being  called  dishonest  but  who 
are  just  that — ^publishers  whose  edi- 


predicted  by  W.  J.  McCambridge, 
assistant  general  manager  of  the  Asso¬ 
ciated  Press,  who  spoke  on  “Looking 
at  Facsimile  Around  the  Corner.”  Ex¬ 
plaining  how  the  process  of  facsimile 
newspapers  could  be  used.  Mr.  Mc¬ 
Cambridge  said  the  time  w.ll  come 
when  all  newspapers  will  have  their 
own  stations  and  wave  lengths  and 
will  be  able  to  serve  their  readers  at 
a  low  oi>e rating  cost.  He  urged  the 
acquiring  of  radio  stations  by  news¬ 
papers  and  the  experimentation  with 
facsimile,  which  he  believed  would 
soon  be  reduced  in  cost  of  operation 
so  that  it  would  be  particularly  ad¬ 
vantageous  to  small  newspapers.  Mr. 
McCambridge  conducted  an  open 
forum  discussion  of  the  present  prob¬ 
lems  of  facsimile. 

Coming  from  the  Herty  Foimdation 
laboratory  in  Georgia,  Donald  R. 
Brewster,  field  director,  told  the 
newspaper  men  of  the  progress  made 
on  research  in  the  conversion  of 
Southern  trees  into  newsprint.  He 
explained  the  possibilities  of  establish¬ 
ing  wood  pulp  plants  throughout  the 
Southern  states  to  provide  newsprint 
for  Southern  papers. 

“The  white  paper  industry,”  he 
said,  “is  now  in  its  infancy  but  can 
be  more  than  doubled  in  the  next  five 
to  ten  years  with  continued  develop¬ 
ment.”  Urging  the  erection  of  a  paper 
mill  in  North  Carolina,  he  said  that 
“if  each  of  the  Southern  states  wnll 
bear  its  share  of  the  cost,  the  .imount 
paid  by  each  will  be  insignificant 
and  will  be  repaid  several  times  in  the 
taxes  that  will  result  from  activities 
of  just  one  new  white  paper  mill.” 

Stgtc  Assembly  Asked  to  Act 

At  the  closing  business  session 
Saturday  the  Institute  warmly  en¬ 
dorsed  “the  highly  significant  results 
already  achieved  in  the  South  by  the 
Herty  Foundation  Laboratory”  and 
adopted  resolutions  “earnestly  urging 
the  state  general  assembly  to  make  a 
reasonable  appropriation  for  suppoit 
of  the  laboratory  to  the  end  that  it 
may  be  continued  in  increased  useful¬ 
ness.” 

At  the  Friday  luncheon,  with  the 
University  of  North  Carolina  as  host 
and  News  Bureau  Director  Robert 
Madry  presiding,  Weldon  James, 
United  Press  foreign  correspondent. 


$300,000  Plant 
Annex  for  Star 
In  Minneapolis 


Minnesota  Governor  Break] 
Ground  for  Mechanical 
Building  ...  To  Add  9  Hoes 


KLUCKHOHN  IN  N.  Y. 

Frank  L.  Kluckhohn,  New  York  Times  cor¬ 
respondent  expelled  from  Mexico  on  Jan. 
17  following  his  arrest  at  the  government 
press  offices  (E  &  P,  Jan.  21,  page  8|, 
shown  bidding  goodbye  to  William  Lander, 
United  Press  representative  in  Mexico,  be¬ 
fore  taking  plane  to  Brownsville,  Tex.  From 
there  he  covered  events  below  the  border 
last  week.  He  arrived  in  New  York  Jan.  24, 
where  he  will  remain  a  few  days  before 
proceeding  to  Washington  where  he  will 
join  the  Times  Bureau.  Edwin  L.  James, 
managing  editor,  announced  Jan.  26  the 
appointment  of  F.  Raymond  Daniell  as 
correspondent  in  Mexico.  Mr.  and  Mrs. 
Daniell  left  for  his  new  post  on  the  same 
day. 


correspondents  was  that  a  war  in 
Europe  was  inevitable,  would  prob¬ 
ably  come  this  spring,  and  that  the 
U.  S.  would  be  drawn  into  the  con¬ 
flict. 

Duke  University  in  Durham,  12 
miles  from  Chapel  Hill,  was  host 
Friday  evening  at  its  eighth  annual 
dinner  for  the  Institute,  with  Henry 
R.  Dwire,  Duke’s  director  of  public 
relations,  as  toastmaster.  John  New¬ 
ton  Aiken,  of  the  Baltimore  Sun  edi¬ 
torial  department,  compared  the 
American  and  the  English  press. 

On  the  other  hand,  Mr.  Aiken  de¬ 
clared  that  the  situation  in  Europe 
today  might  have  been  less  critical 
had  the  English  press  not  permitted 
the  British  cabinet  to  transact  some 
of  its  business  in  secret,  particularly 
at  the  time  of  lifting  sanctions  from 
Italy. 

“It  is  a  dangerous  thing,”  he  said, 
“for  a  press  to  allow  the  gove.rnment 
to  work  in  secret,  and  one  of  the 
finest  things  in  the  record  of  the 
American  press  is  that  it  has  never 
allowed  this  government  to  do  so.” 


Minneapolis,  Jan.  23 — Ground  v.J 
broken  today  for  a  $300,000  addiv 
to  the  mechanical  plant  of  the  Miri  ^ 
apolis  Star.  Gov.  Harold  E.  Stassen 
Minnesota  turned  the  first  spadeful 
earth  as  John  Cowles,  president  of 
Minneapolis  Star  Co.,  and  other  nev.; 
paper  officials  looked  on. 

Principal  feature  in  the  Star’s  exi 
pansion  program  will  be  a  new  prd 
room,  132  feet  long,  55  feet  wide  aJ 
the  equivalent  of  two  stories  in  heigj 
without  a  single  pillar  within  the  roc  J 
To  Add  9  High  Speed  Hoei 

Equipment  already  purchased 
scheduled  for  delivery  this  spring 
eludes  nine  Hoe  high  speed  press  ur.i 
equipped  with  Cline  reels,  two  douci 
folders  and  two  Wood  automatic  au’ 
plate  stereotype  batteries. 

The  Hoe  press  units,  which  will  supl 
plement  the  Star’s  present  Scott  pr®! 
es,  will  occupy  less  than  one-tldrd 
the  new  press  room,  which  is  desigr.e| 
ultimately  to  accommodate  up  to 
press  units.  The  mechanical  equiij 
ment  to  be  installed  in  the  near  fut: 
will  approximately  double  the  Sta; 
potential  production  output. 

Extending  132  feet  at  the  rear 
the  Star’s  present  plant,  the  new  pr? 
room  will  be  built  of  steel  and  coJ 
Crete  with  glass  block  walls  to  prij 
vide  maximum  natural  light.  The  r 
terior  will  be  lined  with  Kalox  t. 

“Expansion  resulted,”  Mr.  Co*' 
said,  “after  circulation  had  appr " 
mately  doubled  in  the  last  three  and 
half  years.  The  expansion  is  imper;l| 
tive  to  meet  present  needs.  In  add 
tion,  we  are  building  for  the  future 


Dailies'  Circulation 
In  '38  Set  High  Mark 


WALSH  SUNDAY  EDITOR 


Chicago,  Jan.  24 — Appointment  of 
Karin  Walsh  as  Sunday  editor  of  the 


Philadelphia,  Jan.  24— An  incre^ 
of  68  in  the  total  number  of  da:.; 
weekly  and  semi-weekly  new’spapei 
published  in  the  U.  S.  in  1938  as  eer 
pared  with  1937  is  reported  in 
71st  annual  edition  of  N.  W.  Ay« 
Son’s  Directory  of  Newspapers 
Periodicals  published  this  week. 

The  increase  was  accounted  for  i 
tirely  in  the  weekly  field,  as  the  di: 
tory  shows  a  loss  both  in  daily 
semi-weekly  newspapers. 

Fatalities  in  the  evening  field 
ceeded  those  in  the  morning  field.  ^ 
directory  shows.  A  total  of  1,583  e 
ning  papers  were  listed  as  being  p 
lished  in  1938,  or  22  less  than  J 


torial  columns  are  never  disturbing  to  formerly  of  Greenville,  S.  C.,  told  of  Chicago  Times  to  succeed  Rowland  year  before  arid  a  total  of  444  '>• 

predatory  human  beings  or  inspiring  his  personal  experiences  on  the  Panay  Wood,  resigned,  was  announced  here  jng  papers,  or  10  less  than  in  193' 

to  honest  men.  at  the  time  of  its  bombing  and  also  today  by  Gail  Borden,  Times  man-  While  the  aggregate  net  paid 

“Such  publishers  will  tell  you  they  of  his  later  experiences  as  press  corre-  aging  editor.  Mr.  Walsh  previously  culation  of  the  dailies  in  the  U  I 

don’t  believe  in  editorial  crusades,  spondent  in  war-tom  Spain.  Refrain-  was  Sunday  editor  and  recently  was  dropped  620,900  to  an  estimated  - 
that  they  believe  such  projects  are  ing  from  making  any  predictions  of  assigned  to  develop  a  new  type  of  of  40,679,100'  during  the  year,  the  '■! 
tiresome  to  readers.  They  will  make  his  own,  Mr.  James  asserted  that  the  community  news  supplement  for  the  ure  for  1938  is  higher  than  at  any  ■  ' 


any  excuse  for  not  doing  their  duty, 
They  will  try  any  advice,  short  of 
honesty,  to  get  their  milk-and-water 
editorials  read;  they  will  buy  any  sort 
of  patent  insides  and  patent  outsides 
that  the  syndicate  market  offers,  but 
they  will  not  disturb  the  peace  of 
the  privileged,  regardless  of  whether 
the  privileged  are  neighborhood  or 
national  plunderers.” 

Mr.  Wallace  declared  that  a  free 
press  which  does  not  use  its  editorial 
page  to  interest  its  readers  “is  a  repu- 
diator  of  its  obligations  and  a  dis¬ 
honest  enterprise,  a  hypocrite  and  a 
liar.” 

A  new  day  for  newspapers  with  the 
utilization  of  radio  and  facsimile  was 


almost  unanimous  opinion  of  foreign  Sunday  Times. 


DAILIES  WIN  SUIT  ON  WRONG  SUICIDE  PHOTO 

A  JURY  in  Springfield,  Mass.,  recently  brought  in  a  verdict  for  the 
Springfield  Daily  News  and  Holyoke  (Mass.)  Transcript-Telegram,  sued 
jointly  for  $10,000  each  for  publication  of  a  wrong  picture.  Sophie  Wilk,  of 
Willimansett,  alleged  libel  and  charged  she  was  injured  by  the  publication  of 
her  picture  over  the  name  of  a  woman  witness  in  a  Holyoke  murder  case,  who 
committed  suicide.  The  papers  pleaded  that  the  picture  was  printed  in  good 
faith,  and  without  malice,  and  that  the  story  indicated  to  anyone  who  read  it 
that  the  woman  who  was  dead  was  the  person  written  about,  and  that  the  pic¬ 
ture  was  handed  to  reporters  by  the  undertaker  in  the  presence  of  a  police 
officer.  The  Transcript-Telegram  contended  that  it  printed  a  retraction  within 
the  statutory  time  and  the  Daily  News  contended  that  it  was  not  made  a 
party  to  the  suit  until  four  years  after  the  publication  and  a  retraction  at  that 
time  would  not  be  helpful. 


since  1932,  with  the  exception  of  - 
An  interesting  point  brought  out 
the  directory  is  that  although  t 
evening  and  morning  papers  lost 
merically  in  the  past  year, 
net  paid  circulation  of  the 
papers  increased  325,200  to  a  tota. 
15,925,200,  while  that  of  the 
papers  dropped  946,100  to  24,  lO- 
An  increase  of  465  was  show- 
the  grand  total  of  all  publications 
the  U.  S.  and  piossessions,  Canaw  - 
the  West  Indies,  in  comparison 
1937,  bringing  the  figure  to 
highest  since  1932.  The  new 
lists  720  magazines  and  perio'^^ 
of  general  interest,  an  increase  o- 
over  1937. 


STARK 

COUNTY 

(CoMtonl 


I  Veanqttewn) 


OR  JANUARY  28,  1939 

The  General  manager . 
Ihe  Sales  manager., 
the  Distributor.... 

all  agrees 


StHti'  of  Ohio 

Total  Sales 

AREA  Voiome 

33  Weelis-1937 

*  2.'>  (-ouiYlics  Aiijiiceiil  lo  ( Ilcvchiiid) .  IS4^.V>,0S().2.^ 

1 1  jinillon  ( 'ouiil>  ((^incinii-.ili)  13S,'41 
I'rjiiktifi  (Iount>  ((.oliinibus)  .  95,(M-4/MU.h9 

l.ucus  (^lunly . iTdlfJtO  .  .  S2,24U,5S().45 

*  Summit  ('nunty  ...lAkrun)  73.S2I,643,77 

Mfintftoiiicr>  C^>unty.  il)a>toii)  6‘>,H5S, 720.73 

*  Muhuninjt  Clouiily.  .  i  Vounf(si«»vvn ).  50,5*V»,-42*J.IH 

it  Stark  (aiunly . U!aiilrti»)  ^O^>7,H0*).06 


'l  otul  tor  ah(»vc  0  markets 
Grand  total  tor  state 


S1.022.S53.300.70 

1.283,778,104.98 


MAHONING 

COUNTY 


$73,521,643.77  $50,596,429.18 


$40,297,809.06 


lEVflAND  MARKET  S437.000.095  30<-49*»  OF  OHIO'S  RETAIL  SALES 


We  can  get  more 
for  our  money  in 

11#^ 


Tlic  Cleveland  2  for  1  market  contains  both 
Cleveland,  Ohio's  largest  market  and  26  ad¬ 
jacent  counties,  Ohio's  second  largest  mar¬ 
ket.  (See  chart  above).  Akron,  Canton 
and  Youngstown  are  not  included. 

More  than  one-third  of  Ohio’s  total  retail 
sales — 36.2(/r — are  concentrated  in  this  rich, 
compact  area.  You  can  “bullseye”  your 
advertising  in  this  2  for  1  market  with  a 
single  newspaper,  because — 

The  Plain  Dealer  ALONE  covers  the 
Cleveland  2  for  1  market! 


This  busy  area  looks  good  for  1939.  Pro¬ 
duction  is  up!  Construction  is  up!  Sales 
arc  up!  The  Cleveland  2  for  1  market  al¬ 
ways  ranks  well  up  in  the  nation’s  top- 
notchers. 

Ask  your  distributor  or  representative  in 
Northeastern  Ohio  about  the  importance  of 
this  2  for  1  market— (Cleveland  and  the  26- 
county'  area.  Then  ask  your  advertising 
agency  to  tell  you  how  the  Plain  Dealer 
covers  this  Cleveland  2  for  1  market  at 
ONE  low  cost. 


National  Representatives,  John  B.  Woodward,  Inc. 


CLEVELAND  PLAIN  DEALER 


t 


NEWSPAPER  PROMOTION 
REVIEW 


By  T.  S.  mVIN 


Thor  Smith  to  Son  Francisco 


APPOINTMENT  of  Thor  M.  Smith  as 
promotion  manager  of  the  San  Fran¬ 
cisco  Call-Bulletin  was  annoxinced  this 
week.  With 


Hearst  newspa¬ 
pers  since  1930, 

Mr.  Smith  goes 
to  the  Call-Bul¬ 
letin  from  the 
promotion  staff 
of  the  Chicago 
Evening  Amer¬ 
ican. 

Bom  and  edu¬ 
cated  in  Nevada, 

Mr.  Smith  be¬ 
gan  his  career  in 
1927  with  the  Thor  M.  Smith 
McCann  -  Erick¬ 
son  agency  in  San  Francisco.  He  re¬ 
signed  after  a  year  to  travel  in  the 
Orient  and  returned  from  there  to 
join  the  staff  of  the  Long  Beach  (Cal.) 
Sun.  In  1930  he  joined  the  Los  An¬ 
geles  Examiner  promotion  depart¬ 
ment  and  by  1932  had  become  pro¬ 
motion  manager.  From  Los  Angeles, 
he  came  to  the  New  York  American 
as  assistant  classified  advertising  msm- 
ager  and  later  was  classified  display 
manager  of  the  New  York  Journal. 
In  1937  he  went  to  the  Chicago  Herald 
&  Examiner  and  later  to  the  Chicago 
Evening  American. 

A  number  of  promotion  campaigns 
prepared  by  Mr.  Smith  have  won  na¬ 
tional  awards,  including  two  Editor  & 
Publisher  awards. 


them.  It  should  prove  interesting  to 
everyone  concerned  with  the  making 
of  today’s  newspapers.  It  is  attrac¬ 
tively  printed  with  decidedly  a  mod¬ 
ern  feeling.  Although  we  don’t  find 
the  name  of  the  artist  listed,  the  draw¬ 
ings  of  newspaper  scenes,  done  in 
woodcut  technique,  that  appear 
throughout  the  volume  deserve  high 
praise. 

We  said  things  are  happening  on 
the  Inquirer.  Almost  every  week 
brings  one  or  more  pieces  of  In¬ 
quirer  promotion  to  our  desk. 
Many  of  them  we  find  worthy  of 
mention. 

This  week  there  are  two.  One,  a  wall 
calendar,  is  interesting  because  of  the 
notes  that  accompany  each  date — 
some  historical  some  marking  an 
important  event  of  the  coming 
year. 

The  other  is  a  more  or  less  routine 
piece  about  advertising  results.  It 
will  be  of  special  interest,  however, 
to  promotion  people  who  worry  about 
sending  cards  through  the  mail  that 
won’t  bend  or  buckle.  This  one 
didn’t.  The  answer  is  simple.  It’s  a 
heavy  ply  card  and  it  takes  lots  of 
vitamins — more,  evidently,  than  Mr. 
Farley’s  minions  have — to  even  crease 
it. 


“world’s  greatest”  and  “supreme”  are 
mighty  big  words,  aren’t  they?  Just 
a  little  too  big,  perhaps,  to  be  quite 
reasonable  and  believable,  even  if 
true?  Good!  We  thought  you’d  see 
it  our  way.  After  all,  the  first  job 
of  any  newspaper,  of  any  advertising 
medium  and  of  any  advertising  pro¬ 
motion  is  to  be  believed,  isn’t  it? 


Lee  Tracy,  the  paper’s  promotion 
manager,  that  the  World -Telegram 
is  the  “Number  1  disseminator  of  in- 
formation  on  all  subjects  relating  to 
‘The  World  of  Tomorrow.’” 


Time  Tears  On 
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NEWSPAPERS 


Bought  and  Sold 


Confidential  Co-operation 


NEWSPAPER 


APPRAISAL  CORPTI. 


L.  Pmkmr  Ukety,  Prms. 

Times  Building,  New  York 


“TIME  TEARS  ON”  is  what  the  calen¬ 
dars  say  at  the  New  York  World’s 
Fair.  And  “Time  Tears  On”  is  what 
the  New  York  World-Telegram  warns 
advertisers,  urging  them  to  get  their 
business  ready  now  for  “The  World 
of  Tomorrow.”  The  warning  comes 
in  the  shape  of  a  large-size  folder 
which  reproduces  the  many  pages  of 
World’s  Fair  news,  features  and  pic¬ 
tures  the  World-Telegram  has  pub¬ 
lished,  thus  justifying  the  claim  of 


Shadow  and  Substance 

THE  NEWSPAPER  on  which  we  grew 

up  was  a  great  one  for  wall  mot¬ 
toes.  They  himg  all  over  the  place 
and  were  restful  reading  while  wait¬ 
ing  for  the  elevator  or  to  be  bawled 
out  by  the  managing  editor.  One  we 
especially  remember — “An  institution 
is  the  lengthened  shadow  of  one  man.” 
Emerson,  isn’t  it?  We  remember  it, 
perhaps,  because  we  used  to  think 
how  true  it  is,  certainly  of  that  news¬ 
paper. 

We  remembered  it  again  this  week 
when  there  came  to  hand  a  most  im¬ 
pressive  book  which  the  Philadelphia 
Inquirer  has  just  sent  out  under  the 
title,  “A  Great  Newspaper  is  Reborn.” 
For  in  it  the  Inquirer — that  is,  the 
Inquirer  since  1936 — is  made  to  ap¬ 
pear  quite  definitely  the  shadow  of  its 
“creator”  and  publisher,  M.  L.  An- 
nenberg.  And  since  a  newspaper, 
perhaps  more  than  any  other  insti¬ 
tution,  reflects  the  philosophy  and 
ideals  of  its  publisher,  it  is  fitting  that 
the  story  of  the  new  Inquirer  be  the 
story  of  Mr.  Annenberg. 

Things  have  happened  and  hap¬ 
pened  fast  on  the  Inquirer  since  the 
dynamic  Mr.  Annenberg  took  control. 
This  book  is  the  record  of  those 
changes  and  the  new  spirit  animating 


World's  Greatest 


PUBLIC 


NOTICE! 


On  Sunday,  January  8,  1939,  tht 
home  delivery  of  the  Chicago 
Herald  and  Eiaminer,  daily  and 
Sunday,  was  taken  over  by  The 
News  Carriers'  Association  of 
Chicago— resulting  in  an  increase 
of  8S  major  distribution  depots 
over  the  previous  method— im¬ 
proved  service  to  readers— great- 
er  circulation.  Watch  Chicago's 
only  morning  tabloid  GROW! 


CHICAGO  HERALD 
AND  EXAMINER 


The  folder,  we  think,  does  an  ex¬ 
cellent  job  of  showing  what  an  ex¬ 
cellent  job  the  World-Telegram  is 
doing  in  covering  the  Fair.  It  re¬ 
produces,  too,  numerous  full  pag»; 
leading  advertisers  have  already  run 
in  the  paper — opposite  the  Saturday 
“Weekly  Review  of  the  World’s  Fair” 
page — on  the  theme  of  the  World  of 
Tomorrow.  This  includes  pages  the 
World-Telegram  itself  has  run.  And 
the  whole  thing  ends  up  with  an  an- 
noimcement  of  the  World-Telegram’s 
special  souvenir  World’s  Fair  Supple¬ 
ment  which,  scheduled  for  Feb.  25, 
seems  to  us  will  be  the  first  of  the 
many  World’s  Fair  supplements  that 
will  reach  readers. 


PUBLIC  NOTICE! 


On  or  about  February  I,  1939.  the  Chicago 
Daily  Herald  and  Examiner  will  be  printed  by 
two  new  giant  Hoe  presses,  stepping  up  capacity 
by  four  deliveries  of  64  pages  each.  Watch 
Chicago's  only  morning  tabloid  GROWl 


CHICAGO  HERALD  AND  EXAMINER 


Con  Con 

NEATEST  QUIP  of  the  week  is  the 
headline  on  a  Chicago  Herald  and 
Examiner  page,  “We  CAN  sell  what 
you  CAN,”  addressed,  fittingly,  to  the 
National  Canners  Association,  which 
met  this  week  in  Chicago.  Fittingly, 
too,  it  is  illustrated  with  a  couple  of 
gals  doing  the  can  can  against  a 
background  of  a  couple  of  cans. 


NEWSPAPEIR  promotion  people  in 
this  country  will  doubtless  be  glad 
to  learn,  as  we  do  from  a  folder  which 
has  just  reached  us  from  the  Daily 
Mail  of  London,  that  the  Daily  Mail 
is  the  “world’s  greatest  advertising 
medium.”  The  folder  says  so  in  no 
uncertain  terms.  More,  it  carries  10 
testimonials  to  this  “supreme  pulling 
power  of  the  Daily  Mail.” 

Now  we  don’t  like  to  ruffle  the  feel¬ 
ings  of  our  British  cousins,  particu¬ 
larly  at  a  time  like  this  when  we  all 
ought  to  stand  firmly  together,  hands 
across  the  sea,  and  all  that,  don’t  you 
know?  And  usually  their  promotion 
impresses  us  with  its  dignity  and 
quality.  But  the  world’s  a  pretty  big 
place;  it  takes  in  something  more 
than  England  and  Wales  and  Scot¬ 
land  and  Ireland  and  even  the  do¬ 
minions  beyond  the  seas.  And 


A  D  -T  EiiiEiiiNBvl  I DE 


•  That  on  ad  be'rfotd  is  tW^ad-wnt«r's'mqpot^^  ‘]||hot  it 
be  seen  is  the  pubhsh^r^s  ioir-.V’.  ,  Here,  in-the  doily  Chicago 
Herald  and  Examiner^  wejry  Ctd  is  i  are  sm^ 

(only  1.000  lines>.  Gild  each  *'>-*-*'  -  .  _  f 
page  is  rich  in  gexutme  hvM  PorMcution  m  Spib 

mterest.  each  page  span^:v::^ 
with  rich  f  e  a  t  u  V  e  S.  v  stwries* ;  ■ 
photos.  Advertisements .  ar«  '  J^r 

positioned  always  alcmgside  ^  v 
newsmatter — always  cdgi^'tfcke'  -  ^ 

path  of  the  reader's  * 

There  is  no  fold  j|o  hWe  yewM^,^  ^  ^ 

name,  your  price,  yonir 
.  .  .  Here  the  we8>written  ad  / 


ochieves  BIG  salesl 


ratsun 


This  600-Iine  ad  in  the  Herald  and  ' 
Examiner  has  great  •  "ad-tenlion 
value."  Visualize  it  on  a  standard 
size  page.  Com  p  a  r  e  probable 
readership.  Compare  probable 
SALES  I  Advertise  in  modern  sisei , 


HERALD  AND  EXAMINER 

Chicago's  NEWSpaper! 


_ 

NATIONAL  RKP  R  LSKN  r  "  TIVES 

TABLOID  NEWSPAPER  ADVERTISING  SERVICE 


WALTLR  ROMPLL  GENERAL  MANAGER 


CE 


Aihland  Times-Gazette  (e)  11 
Athens  Messenger  (e  &  *)  | 

I  I'  nbridge  Jeffersonian  (e)  11 

illicothe  Scioto  Gazette  (e)  11 
ihance  Crescent-News  (e)  11 

jver  Reporter  (e)  ll 

indlay  Republican-Courier  ll 

(m)  I 

remont  Messenger  (e)  ll 

.ancaster  Eagle-Gazette  (e)  | 

Lorain  Journal  &  Times-  11 

Herald  (e)  ll 

Mansfield  News-Journal  (e)  1 

Middletown  News-Journal  1 
(e  &  s) 

New  Philadelphia  Times  (e) 
Ravenna-Kent  Record  (e) 

Sidney  News  (e) 

Warren  Tribune  Chromcle  (e) 


There’s  a  sttying  in  the  advertising  business  that  if  you  win  the  ^*Ham- 
and-Eggs”  market,  you  have  skimmed  off  the  cream,  won  by  far  the 
largest  and  most  dependable  retail  quota. 

Just  who  is  this  important  **Ham~and-Eggs”  citizen?  He  is  the  steady, 
reliable,  thoroughly  American  man  who  owns  his  own  little  home  with 
a  plot  of  ground,  is  thrifty,  sure  of  his  job  and  his  income,  ambitious. 
You’ll  find  he  lives  well,  eats  well,  wants  good  things,  netv  things.  And 
— mark  this — he  is  not  apt  to  he  a  **Big  City”  man.  He  thrives  in  the 
numerous  smaller  communities  of  a  Sate. 

Ohio  is,  and  always  has  been,  extremely  rich  in  these  substantial  “Hani-and- 
Eggs”  eitizens,  towns,  market  zones,  trading  areas.  Almost  50%  of  the 
State's  total  population  is  to  be  found  here. 

Ohio  grows,  year  by  year,  in  diversified  maniifaeturing  enterprises,  mining, 
oil.  It  leads  the  eountry  in  iron  and  steel  ore,  and  reduction  and  machinery 
industries.  Meat  packing  is  equally  remunerative.  Ohio  has  put  America 
on  rubber  tires. 

Anil  consider  the  flow  of  wealth-producing  crops — wheat,  corn,  oats,  tobacco 
— more  millions.  Ohio’s  glass  industries  are  on  the  up-and-up. 

And  it  is  in  the  smaller  cities  and  towns  that  the  bulk  of  these  income-pro¬ 
ducing  institutions  are  located.  The  newspapers  serving  them  are  ruggedly 
individualistic  and  are  a  power  for  vast  good.  The  national  advertiser  has 
come  to  know  that  the  “Ham-and-Eggs”  market  is  often  preferable  to  the 
('.aviar  group. 
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ICMA  Launches 
Boy  Welfare 
Activities 

Walter  Rauck  First 
Honored  Under 
Monthly  Award  Plan 
By  GEORGE  A.  BRANDENBURG 

As  part  of  the  International  Cir- 
ciilation  Managers  Association’s  news¬ 
paper  boy  welfare  work,  the  committee 
is  engaged  in  a  program  of  education 
to  demonstrate  to  the  public  the  all- 
around  training  newspaper  boys  re¬ 
ceive  as  carriers.  Each  month  the 
committee  plans  to  select  what  it  con¬ 
siders  the  outstanding  welfare  promo¬ 
tion  staged  by  an  ICMA  member. 

Walter  Roacli  Honored 

Last  month  the  committee  awarded 
first  honors  to  Walter  R.  Rauck,  Pitts¬ 
burgh  Press  circulation  manager  and 
past  president  of  ICMA,  for  an  inspira¬ 
tional  address  he  made  to  a  large  gath¬ 
ering  of  boy  scouts  and  their  parents. 
Mr.  Rauck  made  no  mention  of  the 
newspaper  business,  nor  did  he  en¬ 
deavor  to  recruit  carriers  from  the 
ranks  of  the  scouts. 

“All  my  life  has  been  spent  among 
boys  and  having  observed  several 
generations  of  them  grow  to  manhood. 

I  have  come  to  the  conclusion  that 
environment  has  far  more  to  do  with 
their  success  in  life  than  heredity,”  de¬ 
clared  Mr.  Rauck. 

In  commenting  upon  Mr.  Rauck’s 
talk,  Paul  G.  Lawson,  Clarksburg 
(W.  Va.)  Exponent  &  Telegram,  mem¬ 
ber  of  the  ICMA  Newspaper  Boy  Wel¬ 
fare  Committee,  raises  the  question  if 
it  would  not  be  well  for  circulation 
managers  to  devote  a  part  of  their 
time  to  general  youth  improvement. 
“I  feel  sure  that  this  would  help  over¬ 
come  the  impression  that  our  interest 
in  boy  welfare  is  purely  a  selfish  one 
to  induce  boys  to  become  carriers  or 
newspaper  boys,”  he  said. 

Mr.  Lawson  is  a  vice-chairman  of 
the  ICMA  committee,  headed  by  John 
H.  Kuntz,  Lancaster  (Pa.)  New  Era  & 
Intelligencer  and  Jorirnal.  Other 
members  of  the  committee  are:  Wal¬ 
ter  G.  Andrews,  Ft.  Wayne  (Ind.) 
News-Sentinel;  E.  D.  Hood,  Savannah 
(Ga.)  News  Press;  Oliver  King. 
Phoenix  (Ariz.)  Republic  &  Gazette; 
and  Rober"^  W.  Taylor,  Flint  Journal. 

This  year  the  committee  plans  to  as¬ 
semble  a  pictorial  and  statistical  cen¬ 
sus  of  all  newspaper  boy  welfare  work. 
B’rom  the  material  collected,  the  com¬ 
mittee  will  make  a  display  for  the  1939 
ICMA  convention.  Material  dealing 
with  boy  welfare  activities  should  be 
mailed  to  Mr.  Lawson,  P.  O.  Box  586. 
Clarksburg,  W.  Va. 


Circulation 
for  December 

295, 32S 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  December,  1938. 


December  circulation  of  The  Sun¬ 
day  Sun  averagred  187,632  per 
Sunday. 

Everything  in  Baltimore 
Revatvea  Around 

THE  dSBBi  SUN 

Morning  Evening  Sunday 


Newspaper  Boys'  Clubhouse 

DOWNTOWN  newspaper  boys  and 

vendors  of  Toronto,  Canada,  news¬ 
papers  were  recently  provided  with 
clubhouse  quarters  of  their  own,  fol¬ 
lowing  the  dedication  of  Newsboys 
Community  House,  a  former  brick 
residence  which  was  remodeled 
through  funds  supplied  by  the  Toronto 
Newsboys’  Building  Fimd. 

The  fund  was  started  several  years 
ago  when  newspaper  boys  were 
granted  a  tag  day  and  collected  sev¬ 
eral  thousand  dollars.  The  fund  grew 
to  more  than  $20,000.  Some  $12,000 
has  been  spent  in  remodelling,  equip¬ 
ping  and  furnishing  the  newly-ac¬ 
quired  clubhouse. 

Trustees  of  the  building  fund  in¬ 
clude  Howard  Mark,  circulation  man¬ 
ager  of  the  Toronto  Globe  &  Mail,  and 
Kenneth  McMillan,  circulation  man¬ 
ager  of  the  Toronto  Star.  Charles  E. 
Ring  is  chairman  of  the  board  of 
trustees,  which  also  includes  two  mem¬ 
bers  of  the  Toronto  Newsboys’  Union. 

Rate  Increase  Successiul 

The  Fort  Wayne  (Ind.)  News- 
Sentinel  is  the  latest  paper  to  report 
successful  results  from  a  recent  rate 
rise,  covering  mail  subscriptions  and 
motor  routes.  Notices  were  mailed 
to  all  existing  subscribers  Dec.  2,  an¬ 
nouncing  that  mail  rates  would  be 
advanced  from  $4  to  $5  in  the  first 
and  second  zones;  from  $5  to  $6  in 
third  zone;  and  from  $7.50  to  $9 
beyond  the  third  zone.  New  rates 


EDIT 

became  effective  Dec.  16.  Old  sub-  | 
scribers  were  granted  the  privilege  i 
of  renewing  their  subscriptions,  re-  ; 
gardless  of  expiration  dates,  for  a  i 
period  of  not  more  than  one  year,  at  | 
the  old  rates,  provided  such  renewals 
were  received  by  Dec.  15. 

“Inasmuch  as  a  majority  of  our 
mail  subscribers  took  advantage  of 
this  extended  offer  at  the  old  rates, 
our  losses  have  been  practically  nil  i 
(less  than  1%),”  reports  Walter  G. 
Andrews,  circulation  manager. 

Motor  route  rates  were  raised  from  , 
10  cents  weekly  to  1214  cents,  collect¬ 
able  at  two  weeks  for  25  cents.  An¬ 
nouncement  of  the  new  rate  was 
made  Deec.  10  by  a  sticker  attached 
to  the  paper.  Tlie  new  rate  was  col¬ 
lectable  Dec.  17.  However,  the  ma¬ 
jority  of  collections  were  made  Dec. 
24,  which  completed  the  two  weeks 
for  25  cents.  “We  estimated  that  we 
would  have  a  7%  maximum  loss,  or 
a  drop  of  1,050  of  the  15,000  sub¬ 
scribers  we  had  before  the  rate  rise,” 
writes  Mr.  Andrews.  “By  now,  the 
fourth  week,  we  have  just  a  trifie 
over  1,000  drop.  We  believe  we  have 
reached  bottom  and  are  starting  to 
go  up  again  because  some  routes  have 
no  loss  and  have  actually  shown  a  ' 
gain.”  , 

NEW  ANA  MEMBER 

Pet  Milk  Sales  Corporation.  St.  | 
Louis,  Mo.,  has  been  elected  to  mem-  i 
bership  in  the  Association  of  National  I 
Advertisers,  Inc.,  the  ANA  has  an¬ 
nounced. 


LISTEN  WELL,  NUMBER  ONE 

son/  ignorance  is  cured 

BY  STUDY.  NOT  NECESSARY 
FOR  THIRD  DEGREE  TD  LEARN 
WHAT  PHILADELPHIA  MER¬ 
CHANT  OF  DEPARTAAENT 
STORE  THINK.  HONORABLE 
OWNER  SPEND  MORE  DOLLARS 
IN  INQUIRER  BECAUSE  OF 
MOST  HAPPY  RESULTS  / 


You  donU  hove  to  be  detective  .  .  . 
to  know  that  I JSQ  U I RER  is  Phila¬ 
delphians  Greatest  SELLIISG  Medium 


CIRCULATION:  Doily,  3  4  1,994.  Sunday,  1.035,893 


the  sensational 
Sunday  page 
success 

will  be  introduce! 
as  a  new  NEA 

daily 

strip 


Monday,  March  U 

• 

Coming  to  NEA  client 
newspapers  at  no 
extra  charge  as  part 
of  the  economical 
budget  service 

• 

The  famous  fighting  cowbo 
will  make  a  sure-fire  dail! 
strip.  The  Sunday  page  brot 
all  records  for  quick  sales  n 
leading  newspapers.  The  ne' 
daily  version  will  feature  tli 
same  smash  art-work  by  Fr' 
Harman. 


Little  1939  says: — ”rm  speaking  to  YOU 
. . .  any  newspaper  man  or  any  individual, 
specializing  in  the  exciting  task  of  making 
a  newspaper  more  profitable,  more  impor¬ 
tant  to  its  readers  and  its  advertisers, 
should  reach  out  a  long  ear  to  that  sum¬ 
mons  at  Opportunity's  door.  What  have  you 
done  promotionally,  that  you're  proud  of? 

“Did  you  scheme  a  Classified  Idea  that 
that  had  hair  on  its  chest?  Did  you  launch 
a  Circulation  Drive  that  was  Public 
Benefactor  No.  1?  Getting  Nation¬ 
wide  recognition  is  a  logical  part 
of  human  enterprise.  We  want  to 
tell  the  world  about  it. 

“There  are  many  approaches  in 
this  Editor  &  Publisher  Newspaper 


Promotion  Contest.  Whatever  you  do, 
there's  an  entry  possibility.  The  Contest  has 
become  a  national  institution.  Everyone  in 
the  business  follows  it  .  .  .  looks  to  it  for 
future  guidance  and  inspiration  .  .  .  pats 
the  winners  on  the  shoulder. 

The  Big  Boss  may  not  have  said  so,  but 
if  you  put  over  a  cup-winner  for  him  and 
his  newspaper,  1939  is  likely  to  give  you 
a  promotion-boost  of  a  pay-envelope  kind. 
And  remember — the  entry  you  send 
in  may  enthuse  1939  to  do  still  bet¬ 
ter.  If  you  are  not  familiar  with  the 
rules  and  details,  send  to  us  for 
them  at  once.  Entries  must  be  re¬ 
ceived  by  midnight,  February  28, 
1939. 
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EDITOR  &  PUBLISHER 


1700  Times  Building 


New  York,  N.  Y. 
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EDITOR  &  FUEL 


E  D  I 


SMOKERS'  LIVES 

WHAT  CONSTITUTES  publication  of  a  piece 

of  information?  Presumably  on  tbe  authority 
of  George  Seldes’  “Lords  of  the  Press,”  Secretary 
Ickes  told  his  Town  Hall  radio  audience  that 
iiewspa|)ers  generally  had  suppressed  the  story 
of  Dr.  Raymond  Pearl’s  findings  on  the  effect  of 
smoking  on  human  longevity. 

Dr.  Pearl  denied  that  the  story  had  been  sup¬ 
pressed,  and  mentioned  clippings  from  more  than 
^J50  newspapers  to  support  his  denial.  Seldes 
counters  that  the  story  had  been  suppressed,  in 
effect,  because  it  had  not  been  prominently  dis¬ 
played  by  the  metropolitan  press.  The  New  York 
Times  had  a  comprehensive  story,  but  offended 
Seldes’  sense  of  the  proprieties  by  putting  it  on 
page  19.  The  New  York  World-Telegram  used 
part  of  the  information  in  connection  with  a  re¬ 
lated  story.  Other  New  York  papers,  according 
to  Seldes,  did  not  print  the  story,  which  was  fea¬ 
tured  a  bit  sensationally  (and  possibly  mischiev¬ 
ously)  by  Time. 

•As  an  example  of  news  suppression  by  adver¬ 
tising  influence,  the  case  seems  pretty  weak.  Dr. 
Pearl’s  story  rests  upon  his  analysis  of  policy¬ 
holders’  records.  Apparently  there  was  a  higher 
death  rate  among  people  who  listed  themselves  as 
“heavy”  smokers  than  among  those  who  called 
themselves  “moderate”  or  total  abstainers.  We 
doubt  that  any  medical  body  would  regard  that 
single  fact  as  damning  evidence  against  tobacco. 
The  weed  may  have  been  a  factor,  but  in  100,000 
ca.ses  there  were  undoubtedly  other  factors  which 
affected  the  life  span  even  more  vitally  than 
smoking.  If  the  story  is  to  be  printed  as  scientific 
fact,  it  ought  to  have  a  more  scientific  basis  than 
we  believe  it  had. 

Unquestionably  the  story  had  human  interest, 
news  interest,  but  it  was  the  same  kind  of  story 
for  which  newspapers  have  been  razzed  by  the 
doctors  time  and  again.  It  has  a  grain  of  fact 
buried  in  a  bushel  of  conjecture.  That  newspapers 
do  publish  plenty  of  a  similar  character  does  not 
legitimize  the  practice,  nor  make  it  imperative 
that  they  print  every  “scientific”  yarn  that  comes 
in.  Through  the  Associated  Pre.ss,  Science  Ser¬ 
vice,  and  other  agencies,  newspapers  are  today 
receiving  news  of  science  that  runs  the  gamut 
from  trivial  to  epochal,  and  probably  not  more 
than  30%  of  what  is  laid  on  their  desks  ever  gets 
l)etween  column  rules.  The  same  can  l)e  said  of 
all  classes  of  news  that  come  into  a  metropolitan 
office. 

Dr.  Pearl’s  article  probably  received  typical 
treatment.  If  the  executives  who  determine  what 
goes  on  Page  One  were  generally  of  George  Seldes’ 
opinion  and  attitude  toward  adverti.sing,  the  pic¬ 
ture  would  undoubtedly  have  been  different,  and 
the  piece  would  have  been  jilayed  up  as  a  jiositive 
gesture  of  press  indejiendence.  We  have  not  heard 
that  any  effort  was  made  to  kill  the  story,  which 
was  handled  by  Ixith  .\P  and  Science  Service, 
Inith  of  which  should  be  con.scious  of  “adverti.sing 
influence,”  if  any.  It  seems  to  have  been  handled 
in  a  routine  way,  .set  by  .some,  .spiked  by  others; 
so  were  hundreds  of  other  items,  of  interest 
to  somebody  and  without  any  advertising 
contact. 

If.  like  Seldes  and  Ickes,  you  regard  adverti.sing 
as  a  repressive  force  on  free  expression,  you  have 
no  difficulty  in  lielieving  that  the  advertising  devil 
hariiooned  the  Pearl  story.  If  you  believe,  as 
most  newspajier  iieople  do,  that  adverti.sing  has 
an  essential  place  in  newspapers  and  in  our  eco¬ 
nomic  system  and  that  it  is  blamed  for  many 
crimes  of  which  it  is  guiltless,  you’ll  recognize 
that  there  was  nothing  “mu.st”  almut  the  Pearl 
story  and  no  reason  to  sii.spect  a  tacit  conspiracy 


Where  there  is  no  vision,  the  people  perish:  but 
he  that  keepeth  the  law,  happy  is  he.— Proverbs, 
XXIX;  18. 


against  the  public  in  its  non-publication  by  many 
pajKTs.  The  whole  incident  has  IxH-n  magnified 
la'cau-sc  it  seemed  to  provide  a  talking  |>oint  for 
Seldes,  Ickes.  the  Guild  Reporter,  and  others 
who  .see  no  good  in  our  newspa|)er  system  as  it 
is  now  o|)erated. 


A  LOOK  AT  FACSIMILE 


FACSIMILE  TRANSMISSION  of  news  in  its 

present  stage  bears  about  the  same  relationship 
to  practical  journalism  as  the  Mayflower  does  to 
the  Normandie.  The  ru«liments  of  great  change 
are  there,  change  that  can  shake  the  newspaper 
business  from  toe  to  crown,  and  whether  they  will 
materialize  may  be  determined  within  the  next 
five  years. 

Experiments  have  been  conducted  for  several 
years  by  the  St.  Louis  Post-Dispatch.  A  practical 
demonstration  of  transmission  by  the  Finch  appa¬ 
ratus  was  given  by  Editor  &  Publisher  to  those 
attending  the  publishers’  conventions  last  April. 
Still  more  recently,  several  other  im{>ortant  news¬ 
papers  have  entered  the  ex|)erimenting  field,  and 
publishers  have  been  .shown  the  operation  of  the 
RC.A  machines. 


I  A  L 


By  any  of  the  systems  in  use  today,  it  is  pos¬ 
sible  to  transmit  about  three  feet  per  hour  of  a 
sheet  8)^  inches  wide.  Reproduction  is  faithful 
and  will  be  improved.  There  are  technical  dif¬ 
ferences  in  the  processes,  affecting  the  range 
which  can  be  attained  either  on  short  wave  or 
standard  broadcast  bands.  The  latter,  of  cour.se, 
can  be  used  only  after  the  end  of  the  regular 
sound  broadcasting  period. 

Receiving  apparatus  is  still  too  cumbersome 
and  expensive  for  the  wide  public  distribution  that 
must  be  attained  if  this  process  is  to  displace  the 
present  method  of  newspaper  manufacture.  The 
present  speeds  are  not  nearly  adequate  for  the 
production  of  a  medium  of  information  that 
could  compete  with  the  printed  form.  The  proc¬ 
esses,  either  chemical  or  mechanical,  by  which  the 
signals  are  recorded  visibly  are  still  tex)  complex 
for  wide  adoption  in  household  use.  The  physical 
difficulties  of  .servicing  millions  of  machines  pre¬ 
sents  a  problem  not  yet  solved  but  not  in.soluble. 

W  hether  the  facsimile  process  can  compete  on 
a  cost  ba.sis  with  newspajiers  at  pre.sent  prices  is 
doubtful.  Reception  of  news  by  fac.simile  requires 
the  subscriber  to  invest  in  a  new  machine,  which 
can’t  combine  sturdy  operating  quality  with  low 
co.st.  It  will  require  a  monthly  charge  for  cur¬ 
rent,  probably  more  than  the  sub.scriber  now 
pays  for  600  to  700  pages  of  newsprint  per  month. 
It  will  require  a  paper  supply,  which  in  blank, 
will  probably  co.st  little  less  than  the  present 
ilelivery  of  printed  papers. 

Not  least,  the  development  to  succe.ss  of  the 
facsimile  proce.ss  would  entail  the  scrapping  of 
machinery  valued  in  the  billions  and  the  techno¬ 
logical  unemployment  of  more  than  1.50,000  .skilled 
printing  craftsmen.  For  these,  the  electrical  proc¬ 
e.ss  .seems  to  offer  no  opportunity.  That  is  a  tre¬ 
mendous  .social  and  economic  problem,  which, 
more  than  any  other  factor,  will  affect  the  future 
of  facsimile  and  television  as  a  medium  of  news 
communication. 


RADIO  RATE  REGULATION  ' 

INSIDERS  IN  Washington  foresee  an  effort  to 

give  the  Federal  Communications  Commission 
regulatory  |x)wer  over  the  advertising  rates  of 
broadcasting  stations.  .\s  the  next  .step,  if  the 
first  succeetls,  they  predict  a  downward  revision 
of  tho.se  rates  as  a  move  to  make  radio  a  more 
effective  competitor  against  newspajx'rs,  with  the 
exi>ected  result  that  the  press  will  Ixxome  more 
“co-o|)erative”  toward  the  .Admini.stration. 

Details  are  lacking,  but  the  itlea  in  jirinciple 
seems  half-baked  and  thoroughly  un.sound.  Rate 
regulation  must  nece.s.sarily  lx?  applied  to  sta¬ 
tions  individually,  and  it  is  difficult  to  conceive 
of  a  jx)wer  with  greater  possibilities  of  tyrannical 
abuse.  The  potent'ial  club  that  the  government 
now  holds  over  radio  in  its  semi-annual  licensing 
would  be  a  real  and  immediate  threat  if  a  polit¬ 
ically  con.stituted  body  held  discretionary  power 
over  the  income  of  station  operators. 

There  are  few  desirable  hours  now  vacant  on 
the  schedules  of  the  networks,  and  it  is  diflicult 
to  .see  how  the  number  of  radio  adverti.sers  could 
lie  materially  increased  by  the  reduction  of  time 
rates.  If,  in  fact,  the  downward  revision  was 
effected,  it  might  be  conjectured  that  the  money 
thus  saved  by  advertisers  could  be  devoted  te 
other  forms  of  advertising  and  that  new.spapers 
might  be  benefited,  rather  than  injured,  by  the 
change. 

We  hope  that  our  informants  have  misjudged 
the  trend  of  events.  If  they  are  correct,  the 
situation  represents  a  pernicious  state  of  mind 
in  Washington.  It  means  that  the  jieople  in 
power,  like  the  dictators  of  Europe,  cannot  toler¬ 
ate  the  democratic  process  of  opposition  through 
a  free  pre.ss,  and  that,  barred  by  the  Constitution 
from  the  gag  measures  that  have  been  effective 
abroad,  they  seek  the  same  end  by  extra-legal 
economic  pressures. 
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JOURNALISTIC  INSTROCTION 

HISTORIC  SIGNIFICANCE  may  attach  to  the 

meeting  of  five  newspaper  association  repre¬ 
sentatives  and  a  group  of  journalism  teachers  in 
Chicago  last  w’eekend.  They  have  begun  work 
on  a  problem  which  was  never  envisioned  by 
Jo.seph  Pulitzer  or  Dean  Walter  Williams  when 
they  pioneered  instruction  for  journalism  30  years 
ago.  That  problem  is  the  overprcxluction  of 
jieople  trained,  to  a  greater  or  le.ss  degree,  for 
newspaper  service! 

The  association  of  schools  and  colleges  of  jour¬ 
nalism  has  made  some  progress  toward  profes¬ 
sional  standards  of  teaching,  but  its  formula  does 
not  yet  cover  all  the  ramifications.  There  is  con¬ 
siderable  discontent  among  schools  which  do  not 
cpialify  for  membership  in  the  association,  but 
w  Inch  consider  that  they  are  doing  a  worthy  job 

There  is  obviously  an  unworkable  surplus  of 
r-ourses  in  journali.sm,  with  700  schrxds  offenng 
cour.ses  that  range  from  superficial  to  expert 
Many  more  jieople  are  turned  loose  with  journal¬ 
ism  credits  than  the  profession  can  ixissiblj 
absorl) — which  may  not  lx*  a  bad  thing  for  the 
future  of  newspapers.  It  .should  give  them  the 
cream  for  their  staffs  and  it  should  i)rovide  a 
growing  body  of  people  who  understand  the  fun¬ 
damentals  of  journali.sm  as  critical  readers. 

The  committee  of  representatives  of  the 
the  ANPA,  the  SNPA,  the  NEA,  and  the  IDP-^ 
should  cover  all  phases  of  newspaper  interest. 
They  face  an  intricate  ta.sk.  and  they  have  to 
stfirt  by  compiling  ba.sic  factual  information 
They  should  have  the  patient  and  unselfish 
operation  of  all  newspapers  and  all  interests 
eilucators  in  arriving  at  a  solution  which 
combine  practicality  with  principle. 


J.\MES 

lisher 

centlyr 


lllMS 


Johiuor 
Jones,  < 
Alice  C 
chian  I 


W.  R 
;er,  A. 
vasele 
lional  E 
Paul 
N'ewspa 
week  01 
crests 
F.  F 
B.  C.) 
i  hospil 
reportei 
R.  F 
jornery 
named 
staff  of 
Frank 
Mo.) 
elected 
crat)  ol 
Col.  J 
the  Hu 


of  his : 


■e  vu 


oy,  1 
'  in 
■ains 
tttierl; 
fidahor 


r.a  its 
Rosco 

lisht 

‘”nocr 


Clara 


g  e< 
tome 
mai 

smj 


leRoj 

Sou 


-•  gVH 

■t.er  i 

Norw 

■tted  c 

wliicl 


Ceorg 


it.  1 


-  19, 

lie’s 

Home; 

Hi 

a  1( 

■moi 


Paul 


erfi 
1  bi 

ots  j 
'Hrgit 

Con,  1 
=3  edi 


'  SI 


19 


POR  JANUARY  28.  1939 


personal 

mention 


Skewes 


I 

the 
■pre- 
‘s  in 
»ork 

1  by 

vhen 
rears 
1  of 
,  for 

jour- 
■ofes- 
does 
eon- 
)  not 
,  but 
r  job- 
LIS  of 
'erinp 
cpert. 
imal- 
s-sibly 

T  the 
ti  the 
ide  a 
?  fun- 

,SNE. 

[DPA 

terest- 
ve  to 
lation 
sh  co- 
rcsted 

h 


1  J.kMES  H.  SKEWES.  editor  and  pub- 
!  lisher,  Meridian  (Conn.)  Star,  re¬ 
cently  received  the  Meridian  Exchange 
Club’s  annual 
silver  loving  cup 
in  recognition  of 
his  civic  activi¬ 
ties  during  1938. 
This  is  the  third 
occasion  upon 
which  Mr. 
Skewes  has  been 
so  honored  b  y 
Meridian  civic 
groups. 

Carl  A.  Jones, 
Jr.,  general  man¬ 
ager  and  assist- 
a  n  t  treasurer, 
Joknion  City  (Tenn.)  Press,  and  Mrs. 
Jones,  are  the  parents  of  a  daughter, 
Alice  Carr,  bom  Jan.  20  at  Appala¬ 
chian  Hospital,  Johnson  City. 

W.  Randall  Harris,  business  man¬ 
ager,  Asheville  (N.  C.)  Citizen-Times, 
IDS  elected  a  director  of  the  First  Na¬ 
tional  Bank  there  recently. 

Paul  Block,  publisher,  Paul  Block 
Newspapers,  was  in  Los  Angeles  last 
week  on  an  inspection  tour  of  his  in- 
erests  there. 

F.  Payne,  publisher.  Nelson 
B.  C.)  Daily  News  is  seriously  ill  in 
hospital  at  Vancouver,  B.  C.,  but  is 
eported  to  be  making  fair  progress. 

F.  Hudson,  publisher,  Mont¬ 
gomery  (Ala.)  Advertiser,  has  been 
Mined  a  lieutenant-colonel  on  the 
iuff  of  Governor  Frank  M.  Dixon. 
Frank  P.  Briggs,  publisher,  Macon 
Mo.)  Chronicle-Herald,  has  been 
elected  majority  floor  leader  (Demo¬ 
crat)  of  the  Missouri  senate. 

Col.  J.  H.  Long,  board  chairman  of 
Ae  Huntington,  W.  Va.,  Publishing 
announced  Jan.  18  the  resignation 
of  his  son,  Luther  T.  Long,  as  execu- 
vice-president  of  the  company 
■3  its  radio  station,  WSAZ. 

Roscoe  Belcher  has  been  named 
ilisher  of  the  Hobart  (Okla.) 
"ocrat-Chief  to  succeed  Paul  Mc- 
oy,  who  will  continue  in  journal- 
ci  in  another  field.  Clarence  Frost 
-ms  as  managing  editor.  Belcher 
lerly  was  in  newspaper  work  at 
-homa  City,  Guymon  and  Guthrie. 
Clarence  G.  Marshall,  formerly  man¬ 
's  editor.  United  States  News,  has 
'  jine  associate  publisher  and  gen- 
“■  ®anager  of  Pathfinder,  the  weekly 
magazine  published  in  Washing- 


John  E.  Casey,  publisher,  Jordan 
Independent;  Jcunes  R.  Landy,  editor, 
Olivia  Times,  and  Leslie  Whitcomb, 
Albert  Lea  Tribune,  Minnesota  week¬ 
lies,  were  presented  golden  rules  re¬ 
cently  by  the  Minnesota  Editorial 
Association  for  their  contributions  to 
journalism  in  1938. 

William  F.  Wiley,  publisher,  Cin¬ 
cinnati  Enquirer,  has  been  elected 
president  of  the  Cincinnati  Chamber 
of  Commerce  for  the  ninth  consecu¬ 
tive  year. 

A.  M.  Piper,  editor.  Council  Bluffs 
(la.)  Nonpareil,  has  completed  a 
week’s  visit  in  Des  Moines,  la.,  where 
he  checked  on  the  work  of  the  state 
legislature  .ind  wrote  a  series  of  daily 
news  stories,  giving  his  first  hand  im¬ 
pressions  of  the  work  of  the  opening 
session. 

Charles  F.  Johnston,  editor.  Mineral 
Wells  (Tex.)  Daily  Index,  assumed 
the  management  of  the  Palo  Pinto 
County  Star  Jan.  23.  Johnston  pur¬ 
chased  the  Star,  a  62-year-old  weekly 
paper  at  Palo  Pinto,  last  week. 

E.  S.  Shaffer,  editor-in-chief,  Albu¬ 
querque,  (N.  M.)  Tribune  saw  his 
brother,  Leland  Shaffer,  star  fullback 
for  the  professional  champions,  the 
New  .York  Giants,  play  for  the  first 
time  in  the  “Pro  Bowl”  game  in  Los 
Angeles  Jan.  15.  The  game  was  spon¬ 
sored  by  the  Los  Angeles  Times. 

R.  C.  Hoiles,  publisher,  Santa  Ana 
(Cal.)  Journal  debated  the  Townsend 
pension  plan  with  a  prominent  pen¬ 
sion  worker  in  San  Diego  Jan.  18. 


In  The  Business  Office 

ALEXANDER  J.  McDONALD.  gen¬ 
eral  manager,  Albany  (N.  Y.)  Knick¬ 
erbocker  News,  was  elected  a  director 
of  Albany  Cham- 
ber  of  Com- 
merce  in  the  re¬ 
cent  annual  bal¬ 
loting.  He  was 
one  of  the  seven 
chosen  from  a 
list  of  21  candi¬ 
dates. 

Richard  W. 
Slocum,  m  a  n  a  - 
ger,  Philadelphia 
Evening  Bulle¬ 
tin,  spoke  before 
a  meeting  of  the 
Philadelphia  Bar 

Association  recently  in  that  city. 

Jack  Shanahan,  Chicago  Times  cir¬ 
culation  manager  and  Mrs.  Shanahan. 


Vernon  T.  Sanford 


A.  J.  McDonald 


FOLKS  WORTH 
KNOWING _ 

VERNON  T.  SANFORD,  secretary- 
treasurer,  Oklahoma  Press  Associa¬ 
tion  and  newly-appointed  president  of 
the  Newspaper 
Association 
Managers,  Inc., 
succeeds  Arne 
R  a  e ,  who  re¬ 
signed  the  presi¬ 
dency  upon  be¬ 
coming  execu¬ 
tive  secretary  of 
the  National 
Editorial  Asso¬ 
ciation. 

Mr.  Sanford’s 
newspaper  e  x  - 
perience  dates 
back  to  1918, 
when  he  joined  the  Chickasha  (Okla.) 
Daily  Press  as  a  carrier  boy.  He  served 
in  various  capacities,  from  printer’s 
devil  to  classified  manager.  Elntering 
the  University  of  Oklahoma  school  of 
journalism  he  later  became  manager 
of  the  Norman  (Okla.)  Transcript’s 
classified  department.  In  1929  he  be¬ 
came  advertising  manager  of  the 
Cleveland  County  Democrat-News, 
Norman,  a  semi-weekly.  During  his 
last  two  years  there  he  operated  his 
own  local  advertising  agency.  Upon 
graduation,  he  entered  the  University 
of  Missouri  as  a  graduate  student  of 
advertising.  He  received  a  Fellowship 
in  Missouri  school  of  journalism  in 
1932  and  his  master’s  degree  in  1933. 

Ujjon  leaving  Missouri,  he  was  ap¬ 
pointed  advertising  manager  of  Ana- 
darko  (Okla.)  Daily  News.  He  was 
named  field  manager  of  the  Nebraska 
Press  Association  in  1934  and  became 
Oklahoma  Press  Association  secre¬ 
tary-manager  later  the  same  year. 
Since  then  he  has  been  active  in  NAM, 
being  elected  vice-president  of  the  or¬ 
ganization  last  fall. 

He  is  married  and  has  two  children. 

will  leave  Chicago  Feb.  3  for  a  trip  to 
Tucson,  Ariz. 

Robert  Liebman,  eldest  son  of  the 
late  Jules  Liebman,  who  had  been  on 
the  advertising  staff  of  the  Milwaukee 
Sentinel  for  the  last  four  years  has 
joined  the  advertising  department  of 
the  Milwaukee  Evening  Post. 

G.  A.  Saas,  classified  advertising 
manager,  Indianapolis  News,  has  re¬ 
signed  to  become  advertising  man- 
.  (Continued  on  next  page) 


D.  Downs,  new  publisher  of 
South  Norwalk  (Conn.)  Sentinel, 
Suest  of  honor  at  a  testimonial 
Jan.  23  at  the  Shorehaven  Club 
•Norwalk.  Mr.  Downs  recently  ac- 
jd  controlling  interest  in  the  paper 
*“011  he  has  been  editor  for  many 
-■s. 

^fge  F.  Booth,  editor  and  pub- 
'■  Worcester  (Mass.)  Telegram, 
19,  was  re-elected  director  of  the 
'  ■  *  Savings  Bank  for  three  years. 
Roiner  Guck,  former  publisher,  Chi- 
aerald  &  Examiner,  and  Mrs. 
^  left  Chicago  this  week  for  a 
^or.th  vacation  trio  to  Key  West 
Washington,  D.  C.* 

publisher,  Lansing 
f  t*  Journal,  received  the 
-f  «aver  award  Jan.  20,  at  the  an- 

•  banquet  of  the  Lansing  Boy 
••s  area. 

bney,  editor,  Richmond 
is  in  Wash- 

•  j  9  ’  ''■'■'ting  a  series  of  signed 

•  eoitorials  on  the  national  legis- 
•  situation  for  his  paper. 


THE  EVER-POPULAR 

BUNGLES 

^  By  Harry  Tuthill 

LAUGHS  LAUGHS 

LAUGHS 

For  years  TUE  BUNGLE  FAMII.Y  has 
hecn  the  funniest  and  most  popular 
family  strip.  And  it  still  is.  Zooie.  the 
little  fellow  who  puts  the  ‘“squitch"  on 
pcojde.  has  lately  hccome  a  sensation. 
Zooie  cluhs  are  being  formed  in  schools 
throughout  the  country. 
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Would  you  like  to  see  samples? 
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Greenwich,  Conn. 
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'  Chairman 
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President 
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As  a  character  in  comics,  that's 
exactly  what  she  is  —  modern, 
glamorous,  jaunty — 


ELLA 

CINDERS 


She  stars  in  the  daily  strip  and 
color  page  hy  Bill  Conselinan 
and  Charlie  Plumh. 

We  will  he  glad  to  .send  samples. 
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ager  of  the  Citizens  Gas  &  Coke  Co., 
Indianapolis,  effective  Feb.  1.  Robert 
J.  Myers,  assistant  classified  manager 
since  1933,  succeeds  Mr.  Saas  on  the 
News. 

L.  K.  Cameron,  San  Francisco  Call- 
Bulletin;  Harry  H.  Hollister,  San 
Francisco  Chronicle  and  Chris  Lykke, 
San  Francisco  News  will  serve  on  the 
promotion  committee  of  the  Golden 
Gate  International  Exposition.  All 
three  are  promotion  managers  for 
their  respective  papers. 

Roger  Newcomer,  advertising  man¬ 
ager,  Battle  Creek  (Mich.)  Enquirer- 


Including 
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Titles  Patented, Registered  Contei.ts  Copyriglited 
The  editor  &  PUBLISHER  COMPANY,  Inc. 
James  Wright  Brown,  President  and  Publisher 
James  Wright  Brown,  Jr.,  Vice-President 
Charles  B.  Groomes,  Treasurer 
Chas.  T.  Stuart,  Secretary 
Arthur  T.  Robb,  Editor 
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General  Offices: 
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News,  and  Mrs.  Newcomer  are  the 
parents  of  a  daughter,  born  Jan.  18  at 
Leila  hospital.  Battle  Creek. 

Peter  J.  Sullivan  has  left  DeLisser- 
Boyd,  Inc.,  publisher’s  representatives, 
to  become  associated  with  the  Logans- 
port  (Ind.)  Morning  Press. 

Joe  Ansley,  advertising  manager. 
Fort  Myers  (Fla.)  News-Press,  has 
been  elected  president  of  the  local 
Kiwanis  Club. 

David  Hearst,  Los  Angeles  Evening 
Herald  &  Express;  Syd  Bartlett,  ad¬ 
vertising  director,  Los  Angeles  Exam¬ 
iner;  Harry  Chandler,  publisher,  Los 
Angeles  Times;  Vic  Dunsmore,  assist¬ 
ant  business  manager,  Herald-Express, 
and  Robert  L.  Smith,  vice-president 
and  general  manager,  Los  Angeles 
Daily  and  Evening  News,  were  guests 
at  the  speaker’s  table  last  week  at  the 
Los  Angeles  Ad  Club  luncheon. 

Herbert  Berg,  feature  editor.  New 
York  Daily  News,  is  in  Columbia- 
Presbyterian  Medical  Center  Hospital, 
New  York,  recovering  from  illnesses 
which  have  kept  him  away  from  his 
desk  for  several  months. 

Glenn  Gladfelder,  formerly  of  the 
Des  Moines  Register  and  Tribune,  has 
joined  the  advertising  staff  of  the 
Minneapolis  Star. 

William  Sanford,  formerly  with  the 
Cedar  Rapids  (la.)  Gazette,  has  joined 
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NATHANIEL  BENCHLEY,  former 

Connecticut  Nutmeg  writer  and  son 
of  Robert  Benchley,  humorist  and 
former  newspaperman,  has  joined  the 
New  York  Herald  Tribune  staff. 

Robert  McCormick  Sturgeon,  day 
editor,  York  (Pa.)  Gazette  and.  Daily, 
and  one  of  Pennsylvania’s  oldest  news¬ 
papermen.  attended  an  inauguration 
at  Harrisburg,  Pa.,  Jan.  17,  for  the 
twentieth  time. 

Bill  Farnsworth,  former  sports  edi¬ 
tor.  New  York  Journal- American, 
and  present  partner  of  Fight  Promoter 
Mike  Jacobs  at  Madison  Square  Gar¬ 
den  in  New  York,  was  one  of  three 
persons  injured  Jan.  15  at  Wilson. 
N.  C.,  when  their  car  crashed. 

Erskine  Mcllwaine,  sports  editor, 
Salisbury  (N.  C.)  Post,  is  recovering 
from  an  appendectomy  in  the  Rowan 
Memorial  Hospital. 


tion  in  the  International  Photographic 
Salon  held  recently  in  the  Syracuse 
Museum  of  Fine  Arts. 

John  Benedict  Howe,  chief  editorial 
writer,  Syracuse  (N.  Y.)  Herald  and 
lecturer  in  the  Syracuse  University 
graduate  school  of  journalism,  is  seri¬ 
ously  ill  at  his  winter  residence,  the 
Onondaga  Hotel,  Syracuse. 

Victor  R.  Craze  has  resigned  as  as¬ 
sistant  telegraph  editor  of  the  Galves¬ 
ton  News  to  be  a  reporter  for  the 
San  Antonio  Express. 

Paul  A.  Weadon,  of  the  Philadelphia 
Evening  Ledger  rewrite  staff,  who  has 
been  seriously  ill  in  University  Hos¬ 
pital,  Philadelphia,  is  recovering. 

Charles  Humes  and  Walter  Carlin, 
Camden  (N.  J.)  Courier-Post  staff, 
have  opened  a  cafe  called  the  “Front 
Page,”  in  Camden.  The  reporters 
divide  their  time  in  operating  the  res¬ 
taurant. 

Pat  Kirwin,  city  hall  reporter,  Cin¬ 
cinnati  Post,  has  resigned  to  become 
a  representative  of  Ohio  State  Uni¬ 
versity  Alumni  Association. 

Cecil  Carmichael,  formerly  of  the 
United  Press,  Charlotte,  N.  C.,  bureau, 
has  been  named  director  of  public  re¬ 
lations  for  Crosley  Corp.  radio  sta¬ 
tions  WLW  and  WSAI,  Cincinnati. 

Mitchell  Woodbury,  theatre  editor, 
Toledo  Blade,  is  spending  several 
weeks  in  Hollywood  and  writing  a 
daily  column  of  film  news  and  gossip 
for  his  newspaper. 

Rudolfo  Floripo,  former  music  critic 
of  the  defunct  Toledo  News-Bee,  left 
Toledo  for  Los  Angeles  last  week, 
where  he  will  convalesce  from  an  ill¬ 
ness  and  seek  a  newspaper  connection. 

Henry  Pierce  is  acting  as  managing 
editor  of  the  Spokane  (Wash.)  Daily 
Chronicle  during  the  illness  of  Henry 
Rising. 

Robert  West  is  acting  as  classified 
advertising  manager  of  the  Spokane 
(Wash.)  Spokesman  -  Review  and 
Spokane  Daily  Chronicle  while  John 
Tierney  is  convalescing  in  California. 

Andy  Thornell,  member  of  the 
sports  staff.  Council  Bluffs  (la.)  Non¬ 
pareil,  has  been  named  sports  editor, 
succeeding  Morry  Shadle,  who  re¬ 
signed  to  join  the  Omaha  (Neb.) 
World-Herald  sports  staff.  Biu'ke 
Gillespie  has  been  named  assistant 
sports  editor. 

John  B.  Old,  former  sports  editor, 
Oklahoma  City  Times  and  the  Tulsa 


president  of  the  Milwaukee  Press 
Club.  Other  officers  were  re-elected 

Wayne  Bell  and  Lou  Daughtery, 
Minneapolis  Star  photographers,  have 
returned  to  duty  following  illnesses, 
were  married  June  13,  1937. 

Mark  Pace,  formerly  of  the  Florida 
Advocate,  Wauchula,  Fla.,  has  joined 
the  Plant  City  Courier  as  a  reporter. 

James  Felton,  formerly  assistant  city 
editor,  San  Diego  (Cal.)  Sun,  hL 
been  named  editor  of  the  Omard 
(Cal.)  Evening  Press  by  Dan  Emmett, 
publisher. 

Capt.  W.  Winterbottom  O’Reilly, 
representing  the  London  Daily  Ex¬ 
press,  visited  Hollywood  last  week  en 
route  home  from  a  two-year  assign¬ 
ment  in  South  America. 

Willie  Chevalier,  parliamentary  cor¬ 
respondent,  Lc  Soleil,  Quebec,  French 
language  newspaper,  was  elected  pres¬ 
ident  of  the  Provincial  Legislature’s 
Press  Gallery,  at  Quebec,  at  the  an¬ 
nual  meeting,  Jan.  19.  Damase  Potvin. 
La  Presse,  Montreal,  was  re-elected 
secretary -treasurer  for  his  15th  tem. 
Mr.  Potvin  has  been  a  gallery  member 
for  27  years. 

R.  W.  Lipsett,  Toronto  Star,  was 
elected  president  of  the  Parliamentarj 
Press  (Sallery  Jan.  21.  Leo  Riche: 
Montreal  Devoir,  was  elected  vice 
president  and  C.  R.  Blackburn,  Cana 
dian  Press,  secretary. 

Robert  E.  MacAlarney,  former  city 
editor.  New  York  Post  and  New  York 
Herald  Tribune,  will  be  guest  speaker 
at  the  Jan.  31  meeting  of  the  Fifth 
Estate  Club,  New  York.  His  topic 
will  be  “I  Remember  When.  .  .  .” 

Tom  Hanes,  managing  editor,  Nor¬ 
folk  (Va.)  Ledger-Dispatch,  Jan.  li 
was  elected  president  of  the  Norfolk 
Society  for  the  Prevention  of  Cruelty 
to  Animals. 
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MRS.  HARRY  T.  SAYLOR,  39,  wife 

of  the  editor  of  the  New  York  Post, 
Philadelphia  Record  and  the  Camden 
(N.  J.)  Courier-Post,  died  Jan.  24  at 
her  home  in  New  York,  of  pneumonia 
She  was  born  at  Time,  Ill.,  the  daugh¬ 
ter  of  Judge  and  Mrs.  John  E.  Dins 
more,  and  married  Mr.  Saylor  Christ¬ 
mas  Day,  1917,  at  Springeld,  Ill. 
funeral  was  to  be  held  Saturday  o 
Springfield. 

Merritt  Hulburd,  35,  former  asso- 
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336 
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Clarence  Griffin,  news  editor.  Forest  (Okla.)  World,  has  joined  the  Chicago  editor,  Saturday  Evening  Po>t 


Tlie  single  column  forty-two  tine  rate  maker  card 
at  a  cost  of  $22,  per  week  earns  as  low  a  rate  on  a 
52  time  basis  as  any  other  schedule  namely,  $182 
per  page;  $103  half  page;  $57  quarter  page. 
•Quarter,  eighth  and  sixteenth  pages  must  he  on 
definite  copy  schedule. _ 


Classified  rates;  85c  per  agate  line  one  time; 
70c  per  agate  line  four  times. 


City  (N.  C.)  Courier,  is  collecting  and 
preparing  material  for  a  volume  on  the 
history  of  the  press  in  North  Carolina. 

Joseph  H.  Schmalacker,  Brooklyn 
Eagle,  was  elected  president  of  the 
New  York  State  Legislative  Corre- 
sjfondents’  Association  Jan.  18,  suc¬ 
ceeding  Edward  Bates,  New  York 
Herald  Tribune.  Other  officers  elected 
include:  Benjamin  Atlas,  Syracuse 


Evening  American  sports  staff. 

Erin  O’Brien-Moore,  actress  wife  of 
Mark  Barron,  drama  editor.  Associated 
Press,  was  painfully  burned  Jan.  22 
when  her  dress  caught  fire  from  a 
lighted  match  while  she  was  dining  in 
a  New  York  restaurant.  Jack  Pulaski, 
drama  critic.  Variety,  theatrical  week¬ 
ly,  who  was  escorting  Mrs.  Barron, 
saved  the  actress  from  serious  injury 


died  Jan.  23  in  a  Palm  Beach  hospita 
Bryan  Morse,  53,  writer  of  a  hunting 
and  fishing  column  in  the  Washinptu'' 
Herald,  died  Jan.  23  in  Washingtoa 
J.  Gearhart  Crate,  45,  since  1926  a 
reporter  for  the  Camden  (N.  J.)  Cou¬ 
rier-Post,  died  Jan.  22  at  his  Haddon- 
field,  N.  J.,  home. 

Charles  W.  Frost,  90,  writer,  in¬ 
ventor  and  former  proprietor 


Herald,  first  vice-president;  George  L.  by  helping  to  extinguish  the  flames.  Godey’s  Lady’s  Book,  the  famous  fa- 
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each  or  one  subscription  for  three  years,  $10;  five 
subscriptions  to  different  addresses  for  one  year 
each  or  one  subscription  for  five  years,  $15;  ten 
subscriptions  one  year  each  or  one  for  ten  years, 
$25.  Member  Associated  Business  Papers. 
Charter  Member  of  ttie  Audit  Bureau  of  Circula¬ 
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tribution 
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1935 . 
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1934 . 
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1933 . 
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1932 . 
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1931 . 
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1930 . 
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1928 . 
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president;  John  Mooney,  Albany 
Knickerbocker  News,  third  vice-pres¬ 
ident;  George  M.  Janvrin,  Staten  Is¬ 
land  Advance,  secretary  -  treasurer. 
George  W.  Herrick,  New  York  Morn¬ 
ing  Telegraph,  was  elected  chairman 
of  the  board.  Hie  association’s  annual 
dinner  will  be  held  March  23. 

Lincoln  W.  Stoddard,  assistant  man¬ 
aging  editor,  Worcester  (Mass.)  Tele¬ 
gram  and  Evening  Gazette,  has  been 
elected  a  member  of  the  Worcester 
Boys  Club  Corporation. 


Bill  Harvey,  dean  of  New  Jersey 
sports  writers,  was  recently  feted  by 
fellow  employes  in  observance  of  his 
4()th  anniversary  at  the  Paterson 
Morning  Call. 

Albert  Stoll,  conservation  editor, 
Detroit  News,  has  been  appointed  by 
the  National  Park  Service  to  serve  on 
an  advisory  council  incident  to  devel¬ 
opment  of  the  Waterloo  park  project 
in  southern  Michigan. 

George  McCue,  reporter.  Spring- 
field 


shion  magazine  foimded  in  Philadf*' 
phia  by  Louis  A.  (xodey  in  1830,  died 
Jan.  24  in  Haverford,  Pa. 

W.  H.  Thotston,  79,  editor  and  pud 
lisher  of  the  Flesherton  (Ont.) 
vance  for  55  years,  died  at  his  hoce 
there  Jan.  25 
Milo  H.  Bemis,  67,  for  33 
reporter  on  the  Leominster  (i  " 
Enterprise  and  formerly  on 
Worcester  (Mass.)  Telegram, 
Jan.  23. 

Harrison  W.  Smith,  70,  former 
aging  editor  Parkersburg  (W.  •> 


_  ,  ,  _  (Mo.)  News  and  Leader,  has  ,.v.vw  z x- 

Paul  Flowers,  copy  reader,  Ohio  learned  the  number  13  plays  a  prom-  News,  died  Jan.  21  in  Parkersburg 

Tur«„  Avrav  Powell,  63,  newspaper  par? 

McCue  became  the  father  of  a  daugh-  -  .  — 

ter.  He  was  bom  May  13,  1910,  his 
wife  was  bom  Feb.  13,  1911.  They 
Arville  Schaleben,  assistant  city  edi¬ 
tor,  Milwaukee  (Wis.)  Journal,  has 
been  re-elected  for  his  third  term  as 


Flowers  are  the  parents  of  a  son,  bom 
Jan.  19. 


Gene  E.  Badger,  photographer, 
Syracuse  (N.  Y.)  Post-Standard,  was 
one  of  two  Syracuse  camera  men 
whose  work  was  selected  for  exhibi- 


grapher  and  a  member  of  the  f 
Times-Union  staff,  Jacksonville!  ''' 
20  years,  died  Jan.  24. 

William  J.  Meenam,  74,  assis^^ 
composing  room  foreman,  Anwlerdt  ' 
(N.  Y.)  Recorder,  died  Jan.  18. 
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Gannett  Answers  lakes’ 
Power,  Other  Charges 
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declaring  “it  was  impossible  in 
the  time  allotted  to  me  to  reply 
justly”  to  the  “unfair,  libelous,  mis¬ 
leading  statement,”  Frank  E.  Gannett 
this  week  answered  allegations  made 
in  the  Town  Hall  debate  Jan.  12  by 
Harold  L.  Ickes  regarding  the  pub¬ 
lisher’s  dealings  with  the  International 
Paper  Co.  The  Secretary  of  the  In¬ 
terior  had  insinuated  in  the  debate  on 
fr^om  of  the  press  that  Mr.  Gannett 
at  one  time  was  “in  hock  to  the  power 
interests”  and  “was  in  a  hurry  to  re- 
hnance”  his  newspapers  when  it  be¬ 
came  known  that  the  paper  company 
owned  some  stock  in  several  of  his 
dailies. 

Power  Never  Mentioned 

Mr.  Gannett  went  into  a  lengthy 
explanation  of  his  dealings  with  the 
International  Paper  Co.,  explaining 
that  all  loans  obtained  from  this  firm 
occurred  before  Nov.  1,  1928,  when  it 
became  the  International  Paper  & 
Power  Co. 

"The  word  power  was  never  used 
in  our  conversation  or  in  the  contracts 
and  had  nothing  whatever  to  do  with 
this  transaction,”  Mr.  Gannett  de¬ 
clared.  “The  total  amount  invested  by 
the  International  Paper  Co.  was  $2,- 
700,000.  For  it  they  got  long-term 
paper  contracts  that  amounted  to  sev¬ 
eral  million  dollars.  From  my  point  of 
view  it  was  a  good  business  deal  and 
from  the  paper  company’s  point  of 
view  it  meant  a  handsome  profit  on 
their  sale  of  this  vast  amount  of 
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paper. 

Mr.  Gannett’s  statement  follows! 

“In  his  talk  before  the  Town  Hall 
meeting  and  on  the  air  Thursday 
evening,  January  12,  Secretary  Ickes 
made  the  following  statement  about 
me: 

“'In  April,  1929,  the  Federal  Trade  Com¬ 
mission  found  that  the  International  Paper 
ind  Power  Company,  a  half-billion-dollar  cor¬ 
poration  which  derives  from  6S  to  75  per  cent 
of  its  revenues  from  the  sale  of  power,  owned 
til  of  the  preferred  stock  and  30  per  cent  of 
the  common  stock  of  the  Knickerbocker  Press 
ind  the  Albany  Evening  Nezvs,  as  well  as  a 
sirtible  share  of  the  Ithaca  Journal  Neu-s. 
These  newspapers  were,  and  still  are,  Gan¬ 
nett  properties.  Following  this  disclosure, 
Mr.  Gannett  hastened  to  refinance. 

“T  ask  you,  during  the  time  that  this 
piper  and  power  company  had  a  very  large 
mterest  in  the  Gannett  newspai>ers,  was  Mr. 
fiannett  free?  Was  he  free  to  discuss  any 
ipestion  affecting  the  woori  pulp  or  the  water¬ 
power  industry  on  its  merits?  Did  he  tell  his 
readers,  when  he  wrote  editorials  against  gov¬ 
ernment  ownership  of  power,  that  he  was 
in  hock  to  the  power  interests?  If  Mr.  Gan¬ 
nett  did  not  regard  this  as  a  qiiestionahle  con¬ 
nection,  why  was  he  in  such  a  hurry  to  re¬ 
finance  after  the  Government  disclosure  r* 

Wants  to  Reply  on  Radio 

“It  was  impossible  in  the  time  allot¬ 
ted  to  me  to  reply  justly  to  this  unfair, 
libelous,  misleading  statement.  I  hopie 
I  may  have  opportunity  to  correct  it 
on  the  radio.  I  am  taking  advantage 
of  the  courtesy  of  Town  Hall  to  per- 
®it  me  to  make  this  statement  in  the 
printed  report  of  the  current  Town 
Hall  meeting. 

“The  facts  behind  Mr.  Ickes  innu¬ 
endo  and  imjust  implications  are  these 
(and  they  can  be  found  in  the  printed 
reports  of  the  Federal  Trade  Com- 
®lssion  submitted  to  the  U.  S.  Senate 
in  June,  1929)  t 

“In  the  fall  of  1928  I  was  negotiating 
for  the  purchase  of  the  Albany  Knic- 
kerboefcer  Press  and  Albany  Evening 
^eu's  from  the  Clark  Estate.  I  was 
wger  to  add  these  important  news¬ 
paper  to  the  group  which  I  was  operat- 
“'8  in  New  York  State,  because  they 
^0  situated  in  an  important  key  city, 
l^e  boom  was  in  full  swing  and  in¬ 
terest  rates  in  the  banking  community 


were  high.  I  found  I  would  have  to 
pay  15  or  16%  for  money  that  I  needed 
to  borrow  in  order  to  consummate  the 
deal.  Furthermore,  I  would  have  to 
give  to  the  lenders  a  bonus  of  common 
stock  in  the  company. 

“A  short  time  before  this,  Mr.  Grau- 
stein  had  become  president  of  the 
International  Paper  Co.  There  was 
keen  competition  for  tonnage  and  he 
set  out  to  secure  for  the  company 
contracts  that  would  keep  the  Inter¬ 
national  Paper  Company’s  mills  busy 
to  capacity  for  ten  years. 

“It  appears  that  before  I  met  him  he 
had  offered  to  help  finance  several 
newspapers  in  exchange  for  a  long¬ 
time  contract  for  the  paper  supply  for 
these  newspapers,  thus  being  able  to 
get  contracts  away  from  his  competi¬ 
tors. 

“When  Mr.  Graustein  learned  that 
I  was  negotiating  for  the  Albany 
papers  in  which  a  representative  of  his 
company  had  shown  interest,  he  came 
to  me  and  explained  his  program  for 
acquiring  tonnage.  He  said  his  com¬ 
pany  had  plenty  of  cash  in  the  bank 
and  that  if  I  had  any  difficulty  in  bor¬ 
rowing  the  money  to  buy  the  Albany 
properties,  his  company  would  be 
glad  to  buy  an  issue  of  preferred  stock, 
with  the  understanding  that  it  could 
be  repurchased  at  any  time  I  might 
desire  to  acquire  it.  He  said  they  had 
no  desire  to  enter  the  publishing  busi¬ 
ness  but  were  determined  to  acquire 
desirable  contracts. 

Grauttoin  Offer  Approved 
“His  proposal  was  submitted  to  our 
board  of  directors  and  it  thought 
it  good  business  to  take  advantage  of 
his  offer  and  the  suggestion  was  car¬ 
ried  out.  We  gave  the  International 
Paper  Co.  a  ten-year  contract.  It  was 
a  good  business  deal.  Mr.  Graustein, 
however,  was  eager  to  keep  secret 
from  his  competitors  his  method  of 
developing  the  newsprint  business  and 
asked  that  I  not  disclose,  until  neces¬ 
sary,  the  arrangement  I  had  made, 
which  helped  me  finance  the  purchase 
of  these  desirable  properties. 

“Mr.  Graustein  then  suggested  that 
if  there  were  other  profitable,  desir¬ 
able  papers  I  could  acquire,  he  would 
be  glad  to  extend  this  plan  and  by 
buying  preferred  stock  in  them,  help 
me  in  my  financing.  At  this  time  I 
was  dealing  with  the  International 
Paper  Co.  This  was  before  Nov.  1. 
1928,  when  it  became  the  International 
Paper  and  Power  Company. 

Somo  Offer  for  Eoglo  Porchoso 
“For  more  than  a  year  I  had  been 
negotiating  for  the  Brooklyn  Eagle, 
but  was  unable  to  finance  purchase 
of  it  because  of  the  stringent  money 
situation.  I  mentioned  this  fact  to  Mr. 
Graustein  and  he  said  his  company 
would  be  very  eager  to  get  this  ton¬ 
nage  and  would  be  glad  to  make  a 
similar  arrangement  for  buying  the 
preferred  stock  on  exactly  the  same 
terms. 

“I  also  was  eager  to  buy  out  my 
partners  in  the  Ithaca  Journal-News 
and  Mr.  Graustein  volunteered  to 
make  a  similar  arrangement  for  this 
financing.  In  this  case,  the  Paper 
Company  bought  a  $300,000  issue  of 
notes.  'These  were  6%  notes. 

“The  total  amount  invested  by  the 
International  Paper  Company  in  this 
way  was  $2,700,000.  The  newspaper 
properties  had  been  carefully  in¬ 
vestigated  by  Mr.  Graustein  and  he 
considered  that  he  had  invested  his 
company’s  money  in  sound  securities 
that  would  yield  6%  return. 

“Within  a  few  months  it  was  dis¬ 


closed  that  prior  to  dealing  with  me, 
the  paper  company  had  bought  out¬ 
right  two  newspapers  in  the  South. 
When  this  was  revealed,  a  cry  was 
raised  that  a  power  trust  was  trying 
to  dominate  the  newspapers  of  the 
country  and  there  was  a  big  fuss  over 
Mr.  Graustein’s  method  of  marketing 
the  production  of  his  newsprint  mills. 
Appeared  Voluntarily  at  FTC 
“To  avoid  being  under  any  suspicion 
about  my  relations  with  the  Interna¬ 
tional  Paper  Co.,  I  voluntarily  went 
before  the  Federal  Trade  Commission 
and  gave  that  body  all  the  facts  in 
regard  to  my  paper  contracts  and  my 
negotiations  with  Mr.  Graustein.  The 
next  day  I  went  to  the  Chemical  Na¬ 
tional  Bank  in  New  York,  borrowed 
on  my  own  credit  $2,700,000  and 
bought  back  from  the  International 
Paper  Company  all  the  securities 
which  they  had  acquired.  I  might  add 
that  I  paid  off  the  entire  loan  at  the 
Chemical  Bank  within  a  year. 

“Not  for  one  moment  was  I  ever 
under  obligation  to  the  International 
Paper  Co.  because  of  these  transac¬ 
tions.  My  credit  was  sufficiently 
strong  to  make  me  entirely  inde¬ 
pendent  of  them  or  of  any  one  else. 

As  a  matter  of  fact,  the  International 
Paper  Co.  was  indebted  to  me  for 
giving  them  such  a  large  amount  of 
tonnage.  Although  I  had  repurchased 
my  securities  from  the  Paper  Com¬ 
pany,  I  continued  to  do  business  with 
them  for  they  guaranteed  to  me  as 
low  a  price  as  they  were  giving  to 
their  largest  consumer,  the  Hearst 
organization,  and  I  had  with  them, 
from  my  viewpoint,  a  desirable  con¬ 
tract. 

“I  might  add  that  the  Gannett  Co. 
has  bought  as  high  as  50,000  tons  of 
paper  in  a  year.  At  $50  a  ton,  a  ten- 
year  contract  for  this  supply  would 
amount  to  $25,000,000.  Mr.  Graustein 
and  the  International  Paper  Co.  natu¬ 
rally  were  eager  to  get  this  large  ton¬ 
nage  from  our  company. 

“In  the  face  of  these  facts,  could 
anything  be  more  unfair  than  the 
charge  of  Secretary  Ickes  that  I  was 
‘in  hock  to  the  power  trust’  when  the 
question  of  power  was  never  raised 
and  had  nothing  whatsoever  to  do 
with  my  paper  contracts.  Could  any¬ 
thing  be  more  unjust  than  his  intima¬ 
tion  that  these  legitimate,  desirable 
business  contracts  influenced  my  pen 
in  the  writing  of  editorials  or  in  the 
direction  of  our  newspapers? 

“With  my  financial  position,  even  at 
that  time,  so  strong  as  it  was,  how 
unjust  to  imply  that  I  was  a  subservi¬ 
ent  tool  of  the  power  trust! 

Answers  Other  Charges 
“Let  me  repeat  what  I  said  on  the 
radio  Thursday  night  in  answer  to 
Mr.  Ickes’  attack.  I  own  all  the  com¬ 
mon  stock  of  the  Gannett  Company 
except  what  has  been  given  to  the 
Gannett  Newspaper  Foundation  for 
perpetuating  independent  control  of 
our  newspapers,  protecting  our  em¬ 
ployes  and  assisting  educational,  phil¬ 
anthropic  and  charitable  institutions 
in  the  communities  where  the  news¬ 
papers  are  published. 

“No  bank,  big  business  interest,  or 
individual  has  any  lien  or  claim  of 
any  kind  on  me  or  this  stock  and  no 
amount  of  money  has  ever,  or  can 
ever,  influence  the  piolicies  of  our 
newspapers. 

“Mr.  Ickes  also  charged  that  our 
Rochester  paper  had  refused  to  run 
an  advertisement  for  the  bakers  when 
a  strike  prevailed  in  Rochester.  The 
facts  are  that  in  the  news  columns 
we  covered  this  story  fully  every  day, 
giving  both  sides  of  the  controversy. 
The  advertisement  submitted  to  us 
was  libelous,  vituperative  and  offen¬ 
sive  in  tone  and  was  rejected  solely 
on  that  ground,  with  the  statement 
that  the  advertisement  would  be  ac¬ 


cepted,  if  revised,  with  the  objection¬ 
able  features  removed. 

“Mr.  Ickes  complained  because  the 
Ithaca  Journal,  in  reporting  the  meet¬ 
ing  of  the  Town  Hall  a  year  ago  when 
I  debated  the  farm  question  with  Mr. 
O’Neal,  printed  a  long  report  of  what 
I  said  but  had  nothing  in  reference 
to  Mr.  O’Neal.  The  facts  are  that  my 
statement  was  released  from  New 
York  in  advance  and  reached  Ithaca 
in  time  to  be  put  in  type,  while  for 
some  unknown  reason,  no  copy  of  Mr. 
O’Neal’s  remarks  was  received  by 
mail  or  by  wire,  and  therefore  could 
not  be  printed.  Because  Ithaca  is  in 
a  farming  community,  the  editor  of 
the  Ithaca  Journal  was  particularly 
eager  to  get  the  statement  of  this  farm 
leader,  to  run  side  by  side  with  what 
I  had  said  on  this  occasion.  Failing  to 
get  anything  from  Mr.  O’Neal,  he  did 
not  think  it  necessary  to  kill  the  state¬ 
ment  made  by  me. 

“Secretary  Ickes  also  asked  if  any 
one  had  ever  seen,  in  any  newspaper, 
an  account  of  an  elevator  accident  in 
a  department  store.  About  two  years 
ago  an  elevator  fell  in  the  Myers  De¬ 
partment  store  in  Albany,  injuring  a 
woman.  The  item  was  published  in 
our  Albany  Evening  News.  The  next 
day  the  woman  died  as  a  result  of  the 
injuries.  The  item  again  was  pub¬ 
lished  and  properly  displayed. 

“In  Rochester  about  a  year  ago  a 
child  was  injured  in  an  escalator  in 
the  store  of  Sibley,  Lindsay,  Curr  & 
Co.  Not  only  did  our  Rochester  papers 
publish  the  facts,  but  in  obtaining 
them  they  met  no  opposition  from  the 
store  management. 

“In  all  my  experience  I  have  never 
known  of  an  item  being  omitted  from 
a  newspaper  because  of  pressure  of 
the  advertising  department.” 

• 

Capitol  Told  Anderson 
Loss  "Irreparable" 

“Irreparable  loss”  was  suffered  by 
Congress  in  the  death  of  Paul  Y.  An¬ 
derson  and  Rodney  Dutcher,  famed 
chroniclers  of  Washington  political 
events.  Senator  Matthew  M.  Neely  of 
West  Virginia,  commented  at  the  Jan. 
19  session  of  the  Upper  House  of  Con¬ 
gress. 

The  newspapermen  —  Anderson, 
long-time  writer  for  St.  Louis  papers, 
and  Dutcher,  columnist  for  the  News¬ 
paper  Enterprise  Association — died  a 
few  days  apart,  just  prior  to  conven¬ 
ing  of  the  76th  Congress. 

Senator  Neely  paid  tribute  to  An¬ 
derson  with  the  statement:  “The 
Washington  Post,  after  quoting  Mr. 
Anderson’s  last  words,  ‘My  usefulness 
is  at  an  end,’  says:  ‘In  Ais  instance 
Anderson  was  tragically  wrong.  His 
usefulness,  far  from  being  over,  had  in 
a  sense  only  just  begun.  At  45,  with 
a  lifetime  of  superb  reporting  experi¬ 
ence  behind  him,  he  could  look  for¬ 
ward  to  many  more  years  of  active 
service.’  ” 

The  Senator’s  tribute  to  Dutcher 
was  another  newspaper  quotation 
which  closed  with  the  paragraph: 
“There  never  will  be  any  copy  by 
Rodney  Dutcher.  A  hidden  hand 
had  swept  the  keys  and  written  for 
him — ‘30.’  ” 

COWLES  LETT  $985,000 

Alfred  Cowles,  a  director  of  the 
Chicago  Tribune,  who  died  Jan.  15, 
left  an  estate  estimated  at  $985,000,  his 
will  made  public  Jan.  20,  showed.  To 
Genevieve  Teuton,  secretary,  and  a 
long-time  friend  of  Mr.  Cowles,  was 
bequeathed  $50,000. 


STARTS  FARM  PAGE 

’The  Battle  Creek  (Mich.)  Moon- 
Journal.  starting  Jan.  18,  is  publishing 
a  farm  page  each  Wednesday. 


Free  Lance  Photog  Wins 
N.  Y.  Spot  News  Award 


By  JACK  PRICE 


WINNERS  of  all  classes  in  the  news  started  his  career  as  a  news  photog- 
picture  contest  held  by  the  New  rapher  on  the  Brooklyn  Standard- 
York  Press  Photographers  Association  Union  about  1912.  Later  he  worked 
were  announced  this  week.  The  con-  for  the  Pacific  &  Atlantic  Photos, 
test  was  divided  into  four  sections,  New  York  Daily  News  and  finally 
spot  news,  features,  sports  and  pic-  opened  his  own  news  picture  agency 
torial.  More  than  500  photographs  in  Newark,  N.  J.,  from  where  he 
were  entered  by  metropolitan  area  served  the  metropolitan  newspapers 
cameramen  who  are  members  of  the  with  coverage  in  the  Jersey  area, 
organization.  Morgan  asserts  that  he  opened  his 

Most  interesting  angle  of  the  awards  plant  at  the  suggestion  of  Tom 
developed  when  first  prize  in  the  Hughes  of  Times  Wide  World  Photos, 
spot  news  class  went  to  a  free  lance  It  was  the  belief  of  Mr.  Hughes  that 
photographer.  The  selection  was  a  Ralph  could  earn  more  money  by  in- 
just  one  and  met  with  the  approval  dependent  service  than  as  a  staff 
of  the  cameramen  and  the  public,  photographer.  The  prediction  came 
The  winner  is  Ralph  Morgan,  who  true  and  now  Morgan  operates  his  of- 
operates  his  own  picture  agency  in  fices  in  the  Administration  Building 
Newark,  N.  J.  His  winning  photo-  at  the  Newark  Airport, 
graph,  entitled  “Thomas  Egged  Out,”  Asked  how  he  obtained  the  winning 
was  an  action  shot  made  at  night  picture,  Morgan  said:  “I  felt  as  though 
when  Norman  Thomas  attempted  to  I  was  covering  a  circus  and  was  par- 
address  a  large  gathering  in  Newark  ticularly  interested  in  the  side  show 
and  was  met  with  a  barrage  of  vege-  where  you  throw  balls  at  the  man  in 
tables  and  eggs.  The  picture  was  a  the  hole  of  a  canvas.  I  saw  the 
splendid  piece  of  news  photography,  barrage  of  vegetables  being  tossed  at 
with  all  the  drama  and  news  value  Thomas  but  decided  to  wait  until  I 


'Fight  Ballet,"  first  award  in  Sports  Class  by  Harry  Harris,  Associated  Press. 


Carl  Zeiss  F.45  lens  of  13.5  cm.  focal  photographer  of  the  Associated  Press 
length.  A  No.  20  Westinghouse  bulb  New  York  bureau.  His  picture  was 
was  used  in  a  Mendelsohn  Speed-Gun  entitled  “There’s  Glamour  Even  In 
at  an  exposure  of  l/200th  of  a  second  Dunking.”  The  photograph  shows 
on  an  Eastman  Ortho  Press  Film.  Brenda  Frazier,  the  popular  debu- 

First  award  in  the  Pictorial  class  tante  who  is  rated  as  the  prize  beauty 
went  to  Arthur  Sasse,  staff  camera-  of  her  set,  in  the  act  of  dunking  a 
man  of  International  News  Photos,  doughnut  at  a  night  club.  It  is  in 
This  picture  depicts  the  scene  of  a  reality  a  type  of  photo  which  could 
waiting  mother  who  leaves  a  light  in  be  used  by  many  departments  of  a 
her  window  for  the  return  of  her  son.  (Continued  on  page  24) 

It  was  titled  “Mother  Waits”  and  is 
a  for  the 

own  who  ac- 

tually  have  a  lighted  lamp 
window  for  her  lens-lad  son  Arthur. 

The  photograph  was  taken  the 
Sasse  homestead  the  Catskill 

Mountains.  The  light  is  an  old  fash- 

ioned  kerosene  lamp.  As  Arthur  ex-  T 

claimed,  “I  have  seen  mother  wait  at  \  I 

the  window  with  the  light  so  often 

that  I  finally  decided  it  was  a  pictiu'e  id 

This  pictiu'e  was  made  with  the 
Speed  Graphic, 

an  Eastman  The 

exposure  was  made  Vz 

the  source  being  only 

the  The  reflected  by 


Anthony  Camerano  Ralph  Morgan 


Arthur  Sasse 


Harry  Harris 


necessary  to  make  page  one.  Morgan  could  catch  a  shot  of  something  which 
fired  his  flash  a  fraction  of  a  second  could  be  seen  on  the  film.  I  was  only 
after  Thomas  has  been  struck  on  the  13  feet  away  from  Thomas,  so  I  set 
head  with  an  egg  thrown  by  one  of  my  focus  accordingly.  Sure  enough, 
the  crowd.  The  camera  pictured  it  came  and  I  was  ready, 
fragments  of  the  eggs  just  as  they  “This  was  not  the  only  picture  I  fitted 
bounced  off  Thomas’  head.  made  that  night,  I  shot  about  a  dozen  stoppi 

Shot  Has  Earned  $500  exposures  but  when  I  obtained  this 

This  winning  picture  has  already  particular  shot  I  dashed  for  my  dark- 
earned  more  than  $500  for  the  pho-  room  and  pushed  the  prints  out.  As 

tographer.  It  is  not  often  that  a  free  I  serve  many  newspapers  in  New  _ 

lance  cameraman  runs  off  with  the  York  I  decided  not  to  sell  the  picture  i 
honors  and  the  cash,  but  Morgan’s  exclusively  to  any  one  outfit.  I  may 
picture  is  definite  proof  that  a  free  have  been  able  to  make  more  money  | 
lance  photographer  has  opportimities  but  I  preferred  to  give  all  my  clients 
if  only  he  makes  the  most  of  his  ^n  even  break.” 

chances.  Incidentally  Ralph  is  no  Morgan  used  his  regular  4x5 
newcomer  to  the  profession.  He  speed  graphic  camera  fitted  with  a 


"Mother  Wait»,"  first  priie  picture  in  Pic¬ 
torial  Class  by  Arthur  Sasse,  International 
News  Photos. 


WHAT  YOU'VE  BEEN  WAITING  FOR  .  .  . 

— jfiQ  Mendelsohn 
FOCAL  PLANE 

Model 


NEWS 

FLASH 


Synchronizes  Fecal  Plane  Shut¬ 
ter  on  any  Speed  Graphic  or 
Graflex  Camera. 

•  Just  wind  the  shutter  and  tan 
picture  In  ordinary  fashion. 

•  Adjustable  to  different  shutter 
speeds  and  bulb  types. 

•  Does  not  interfere  with  range  finder 
or  camera  operations. 

•  Once  the  Speedgun  is  in  place, 
you  can  forget  about  it. 

•  Armor-protected  contact  cable:  un¬ 
affected  by  weather  conditions. 

•  Made  for  speed;  can't  blow  lamp* 
when  winding  shutter. 

•  Positive  bayonet-type  connector  to 
battery  case  lead. 

•  Any  standard  Speedgun  battery 
case  and  reflector  can  be  used. 

•  Use  with  the  new  No.  2A  Ion? 
peak  lamp. 


Covering  Power? 


. .  .then  get  G-E  MAZDA 
Photoflash  lamp  OA^ 

No.  21  (Srsckre-Priss)  List 
•  New  longer  flash 
eNew  smaller  bulb  size 
e  More  total  light  (than  No.  20) 
e  More  uniform  results 
e  Better  negative  density 
e  Better  synchronization 
(with  between-the-lens  shutters) 


Another  break  for  the  Press  photographerl 
Wabash,  who  pioneered  baby  flash  bulbs, 
now  introduces  the  new  2A  Superflash — the 
only  flash  bulb  in  the  world  that  gets  per¬ 
fect,  fool-proof,  high-speed  synchronized 
action  shots  with  the  4  x  5"  Graflex  and 
Speed  Graphics  at  speeds  up  to  l/IOOOth 
of  a  second  with  the  curtain  shutter.  Total 
light  output — 75,000  lumen  seconds.  Plus, 
of  course,  Superflash's  extra  wide  “peak 
light"  flash,  its  controlled  uniformity,  and 
patented  safety-spot  protection.  Try  "2A" 
and  let  it  prove  Itself. 


New  low  price  on  e% 

No.  20 . Jm  ^  LIST 

{Hat  more  "peak" tight  than  No.  21} 

GENERAL  @  ELECTRIC 

MAZDA  PHOTO  LAMPS 


WABASH 

SUPERFLASH 


Wabash  Photolamp  Torp.,  BrookI.vn,  N.  T. 


Mjih^  A.n  Umbrella  •  • 

The  BUFFALO  EVENING  NEWS  covers  the  rich  Buffalo 
market  and  the  prosperous  trading  area  of  Western  New 
York.  In  Buffalo  8  out  of  10  families  read  the  NEWS. 

Buffalo  Evening  news 

Edward  H.  Butler,  Editor  and  Publisher 

Represented  by  KELLY-SMITH  COMPANY 

New  York,  Chicago,  Philadelphia,  Detroit,  Boston,  Atlanta 


STORE  IS  ROBBED  OF 

GERMS,  ART  TREASURES 

■ 

iAD  NOTE  from  one  of  Marinette 
(Wis.)  Eagle  Star’s  rural  corre¬ 
spondents: 

1  “A  valuable  team  of  mules  belong- 
Pic-  1^  to  Earl  Price  was  found  dead  in 
omI  jSis  bam  Tuesday  morning.  Mr.  Price 
I  Clew  the  mules  were  dead  because 
iejr  wouldn’t  eat.” 

■ 

SXCERPT  from  a  Los  Angeles  Fue¬ 
ling  Herald  and  Express  report  of 
•shooting  trial: 

She  said  he  threatened  to  kill  her 
commit  suicide  and  then  bum  the 
Souse  down.” 


|p7r  JANUARY  2  8,  1939 

Skott  “T&kei 


-.UIES  SHELP,  classified  ad  manager 
for  the  Houston  Chronicle,  remem- 
jers  an  amusing  “bust”  that  gave  him 
a  headache  at  the  time  it  occurred. 

A  seasonal  advertiser  who  had  been 
jgng  Chronicle  columns  got  a  little 
jehind  in  his  bill.  The  credit  depart- 
Mnt  held  up  his  ad  for  one  day’s  edi¬ 
tion  and  the  next  day  Shelp  saw  the 
ad  in  another  paper. 

Fearing  the  advertiser  was  angry, 
Shelp  called  him  on  the  phone. 

•‘No,  I’m  not  mad,”  the  advertiser 
jaid.  “If  you  read  that  ad  closely, 
you’ll  see  that  I’m  not.” 

’  Down  at  the  bottom  of  the  ad,  in 
fine  print,  a  line  read: 

•'For  further  advertisements  see  the 
Houston  Chronicle.” 

■ 

SCME  YEARS  ago  the  Houston  Press 
had  a  cub  who  found  an  afternoon 
»ith  nothing  to  do.  The  city  editor, 
•u.'ed  of  seeing  him  around  the  office, 
told  him  “go  to  Eureka  and  write  a 
feature  about  the  new  settlement 
planned  there.” 

The  cub  rode  for  hours  on  a  trolley 
and  then  walked  half  a  mile  or  more 
to  Eureka.  He  found  a  railroad  signal 
crossing  with  but  one  or  two  small 
shanties  near  it. 

Back  he  trudged  in  the  heat,  and, 
while  his  story  did  not  get  in  the 
paper,  it  was  a  classic  in  brevity.  It 
rek: 

“Eureka  means  T  have  found  it.’  If 
anyone  found  anything  at  Eureka 
here,  he  must  have  taken  it  with  him.” 

■ 

PEOPLE  DID  QUEER  things  in  Jan.  2 
editions  of  Honolulu  Star -Bulletin. 
Ihe  caption  under  a  picture  of  two 
puests  at  a  recent  London  social  affair 
said  one  wore  “a  million  dollars  in 
pears  alone.”  But  the  day’s  honors 
were  taken  by  this  head  on  a  wire 
Tory  from  New  York: 


PEACEFUL  NOTE  from  lead  society 
item  in  Washington  Post: 

“With  winter  still  howling  outside, 
the  crackling  of  legs  in  the  many  fire¬ 
places  gave  a  cheerful  welcome  at 
Admiral  and  Mrs.  William  D.  Leahy’s 
‘at  home’  yesterday  afternoon.” 

■ 

FLIPPANT  attitude  toward  higher 
education  revealed  in  Little  Rock 
Arkansas  Democrat  story: 

“Mr.  Armistead  completed  his  vaca¬ 
tion  at  the  University  of  Virginia, 
graduating  from  the  law  school.” 

■ 

THIS  SNOW  really  had  moisture  in  it, 
this  six-column  streamer  in  Lincoln 
Nebraska  State  Journal  insists: 

WET,  DAMP  SNOW  BLANKETS 
MOST  OF  NEBRASKA 
■ 

WE’D  DO  THE  SAME,  and  gladly; 
PRESSES  SUIT 

FOR  SHARE  IN 

$45,000  WILL 

Madison  (Wis.)  State  Journal  headline. 

■ 

Kditor  &  Publisher  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


Scribes  in  Gale  32  Hrs. 
As  Cutter  Seeks  Plane 

Atlantic  City,  Jan.  24 — William  F. 
“Nick”  Carter,  AP  bureau  manager 
here,  returned  last  night  10  pounds 
lighter  after  48  hours  on  the  Coast 
Guard  cutter  Mohawk,  from  the  Cape 
May,  N.  J.  base  in  search  of  the  fly¬ 
ing  boat  Cavalier.  It  was  Carter’s 
first  experience  with  seasickness.  He 
had  the  satisfaction,  however,  of  see¬ 
ing  George  Bums  of  the  Philadelphia 
Record,  who  holds  an  able  seaman’s 
ticket  and  worked  at  that  trade  for 
years,  just  as  sick  as  he.  So  was 
Harry  Salzman,  Record  photographer. 

Carter  dashed  out  of  here  Saturday 
afternoon  on  the  firsh  flash  of  the 
disaster.  He  told  his  wife,  the  former 
Mildred  Tyrrell,  Trenton  newspaper¬ 
woman,  to  expect  him  home  for  din¬ 
ner,  Instead,  all  three  newsmen  Sat¬ 
urday  night  were  on  their  backs  in 
bunks,  to  stay  there  for  32  hours. 

The  175-foot  Mohawk  battled  winds 
up  to  80  miles  an  hour,  sometimes 
making  no  headway  at  all.  The  in¬ 


clinometer  showed  the  ship  was  roll¬ 
ing  as  far  over  as  48  degrees  and 
once  she  leaned  over  53  degrees,  a  new 
Mohawk  record.  Lockers  and  chairs 
crashed  incessantly.  At  6: 20  a.m. 
Sunday  the  Mohawk  was  recalled  to 
Cape  May  by  radio  after  making  only 
180  miles. 

CORRECTION 

A  typographical  error  in  the  report 
of  the  December,  1938-1937  linage  of 
the  Washington  (D.  C.)  Herald  last 
week  caused  the  Sunday  linage  of  that 
paper  to  be  printed  twice  and  the  daily 
linage  omitted.  The  Daily  Herald  pub¬ 
lished  624,480  lines  in  December,  1938, 
against  535,519  lines  in  December,  1937, 
a  gain  of  88,961  lines.  The  Sunday 
linage,  correctly  reported,  was  311,369 
lines  in  December,  1938,  and  431,608 
lines  in  December,  1937. 

N.  E.  AD  MEETING 

The  New  England  Newspaper  Ad¬ 
vertising  Executives’  Association  will 
meet  Feb.  7  at  the  Parker  House, 
Boston. 
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24— P  HOTOGRAPHY 


EDITOR  & 


P  U  B  L 


And  We 


Cheered! 

"Cancel  the  Ad" 


Free  Lance  Photog 
Wins  N.  Y.  Award 


tion  other  than  the  lights  over  the 
ring.  The  exposure  was  made  at 
l/160th  of  a  second  on  Agfa  Super 
Press  Film. 


continued  front  page  22 


newspaper.  It  is  news  when  a  debu¬ 
tante  so  well  known  as  Brenda  Frazier 
dunks  doughnuts,  it  could  occupy 
space  in  the  society  section  because 
Miss  Frazier  ranks  high  and  rates  so¬ 
ciety  notice  and  again  the  picture 
could  properly  be  published  as  a  fea¬ 
ture  because  it  has  the  requirements 
of  roto  standards.  If  it  were  possi¬ 
ble,  Camerano’s  photo  could  be  en¬ 
tered  also  as  a  utility  photograph. 

Harris  Wins  in  Sports  Class 

In  making  this  exposure,  Tony  em¬ 
ployed  his  4x5  Spe^  Graphic 
camera  fitted  with  the  standard  Carl 
Zeiss  F.4.5.-13.5cm.,  lens  fitted  in  a 
Compur  shutter.  A  Mendelsohn 
Speed-Gun  synchronizer  was  used 
in  connection  with  a  Wabash  Super- 
Flash  bulb  in  making  the  exposure 
at  a  speed  of  l/200di  of  a  second. 
Agfa  Super  Pan  Press  film  was  used 
with  lens  stopped  down  to  F.22. 

The  sports  class  was  won  by  Harry 


Both  Camerano  and  Harris  started 
their  careers  as  news  photographers 
in  the  AP  dark  rooms.  Each  camera¬ 
man  is  now  in  service  over  five  years  "There's  Glamour 
and  they  are  well  on  their  way  to  Even  in  Dunking."  first 
greater  heights.  award  in  feature 

A  preview  party  was  given  by  class,  by  Anthony 
Schenley  Corp.,  for  the  New  York  Camerano,  Asso- 
Press  Photographers,  their  wives  and  dated  Press, 
invited  guests.  Mayor  LaGuardia  of 
New  York  City  was  the  guest  of 
honor. 

Last  Call  for  E  &  P  Contest 

IT  SHOULD  BE  remembered  that 
the  show  given  by  the  New  York 
lens-lads  was  strictly  a  local  affair. 

The  territory  included  a  part  of  New 
Jersey  which  is  classed  as  metro¬ 
politan  area  and  believe  it  or  not  a 
free  lance  photographer  from  Newark 
runs  off  with  the  honors  in  face  of 
strong  competition,  which  brings  us 
to  the  point,  locality  is  of  no  conse¬ 
quence  in  the  Editor  &  Publisher 
News  Picture  Contest  which  closes 


‘Thomas  Egged  Out," 
winning  picture  of 
Spot  News  Class  by 
Ralph  Morgan,  New¬ 
ark  free  lance  pho¬ 
tographer. 


simple  and  easy  to  remember.  The 
picture  must  have  been  made  and 
published  in  the  calendar  year  1938, 
the  preferred  size  is  8  x  10  and 
mounted  on  cards  not  smaller  than 
11  X  14.  If  no  clipping  or  tear  sheet 
is  available,  a  statement  from  the 
head  of  the  department  will  suffice. 
Any  newspaper  or  free  lance  photog¬ 
rapher  in  the  U.  S.,  its  possessions  or 
Canada  is  eligible.  Pictures  must  be 
postmarked  not  later  than  midnight, 
Monday,  Jan.  31  to  be  considered. 
Contestants  may  send  as  many  pic¬ 
tures  as  they  deem  worthy. 


ADDS  RADIO  COURSE 

The  Columbia  University  Graduate 
School  of  Journalism  will  introduce 
radio  news  writing  and  broadcasting 
and  news  photography  into  the  cur¬ 
riculum  next  semester  to  keep  abreast 
of  the  latest  technical  developments 
of  journalism,  it  was  announced  this 
week  by  Dean  Carl  W.  Ackerman. 


PHOTO  LIBEL  SUIT 

Syracuse  Newspapers,  Inc.,  has  been 
denied  a  motion  for  dismissal  of  a 
Supreme  Court  action  brought  again^ 
it  in  Chemung  Coimty,  N.  Y.,  by 
Marian  Johnson  of  Elmira  Heights, 
N.  Y.  Dismissal  was  sought  by  the 
defendant  in  a  motion  made  More 
Justice  Riley  H.  Heath  of  Ithaca. 
N.  Y.,  on  the  grounds  of  failure  to 
state  facts  sufficient  for  causes  of 
action.  Miss  Johnson,  a  minor,  alleges 
that  in  May,  1938,  the  Syracuse  Jour¬ 
nal  printed  her  photo,  surrounded  by 
pictures  of  a  murdered  man  and  a 
story  of  the  shooting  of  two  persons. 
The  defendant  argu^  that  the  plain¬ 
tiffs  name  was  not  mentioned  in  the 
story,  but  Judge  Heath  ruled  that  Miss 
Johnson’s  picture  was  published  as 
that  of  a  person  described  in  the 
article  “when  she  was  not  such  per¬ 
son.”  Judge  Heath  declared  that  “it 
is  a  strained  interpretation  to  say  that 
the  allegation  means  that  she  was  not 
the  person  libeled.’ 


Harris,  another  photographer  on  the 
staff  of  the  Associated  Press  New 
York  office.  His  winning  picture  en¬ 
titled  “Fight  Ballet”  is  a  picture  made 
during  a  fight.  The  three  members 
in  the  ring  are  seen  in  ballet  action. 
One  boxer  has  just  landed  a  blow 
and  his  opponent  is  shown  about  to 
“kiss  the  canvas”  while  the  referee  is 
seen  running  around  the  leather 
pushers  to  ascertain  the  legality  of 
the  action. 

This  picture  was  made  from  the 
photographer’s  basket  or  balcony  with 
a  4  X  5  Graflex  fitted  with  a  20-inch 
Zeiss  Tessar  lens.  It  is  a  snapshot 
made  without  the  aid  of  any  illumina- 


on  the  last  day  of  January  for  en¬ 
tries. 

A  good  news  picture  made  in  any 
small  community  may  have  all  the 
qualities  necessary  to  be  judged 
for  high  honors.  Fear  of  competition 
should  be  dispelled  if  for  no  other 
reason  than  the  results  of  the  local 
show  staged  by  the  New  York  City 
boys.  There  is  time  left  to  make  a 
print  of  your  best  negatives  and  have 
them  in  the  mail  by  the  last  day  of 
the  month.  One  hundred  dollars  in 
cash  these  days  is  something  to  shoot 
for,  to  say  nothing  of  the  recognition 
the  winner  receives. 

The  E.  &  P.  photo  contest  rules  are 


FOR  SALE 

To  Wind  Up  An  Estate 

A  I/61I1  inlpre>t  in  the  capital  stock  of 

THE  McCLURE  NEWSPAPER  SYNDICATE. 

7.'>  West  Street,  New  York,  is  owned  by  the  undersigned,  as  Admini.stratur 
of  the  late  William  J.  Ehrich.  In  order  to  wind  up  his  Estate,  it  will 
be  sold  at  public,  auction  at  the  EXCHAJSGE  SALESROOM,  18  VESEY  STRECT, 
NEW  YORK  CITY',  on  February  8.  1939,  at  12:30  P.M. 

Further  information  ran  be  obtained  from  the  Estate’s  attorneys, 
0|>penheimer,  Haibbim  &  Kupfer,  30  Broad  Street,  New  York  City 
(H.\nover  2-1550). 

Edward  P.  Ehrich.  as  Administrator  of  the 
Estate  of  William  J.  Ehrich.  deceased. 


’’Please  cancel  the  ad  you  have  been 
running  for  us  on  your  Classified  Page 
under  the  heading  of  ’Feature  Ma¬ 
terial  Wanted.’  You  see,  we  want  a 
few  weeks’  respite  to  catch  up  with 
our  work  and  answer  all  the  replies 
we  have  received. 

’’Your  publication  was  the  only  maga¬ 
zine  to  carry  our  copy.  The  results 
were  overwhelming. 

”W'e  will  notify  you  to  resume  publi¬ 
cation  as  soon  as  we  are  ready  for 
new  business  again,  which  should  be 
in  two  or  three  weeks.” 

Independent  Publishers 
17  E.  42nd  St. 

ISeu)  York  City 


Classified  results  for  you  might  not 
he  so  overwhelming,  hut  they  will  be 
satisfactory.  Send  your  ad  in  now! 


EDITOR  &  PUBLISHER 

Classified  Dept. 

Times  Bldg.  New  York  City 
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How  Roanoke  Dailies 
Sell  Space 

continued  from  page  5 


sponsible  for  it,  and  a  proof  was  not 
even  submitted. 

Just  then  the  Thanksgiving  and 
Qiristmas  season  was  upon  us  and 
we  had  to  concentrate  on  regular  busi- 
jess.  But  now  the  second  phase  is  in 
•be  offing.  Before  starting  on  this 
phase,  the  writer  personally  took  the 
Yisuad”  out  without  preparing  copy 
to  see  what  could  be  done  with  it  in 
falling  on  those  accounts  that  were 
not  personally  known.  In  one  night 
after  supper  he  sold  three  new  ac¬ 
counts.  We  saw  then  that  we  were 
n  the  right  track. 

In  this  second  phase,  since  we  have 
shown  that  it  can  be  done  with  those 
merchants  that  the  solicitors  knew 
personally— the  real  work  is  to  begin, 
ibis  is  being  handled  differently,  but 
Q  accordance  with  the  general  plan 
mapped  out  three  months  ago. 

A  system  of  three  “calling  cards” 
has  bwn  devised,  one  each  of  white, 
blue  and  red.  Each  week  each  of  the 
local  solicitors  will  receive  the  names 
of  two  business  concerns  he  has  to  go 
after.  These  names  are  taken  al¬ 
phabetically  just  as  they  come,  from 
a  list  of  all  retail  and  service  estab¬ 
lishments  in  the  city.  They  are  as- 
iipied  each  week  by  the  local  man¬ 
ager.  Each  of  the  solicitors  at  the 
end  of  the  week  has  to  return  the  two 
cards  for  examination  (in  this  case 
ihe white  ones  being  first).  The  card 
shows  the  solicitor’s  notations  of  when 
and  to  whom  the  “Visuad”  was  shown, 
the  prospect’s  reactions,  whether  a 
complete  campaign  was  presented,  and 
ahether  it  was  sold  or  not.  If  the 
account  was  not  sold,  there  is  space 
for  notations  on  the  card  for  two 
aore  calls  by  this  same  salesman,  and 
«hat  reaction  was  obtained. 

Shifted  to  Blue  Cord 
If  after  three  calls  are  noted  on  this 
»hite  card  and  the  prospect  has  not 
**n  sold,  the  prospect’s  name  is  then 
put  on  one  of  the  blue  cards  and  it 
is  turned  over  to  a  new  salesman, 
*hile  the  first  salesman  receives  an¬ 
other  white  card,  a  blue  or  a  red  one 
for  future  solicitations.  The  copy  pre- 
by  the  salesman  making  the 
TO  three  calls  is  also  turned  over  to 
oc  revised  for  a  new  accoimt.  The 
^  salesman  on  the  first  account 
“®  prepares  a  new  campaign  for 
«  prospect.  He  gives  him  three 
^srate  calls  on  this  blue  card  with 
™  proper  notations  being  made.  If 
^  account  is  still  not  sold,  it  is  put 
®  a  red  card  and  trmned  over  to  still 
^ther  solicitor.  The  copy  prepared 
“*  second  time  for  this  prospect  is 


tPECIhl  MTICEl 


95  of  the  99  counties  In 
the  rich  Iowa  market  are 
covered  20%  or  better  by 
the  big  Des  Moines  Sunday 
Register.  With  more  than 
324,000  circulation  The 
Sunday  Register  goes  to 
Half  the  famines  In  Iowa 

It. gives  advertisers 
•big  city*  coverage  of  an 
ENTIRE  STATE  In  one  news 
paper  at  lowest  mllllne 
rates  In  Iowa! 


also  revised  for  still  another,  if  others 
in  the  same  line  remain,  and  there 
usually  are  plenty  of  them.  After  the 
third  solicitor  presents  a  still  newer 
campaign,  calls  on  the  same  old  pros¬ 
pect  three  more  times,  if  he  is  not  sold 
then,  we  forget  all  about  him  and  go 
to  newer  ground. 

That  gives  nine  separate  solicita¬ 
tions,  after  the  showing  of  the 
“Visuad”  to  every  prospect  on  our 
list.  Every  man  in  business,  retail 
or  offering  some  kind  of  a  service,  is 
a  prospect.  We  believe  that  if  a  man 
is  in  business  to  stay  three  months, 
he  should  be  able  to  spend  a  dollar 
a  day  on  newspaper  advertising. 
Three  separate  solicitors  call  on  him. 
Our  contention  is  that  after  this 
barrage,  if  he  is  not  sold  he  is  dead. 

Valuable  New  Cantacts  Made 

But  you  have  accomplished  much 
even  if  a  prospect  is  not  sold.  Your 
solicitors  have  made  valuable  new 
contacts,  have  gone  into  the  lion’s  den 
where  they  have  never  been  before. 
They  are  building  confidence  in  their 
ability  to  sell  and  their  ability  to  take 
a  no-sale.  They  have  also  had  val¬ 
uable  copy  writing  practice  and  ex¬ 
perience.  The  copy  that  has  been 


written  by  these  three  solicitors  is  not 
lost.  It  is  revamped  and  another 
salesman  can  use  it,  or  he  can  use  it 
on  another  account  in  the  same  line 
of  business. 

Our  contention  is  that  newspapers 
have  been  overlooking  the  business  of 
the  small  merchant,  the  non-adver¬ 
tiser.  We  believe  you  have  to  make 
calls  to  make  sales;  that  you  have  to 
sell  your  prospect  on  advertising  as 
a  whole  rather  than  just  on  vising 
your  newspaper;  that  you  have  to 
keep  from  scaring  him  to  death,  and 
the  package  idea  does  it.  That  the 
non-advertiser  of  today  may  save  us 
our  jobs  tomorrow;  that  to  get  results 
for  the  advertiser  is  just  as  important 
as  getting  space;  that  a  small  cam¬ 
paign  of  three  column  inches,  four 
times  a  week,  over  a  period  of  three 
months  will  sell  anything  worth  sell¬ 
ing;  that  three  different  solicitors, 
making  three  different  calls  each  will 
at  least  let  that  merchant  know  we  are 
in  the  business  of  selling  advertising 
for  a  newspaper,  and  that  we  are 
after  his  business. 

From  42  new  accounts  of  business 
concerns  we  knew  personally  in  this 
first  phase,  to  more  than  a  100  as  a 


goal  in  the  next  few  months  from  con¬ 
cerns  we  do  not  know,  seems  to  be  a 
pretty  big  order.  The  result  should 
and  will  be  interesting.  This  plan  in 
its  first  phase  has  worked,  however, 
and  is  still  working.  If  our  conten¬ 
tions  are  right  and  we  can  show  our¬ 
selves  that  this  system  does  the  job 
of  getting  new  accovmts  and  is  also 
fool  proof,  then  it  will  be  made  avail¬ 
able  to  others  wishing  to  try  it. 

■ 

SHANNON  DROWNS 

Paul  Shannon,  64,  for  35  years  base¬ 
ball  and  sports  writer  for  the  Boston 
Post,  was  drowned  Jan.  20  in  Pass-A- 
Grille  Bay,  St.  Petersburg,  Fla.  It  is 
believed  Mr.  Shannon  fell  into  the 
water  from  a  seawall  on  the  shore 
front.  He  was  president  of  the  Base¬ 
ball  Writers’  Association  of  America. 
■ 

HIGHAM  CO.  CONTINUES 

C.  F.  Higham,  Ltd.,  London  adver¬ 
tising  agency,  will  carry  on  in  exactly 
the  same  way  as  before  the  death  of 
Sir  Charles  Higham,  J.  A.  Porteous, 
managing  director  of  the  firm,  said  in 
London  last  week. 


Energetic  press  agents  regularly  flood  the  nation’s  newspapers 
and  magazines  with  stories  of  a  new  “find”  in  the  entertainment 
world. ...a  star  that  is  destined  to  shine  in  the  film  firmament.  But 
often  their  brilliance  is  that  of  a  meteor  and  just  as  quickly  they 
fade  into  the  limbo  of  forgotten  things. 

How  different  it  is  with  the  Carole  Lombards,  the  Ronald 
Colmans,  the  Greta  Garbos  and  the  Gary  Coopers.  The  sustained 
popularity  of  stars  such  as  these  is  no  mere  accident.  The  box  office 
is  an  impartial  judge.  They  have  what  it  takes  in  histrionic  ability 
to  attract  people  into  the  nation’s  theaters  year  after  year. 

And  so  it  is  with  newspapers.  'I'esterday  some  were  scaling 
the  heights.  Today  the  meteors  are  touching  new  lows.  But 
judged  by  A.  B.  C.  statements  and  Media  Records  the  Carole 
Lombards  and  Ronald  Colemans  of  new.spaperdom  are  still  clicking 
because  they,  too,  have  what  it  takes.  The  film  stars’  stock  in  trade 
is  acting  ability;  with  new.spapcrs  its  reader  interest. 

For  over  20  years  The  Evening  Herald  and  Express  has  con¬ 
sistently  lieen  the  No.  1  choice  of  daily  newspaper  readers  in  the 
West’s  richest  market.  Advertisers,  realizing  that  this  sustained 
dominance  in  circulation  is  the  result  of  keen  reader  interest,  again 
in  1938 — as  they  have  for  two  decades— placed  MORE  linage  in  all 
important  classifications  in  this  newspaper  than  they  did  in  any 
other  local  daily 

Put  YOUR  product  in  a  stellar  position  and  keep  it  there  by 
majoring  in  this  preferred  medium. 


H  E  R  AL  D 

National  Representatives:  PAUL  BLOCK  and  ASSOCIATES 
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BARGAIN — Complete 
8  UNIT  SCOTT  PRESS 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyxed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 


should  be  run.  And  so  long  as  goods  lighter  days  would  not  accomplish  the 
and  services  are  offered,  just  that  long  object. 

should  schedules  last.’  “Now  I  have  no  formula  that  would 

“He  concludes,  we  should  get  back  offer  both  graduated  frequency  and 
to  first  principles.  ‘Study  any  daily  quantity  rates  without  a  greater 
newspaper  printed  100  years  ago;  look  charge  for  one-time  insertion  of  any 
at  their  files  for  twelve  months  and  given  amoimt  of  space  than  a  less 
you  will  find  that  many  of  their  cus-  charge  for  the  same  amount  spread 
tomers  were  in  the  paper  every  day  in  over  four,  five  or  six  days  of  the  week 
the  year.  If  the  daily  newspaper  has  a  I  doubt  if  any  practical  plan  can  be 
life  of  but  40  minutes,  if  it  is  bought  worked  out  that  will  do  this, 
for  the  news  primarily,  and  if  it  goes  “But,  as  Eaton  Fedou  reminded 
to  the  subscribers’  homes  daily,  year  you,  the  passenger  riding  once  a 


“But,  as  Eaton  Fedou  reminded 
you,  the  passenger  riding  once  a 


in  and  year  out,  why  does  it  not  then  week  on  the  interurban  line  does  not 
No.  102.  Local  Rate  Cards  Should  Favor  “Frequenev"  follow  that  the  advertiser,  to  be  sue-  kick  because  the  commuter  riding  six  I 
1*  1-1--1  1,^  .  cessful,  must  conform  to  the  same  times  a  week  gets  a  much  lower  rate 

DURING  the  last  12  monms,  we  “^ve  search  l^bis  done,  and  the  experience  formula?  He  should  use  frequent  in-  And  if  the  advertiser  cannot  or  does 
had  an  opportun^  to  discuss  with  a  of  hundreds  of  retailers  autoi^tically  sertions.  Daily  he  should  print  news  not  want  to  use  the  paper  six  times  a 
great  many  publishers  of  metropoli-  gives  the  number  of  insertions  per  about  his  business.’  week,  why  should  he  kick  if  some 

ten  papers  as  well  as  small  dailies  with  week— six  days  a  week  in  a  six-day  “And  how  can  we  get  our  advertisers  other  advertiser  does,  so  long  as  the 
less  than  5,0^  circulation— a  new  type  paper  and  seven  days  in  a  seven-day  this?  There  are  many  ways  of  lower  rate  is  also  open  to  him  at  anv 

of  rate  card  that  would  encourage  pa^r,  Tuis  day  -  in  -  and  -  day  -  out  bringing  advertisers  back  to  daily  time?  The  advertiser  who  needs  a 
beginners  and  small  advertisers  to  use  schedule  is  almost  fool-proof.  advertising  but  my  conclusion  is  that  page  ad  once  a  week  is  not  going  to 

a  daily  newspai^r  at  least  three  times  Under  business  schools  he  points  the  best  and  quickest  way  to  do  it  is  to  be  satisfied  with  10  inches  daily  no 
a  week  on  a  continuoi^  schedule  basis,  out  the  value  of  small  ads  and  frequent  revise  our  rate  cards  and  make  pos-  matter  how  cheap  it  is.  But  he  might 

One  publisher  said  he  has  com-  m^rtions.  He  says:  Since  more  than  sible  bigger  profits  to  the  advertiser  be  willing  to  spend  a  little  more  mone\ 

juetely  revised  his  local  rate  card  so  70%  of  all  the  news  items  in  yo^  who  will  use  the  greatest  possible  vol-  for  three  half-pages  or  five  quarter 

mat  a  beauty  shop,  running  two  inches  paper  are  less  than  100  lines,  it  nught  of  space  and  get  the  lowest  pos-  a  week  instead  of  the  page  once  a  week 

times  a  week  on  a  12-month  be  well  to  follow  the  technique  of  the  sible  rates  only  by  advertising  six  and  if  the  net  inch  rate  were  a  little  lower 

schedule,  may  now  buy  its  space  at  managing  editor  and  run  ads  from  80  seven  times  a  week  instead  of  once.  for  the  three  half-pages  or  five  quar- 

the  same  price  as  the  former  bulk  ad-  to  IM  lines.’  ..^hat  I  have  in  mind  is  a  rate  card  ters.’’ 

com|>elled  to  buy  Under  coffee,  he  says:  Smw  daily  ^vith  both  quantity  and  frequency  dis-  Most  of  our  newspapers  have  been 
2,000  inches  before  he  received  a  cer-  newspa^rs  are  bought,  each  day  and  counts  that  will  not  bind  an  advertiser  built  on  the  revenue  obtained  from 

tarn  rate.  since  millions  of  coffee  users  drink  this  fixed  amount  of  space  on  local  advertisers  and  a  study  of  old 

Woite  Quotes  Febiman  beverage  three  times  a  particular  day  of  the  week  to  get  files  shows  that  in  the  early  days  many 

At  a  recent  meeting  of  the  Copley  newspaper  seems  the  them.  But  there  would  be  no  advan-  advertisers  used  their  local  papers  six 

Newspapers’  publishers,  the  President  (vwri”i-  lines  a  day  means  such  rates  unless  they  increased  times  a  week.  Tens  of  thousands  ol 

of  Southern  California  Associated  ®  j  volume  of  linage  sufficient  to  bring  retail  businesses  were  built  on  this 

Newspapers,  Clark  F.  Waite,  read  one  Under  dre^es:  Women,  all  w^en,  ^jown  the  average  cost.  Mere  transfer  same  simple  formula  of  frequency  of 
of  the  most  interesting  papers  on  this  ^sire  a  n^  dress  all  the  time.  Other  linage  from  heavy  peak  load  days  to  insertion  and  no  end  to  the  schedule 
subject  that  we  have  seen.  A  rather  being  ^ual,  they  will  almost 

long  quotation  from  this  article  fol-  always  go  to  the  shop  whose  adyertis-  _ 

_  mg  of  dresses  they  have  read  most  ^ 

“Some  of  you  may  have  read  the 

series  in  EonoR  &  Publisher  by  Frank  Why  No  Florist  Ad*7  m 

Fehlman  on  ‘How  Newspaper  Adver-  “Under  flowers:  ‘A  seven-day  Cnl  |  oD  P  DIIDI  ICUCD 


series  in  Editor  &  Publisher  by  Frank  Why  No  Florist  Ads7 

Fehlman  on  ‘How  Newspaper  Adver-  “Under  flowers:  ‘A  seven-day 

tising  Works,’  which  has  just  been  re-  schedule  can  be  presented  in  space 
printed  in  booklet  form.  All  through  that  might  run  from  250  to  400  lines, 
this  series  Fehlman  stresses  the  im-  Daily,  the  births,  deaths,  anniversaries, 
portance  of  frequency  of  insertion  in  banquets,  conventions,  etc.,  appear  in 
telling  how  to  advertise  various  pro-  your  paper.’  Why  no  florist  daily  ad¬ 
ducts  and  services.  vertising? 

“His  booklet  is  arranged  alphabetic-  “Under  hosiery:  ‘If  any  one  item 


ally  and  he  began  preaching  frequency  sold  is  a  natural  for  daily  insertions  in 
of  insertion  when  he  got  down  to  newspapers,  that  item  is  women’s 
beauty  shops  and  said,  quote:  ‘Trial  hosiery.’ 

and  error  experiments  with  dozens  of  “I  could  go  on  down  the  alphabet 
local  accounts  have  at  least  taught  us  and  cite  dozens  of  case  histories  cited 
one  thing,  and  enough  proof  is  now  by  Fehlman  to  prove  that  frequent  in- 
available  to  prove  the  soundness  of  sertions  bring  Ae  best  results,  but  his 


a  five-day  insertion  schedule.’ 

“And  when  he  got  to  beer  he  said: 


whole  argument  for  frequent  insertion 
is  given  in  his  answer  to  the  question. 


‘The  answer  to  the  copy  question  ‘How  long  should  a  schedule  be  run?’ 
should  not  be  difficult,  once  your  re-  ‘As  often  as  the  store  opens,  an  ad 


CDITOR  &  PUBLISHER 
IRARKET  GUIDE  FOR  1939 


justifies  your  confidence.  It  is  as  nearly  100% 
authentic  as  is  humanly  possible.  It  is  designed 
to  help  advertisers  plan  and  execute  profitable 
and  relatively  economical  advertising  cam¬ 
paigns.  Containing  vital  statistics  of  more  than 
1,500  markets,  carefully  and  uniformly  com¬ 
piled,  this  great  book  points  the  way  to  greater 


EDITOR  &  PUBLISHER  justifies  its  place 
in  the  sun  by  serving  newspaper  publishers 
and  advertisers  in  every  possible  way — and  the 
MARKET  GUIDE  is  one  of  the  many  services 
rendered. 


Steel  Cylinders — Roller  Bearings — Motors  and  all  Electrical  Controls — 
Form  Rollers — Vibrators — Doctor  Vibrators — 2  Auto  Casters — Conveyors. 
Can  be  split  Into  2  FOUR  Unit  Presses;  or  4  double  units  each  printing 
16  pages. 

This  is  the  finest  press  buy  in  America.  Original  cost  over  $180,000. 
you  can  have  it  at  scrap  price  and  terms.  Perfect  condition. 

J.  J.  HARRINGTON  ASSOCIATES 

Consultant*  &  Publishers  —  Newspaper  Financing 

VAnderbilt  6-4189  441  Lexington  Ave.  New  York.  N.  Y. 


achievements  on  your  part. 


Keep  it  close  to  your  good  right  hand.  Con¬ 
sult  it  frequently.  Let  it  help  you  do  your  job. 


For  additional  information  on  any  one  of  these  news¬ 
paper  markets — Write  or  phone — The  Service  Manager 
—EDITOR  &  PUBLISHER— 1700  Times  Building— 
1475  Broadway,  New  York  City — Phone  BRyant  9-3052. 
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BELL  TELEPHONE  SYSTEM 


His  daily  dis¬ 
patches  will  be 
furnished  to  the 
more  than  700 
NEA  client 
newspapers. 
NEA  also  an¬ 
nounced  the  ap¬ 
pointment  of 
Willis  Thornton 
as  editorial  col¬ 
umnist.  Thorn- 


By  MARLEN  E.  PEW.  Jr. 


BeW  le\epV»ones 


SYDNEY,  AUSTRALIA 

The  only  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
•nd  New  Zealand. 

^  you  are  planning  sales 
campaigns  or  are  interested 
•n  tiiese  territories  read 

“NEWSPAPER  NEWS.” 

^uhlUhed  Monthly 
Sub$cription  rate  7/-  per  year 
port  free 

Warwick  Bldf.,  Hamilton,  Sc, 
SYDNEY.  A1IS8XRALIA 


NEA’S  “Red  Ryder” 
Becomes  Dailv  Strio 


Cation  to  Washington 

BRUCE  CATTON,  reporter  and 
news  commentator,  has  been 
named  Washington  correspondent  for 
NEA  Service.  _ 


ity  of  the  new 

strip  is  its  au-  Fred  Harman 
ihenticity.  Artist 

Fred  Harman  is  a  product  of  the 
range  and  also  a  seasoned  newspaper 
cartoonist.  In  his  youth  he  broke 
broncs  and  punched  cattle  on  his 
father’s  ranch  and  other  ranches  in 
Colorado.  Utah,  Arizona  and  New 
Mexico.  His  newspaper  training  began 
when  he  joined  the  press  crew  of  the 
Kansas  City  Star.  While  on  that 
paper  he  won  the  friendship  of  mem¬ 
bers  of  the  art  department  and  from 
them  he  gleaned  fundamentals  of 
creative  newspaper  art.  Since  then 
he  has  traveled  the  country  working 
on  newspapers.  Among  his  hobbies 
is  the  study  of  Indian  lore.  He  is 
considered  an  expert  on  the  Utes, 
the  Navajos  and  the  Apaches. 

New  Comic 

THE  New  York  Herald  Tribune  Syn¬ 
dicate  this  week  announced  the  in¬ 
troduction  of  a  new  Sunday  comic  to 
be  released  in 


comic  strip,  “Simeon  Batts,”  and 
later  joined  the  New  York  Telegram, 
but  he  managed  to  keep  his  World 
job  as  well. 

He  did  a  daily  news  cartoon  for 
the  World  from  1924  until  that  p>aper 
suspended.  He  has  contributed  stead¬ 
ily  to  magazines.  After  he  had  been 
forced  out  of  a  job  by  the  closing  of 
the  World  he  did  a  daily  cartoon  for 
the  New  York  Journal  until  last 


Clark  loins  Tribune  News 
GEORGE  CLARK,  who  for  the  last  10 
years  has  been  drawing  “Side 
Glances”  for  NEA  Service,  this  week 
signed  a  long-term  contract  with  the 
Chicago  Tribune-New  York  Daily 
News  Syndicate,  Inc.,  to  become  ef¬ 
fective  in  April  when  his  NEA  con¬ 
tract  expires.  Under  the  new  set-up, 
he  will  draw  a  daily  panel  and  a  Sun¬ 
day  color  comic  which  will  follow  a 
family  continuity. 

NEA  announced  that  “Side  Glances,” 
which  is  trade-marked  by  it,  will  be 
continued  by  another  artist  who  has 
not  yet  been  named. 


time  for  March 
5  papers.  Named 
“Our  Bill”  and 
drawn  by  Harry 
Haenigsen,  the 
new  strip  had 
been  added  to 
replace  Diana 
ITiome’s  “Ter¬ 
ry,”  which  was 
dropped  last 
week.  “Terry” 
was  introduced 
Harry  Haenigsen  March  6,  1938. 

Haenigsen  was 
wm  in  New  York  38  years  ago  and 
was  reared  in  New  Jersey.  His  ar¬ 
tistic  talent  first  asserted  itself  when 
ae  was  assigned  to  draw  safety  car¬ 
bons  for  the  Pompton  Lakes,  N.  J., 
iu  Pont  powder  plant  in  1918.  His 
™  newspaper  drawing,  which  ap- 


Fortune 

COVERS  BUSINESS 

the  same  way  a  news- 
paper  covers  its  city 
—by  assignments  to 
its  staff  of  63  editors, 
writers,  researchers 
and  assistants. 


ion  s  oy-nne  nas  - 

appeared  for  Bruce  CaHon 
years  over  ex¬ 
clusive  news  and  feature  stories  and 
is  already  well-known  by  editors 
using  NEA  Service. 

Mr.  Catton  has  been  writing  on 
Washington  news  for  NEA  for  nearly 
10  years. 

Personals 

GEORGE  CARLIN,  general  manager. 
United  Feature  Syndicate,  was  a 
dinner  guest  at  the  White  House  Jan. 


24.  Dr.  Joseph  Fort  Newton,  rec¬ 
tor  of  the  Church  of  St.  Luke  and  the 
Epiphany,  Philadelphia,  whose  writ¬ 
ings,  “Every  Day  Living,”  are  syndi¬ 
cated  by  United  Feature  Syndicate, 
has  been  invited  by  Bishop  Manning 
to  be  a  World’s  Fair  preacher  at 
the  Cathedral  of  St.  John  the  Di¬ 
vine,  New  York,  during  July  and 
August. 

Dr.  James  W.  Barton,  who  writes 
“That  Body  of  Yours”  for  Bell  Syn¬ 
dicate,  visited  in  New  York  this 
week.  His  home  is  in  Toronto,  Can¬ 
ada. 

Boake  Carter,  author  of  “But”  for 
Ledger  Syndicate,  Philadelphia,  will 
be  guest  speaker  on  the  “Town  Hall” 
radio  program  Feb.  16.  His  topic  will 
be  “Free  Speech  on  the  News.” 

Dorothy  Thompson,  columnist  for 
the  New  York  Herald  Tribune  Syn¬ 
dicate,  was  honored  Jan.  24  for  her 
championship  of  refugees  from  Ger¬ 
many  at  a  dinner  at  the  Hotel  Astor, 
New  York. 

■ 

FLORIDA  MEETING 

Florida  State  Press  Association  will 
meet  in  Tampa,  April  26-28,  for  its 
annual  convention. 
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WHAT 

»re  Britlab  NewapwpennM 
knd  Adveittwra  doing? 

Their  own  weekly  Jonnal 
win  tell  yon.  Annuel  Snb- 
lerlptlon  Bete  19/6. 

Po$t  /rM  tp»clmm  copy 
from 

THE  NEWSPAPER 
WORLD  and  ADVER 
TISING  REVIEW 

154  Fleet  Street, 
London 
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Meacham  Wins 
Lee  Editorial 
Award  for  1938 


Richmond  Times-Dispatch,  won  the 
1937  Lee  Award. 


W.  &  L.  Prize  Given  for 
Anti-Syphilis  Series  at 
Virginia  Press  Meet 


William  Shands  Meacham,  asso¬ 
ciate  editor  of  the  Richmond  (Va.) 
Times-Dispatch,  won  the  1938  Lee 
Editorial  Award, 
it  was  announced 
at  the  21st  mid- 
v/inter  conven¬ 
tion  of  the  Vir¬ 
ginia  Press  As¬ 
sociation  held  at 
Roanoke  Jan 
27-28. 


Rhame  Certificates  Awarded 

Mr.  Meacham  has  been  associated 
with  the  Times-Dispatch  since  Sep¬ 
tember,  1936,  prior  to  which  he  was 
for  10  years  editor  of  the  Danville 
(Va.)  Register.  He  previously  had 
been  a  staff  writer  for  the  Petersburg 
(Va.)  Progress-Index  and  the  Norfolk 
Ledger-Dispatch.  He  studied  at  New 
York  University  and  the  College  of 
William  and  Mary  extension  division 
in  Richmond.  He  has  contributed  book 
reviews  to  the  New  York  Times,  the 
Saturday  Review  of  Literature  and 
Survey  Graphic.  He  is  first  vice- 
president  of  the  Virginia  Conference 


of  Social  Work  and  a  member  of  the 
executive  committee  of  the  Virginia 
commission  on  inter-racial  co-opera¬ 
tion. 

Also  announced  at  the  opening  con¬ 
vention  session  were  winners  of  the 
Rhame  certificates  in  the  dailies’  bet¬ 
ter  newspaper  contest.  Judges  were; 
Arthur  T.  Robb,  editor.  Editor  &  Pub¬ 
lisher;  John  E.  Martin,  mechanical 
superintendent.  New  York  Sun;  and 
Charles  L.  Allen,  head  of  the  jour¬ 
nalism  department  of  Rutgers  Uni¬ 
versity  and  executive  secretary  of  the 
New  Jersey  Press  Association. 

Certificates  were  awarded  to  the 
following  dailies  in  the  three  general 
classifications: 


Larger  dailies’  division:  for  best 
front  page,  the  Roanoke  Times;  for 
general  makeup  and  handling  of  dis. 
play  advertising,  the  Richmond  Neva 
Leader;  and  for  press  work,  the  Nor¬ 
folk  Virginian-Pilot. 

Medium-sized  dailies’  division:  for 
best  front  page,  the  Danville  Bee;  for 
press  work  and  handling  of  display- 
advertising,  the  Newport  News  Timei- 
Herald;  and  for  general  makeup,  the 
Danville  Register. 

Smaller  dailies’  division;  for  best 
front  page,  the  Martinsville  Doily 
Bulletin;  for  general  makeup  and 
handling  of  display  advertising,  the 
Bristol  News-Bulletin,  and  for  press 
work,  the  Bristol  Herald-Courier. 


TTie  Lee  Edi¬ 
torial  Award, 
sponsored  by  the 
association  and 
the  Lee  Journal-  l 

ism  Foimdation 
of  Washington 

and  Lee  University,  is  made  annually 
to  the  writer  of  an  editorial,  or  series 
of  editorials,  printed  in  a  Virginia 
newspaper,  “which,  in  the  opinion  of 
the  judges,  performs  the  most  meri¬ 
torious  and  disinterested  community 
service,  due  accoimt  being  taken  of 
clarity,  logic  and  social  objectives.” 

Anti-Syphilis  Editorials 

The  award  was  conferred  on  Mr. 
Meacham  for  a  series  of  editorials 
written  in  support  of  an  anti-syphilis 
campaign  conducted  by  the  'Times- 
Dispatch.  The  series  advocated  the 
establishment  of  a  venereal  disease 
department  in  the  Richmond  public 
health  department  and  a  larger  ap¬ 
propriation  for  the  State’s  venereal 
disease  work. 

Also  cited  for  conspicuous  merit 
were  the  following  editors;  Miss 
Daphne  Dailey,  editor,  Caroline  Prog¬ 
ress,  a  weekly  publi^ed  at  Bowling 
Green;  A.  Robbins,  Jr.,  editor,  Hope- 
well  News,  a  semi-weekly,  and  Arthur 
T.  Davidson,  editor.  Northern  Vir¬ 
ginia  Daily,  published  at  Strasburg. 

The  judges  were;  John  Temple 
Graves,  III,  editorial  columnist,  Birm¬ 
ingham  (Ala.)  News  and  Age-Herald; 
Jonathan  Daniels,  editor,  Raleigh 
(N.  C.)  News  &  Observer;  Mrs.  C. 
Nelson  Beck,  Charlottesville,  Va., 
member  of  the  Virginia  commission 
on  county  government;  C.  O’Conor 
Goolrick,  Fredericksburg,  Va.,  attor¬ 
ney  and  former  state  senator;  and 
O.  W.  Riegel,  director  of  the  Lee 
Journalism  Foundation,  who  served 
as  chairman. 

Virginius  Dabney,  editor  of  the 
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LIFE  INSURANCE  COMPANY 

Springfield,  lU a 8 s a c h u s e 1 1 s 
Bertrand  J.  Perry,  President 


Since  organization  in  18.^1  this  Company  lias  paid  in  henelits  to 
its  policyholders  and  their  beneficiaries  more  than 
Kight  Hundred  and  Forty  Million  Dollars. 


Cnmpcircifive  Hiininwr}/  af 


Annuc}l  Htiitpnwnt  Fi^nrps 


ASSETS 

Bonds,  Mortgages,  and  other 
Assets  ... 

Interest  Due  and  Accrued 
Premiums  Due  and  Accrued 


Dec*endv*r  31, 
1937 


I  lecemher  31, 
1938 


LIABILITIES 
Policy  Beserves  .... 
Policyholders’  Funds 
Policy  (Haims  in  Process  of 

Settlement . 

Dividends  to  Policyholders  . 

Taxes  Due . 

Miscellaneous  Liabilities 


SSOC,  1 00,665 
7,680.01.3 
11.708.730 
$600,688,360 


$627,873,573 

8.014,653 

11.858.675 

$647,746,001 


$468,100,088 

105,482,458 


$405,301,886 

115,0.54,767 


Special  Beserves  . 


StUFi.rs . 

I’OTAL  (^0M’IX<;EX(.^  Ft  MIS 


1,767.712 
4,048.545 
2,228.182 
487.161 
$.583,023,146 
6.000.000 
$580,023,146 
S  20,665.223 
$  26.665.223 


1.700,670 
5,088,170 
2.575,172 
108.317 
$620,300,000 
6.500.000 
$626,800,000 
$  20.037,001 
$  27.437.001 


(III  l)<'<‘<‘ml>i‘r  31.  I93K.  Iht-  (liiiii|iaiiv  hail  in  iti,  OIIii-i‘s  anil  in  Hanks 
Cash  llaluncis  of  ini-r  KKill'I  MILLION  IXH.LARS. 

Anil  hi’lil  inori-  than  F'l F  1'^ -l-'Ol  R  Mil. LION  OOLl.AltS  in  I  iiilial 
Stall's  ( Mivcrnini'nl  lliniiis. 

Ihirin^  Ihi*  vi'ar  1933  tin*  Ciiin|>anv  paiil  to  l*olii'vholili'rs  anil  lli'iic- 
lii'iarii's  thi'  siiiii  of  I  <»RTY-i:i(;ilT  MILI.ION  IHILLALS. 
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.  A.  McNeil  Named 
Manager  of 
Canadian  Press 

Livesay  Retiring  June  30 

After  19  Years  in  Post  .  .  . 

Successor  a  Vice-Pres. 

Toronto,  Jan.  20 — H.  P.  Duchemin, 
K.C.,  president  of  the  Canadian  Press, 
announced  today  that  consequent 
upon  the  impending  retirement  of 


J.  A.  McNeil  J.  F.  B.  Livesay 


J.  F.  B.  Livesay  as  general  manager, 
the  board  of  directors  had  unani¬ 
mously  approved  of  the  appointment 
of  John  A.  McNeil,  managing  editor 
of  the  Montreal  Gazette,  as  his  suc¬ 
cessor.  Mr.  Livesay’s  resignation 
takes  effect  June  30  next  and  Mr. 
McNeil  takes  up  his  new  duties  on 
July  1. 

Mr.  Livesay  has  held  his  present 
post  for  19  years.  For  the  previous 
13  years  he  had  been  engaged  in  the 
formation  and  direction  of  the  pioneer 
news-gathering  organizations  which 
developed  into  the  Canadian  Press  of 
today.  “During  this  long  period,”  the 
board's  tribute  to  him  said,  “he  has 
been  one  of  the  chief  factors  in  build¬ 
ing  up  and  maintaining  at  a  high 
standard  the  news  service  now  sup¬ 
plied  daily  through  the  Canadian 
Press  to  its  member  newspapers, 
nearly  90  in  all.” 

Mr.  McNeil,  in  addition  to  his 
newspaper  experience  in  London, 
Ont.,  Toronto  and  Montreal,  and  for 
two  years  with  the  Canadian  Press  in 
its  early  days,  has  been  a  director 
for  11  years  and  a  vice-president  for 
the  last  two  years. 

In  an  interview  with  Editor  &  Pub- 
iiSHER,  in  New  York,  where  he  was 
visiting  for  a  few  days,  Mr.  Livesay 
said  he  was  retiring  “to  devote  all  of 
•ny  time  to  literature.”  He  is  the 
author  of  one  book  and  is  considered 
an  expert  on  the  subject  of  radio  news 
broadcasting.  In  Canada,  he  said, 
radio  is  not  viewed  as  a  competitor 
of  the  daily  newspaper. 

CP  makes  available  news  bulletins 


to  each  Canadian  radio  station  free 
of  charge.  The  only  cost  to  the  radio 
station  is  $10,  which  it  pays  for  tele¬ 
graph  charges.  News  is  broadcast 
from  one  end  of  Canada  to  the  other 
four  times  daily  for  15  minute  periods. 

Bar  Spomors  of  News 
“CP  has  refused  to  sell  its  news 
right  along,”  Mr.  Livesay  commented. 
“We  refuse  to  let  our  news  be  spon¬ 
sored.  If  news  is  sold  like  a  pound 
of  tea  you  immediately  run  into  dif¬ 
ficulty  because  radio  stations  have  not 
the  responsibility  of  newspapers.  In 
fact,  in  recent  months  we’ve  foimd 
that  some  of  our  commercial  stations 
have  discontinued  taking  CP  service, 
preferring  to  subscribe  to  U.  S.  press 
association  reports,  which  they,  in 
turn,  sell  to  commercial  sponsors.” 

Former  World  War  correspondent, 
the  veteran  CP  executive  looks  like 
an  English  country  gentleman.  He 
was  64  years  old  Jan.  23. 

■ 

Robert  L.  Wright  Dies; 
Publisher  38  Years 

Robert  L.  Wright,  58.  who  in  1900 
at  the  age  of  20  succeeded  his  father, 
the  late  John  B.  Wright,  as  publisher 
of  the  Haverhill  (Mass.)  Gazette,  died 
Jan.  18  as  he  was  about  to  enter  a 
hospital  for  an  operation.  He  was  also 
president  and  treasurer  of  the  Haver¬ 
hill  Publishing  Co. 

Bom  in  Charlestown,  Mass.,  he  was 
graduated  from  the  Haverhill  High 
School  in  1898  and  was  attending 
Bryant  and  Stratton  Business  College 
when  his  father  died.  Young  Wright 
stepped  into  the  position  of  publisher 
as  the  youngest  in  the  east.  He  was 
a  past  president  of  the  New  England 
Publishers’  Association,  a  member  of 
the  National  Editorial  Association  and 
of  the  American  Newspaper  Publish¬ 
ers’  Association. 

He  is  survived  by  his  widow  and 
two  sisters. 


‘THIS  WEEK"  REPORTS 

THIS  WEEK  Magazine  announced 
Jan.  25  that  its  dollar  volume  has 
jumped  from  $1,229,043  in  1935  to  $3.- 
373,950  in  1938. 


Scott 

“Extra-Hi-Speed” 

Presses 

have  totally  enclosed  gears 
running  in  oil. 

Ball,  Roller  and  Needle 
Bearings  eliminate  wear. 

‘TAe  Press  That 
Stays  Young*' 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


/r’s  no  fun 

.  .  .  breaking  in  a  new  man 
for  a  job,  but  the  task  can  be 
made  easier  if  on  employer 
can  be  sure  he  has  hired  a 
man  who  is  thoroughly  fitted 
through  personal  backgroimd. 
training  and  experience. 

The  employer  calling  on  The 
Personnel  Bureau  is  not 
swamped  with  applications 
and  recommendations. 

From  its  carefully  investi¬ 
gated  records  of  hundreds  of 
men  The  Personnel  Bureau 
will  recommend  only  regis¬ 
trants  who  ore  really  qualified 
and  interested  more  than  just 
for  the  sake  of  another  job. 

The  next  time  you  must  fill 
a  vacancy  or  add  a  man  to 
your  editorial  staff — ^whether 
newspaper,  magazine,  tech¬ 
nical  publication,  syndicate, 
press  association  or  radio — 
write,  wire  or  coll 

The  Personnel  Bureau 
of  Sigma  Delta  Chi 

J.mei  C.  Kiper,  Director 
35  East  Wackar  Driva,  Ckicoge,  III. 


HAMILTON  FISH  ARMSTRONG'S 
new  book  is  NEWS! 

In  less  than  twenty-four  hours  after 
the  publication  of 

When  there  is 
no  peace 

we  were  receiving  tele¬ 
grams,  letters,  phone  calls  from  noted 
editors,  publicists  and  correspondents 
expressing  their  opinion  of  the  tremen¬ 
dous  value  of  the  book  in  Its  timeliness, 
its  accurate  information,  its  service  to 
America  in  clarifying  the  greatest  Euro¬ 
pean  crisis  in  two  decades.  Among 
them: — 

DOROTHY  THOMPSON 

"Mr.  Armstrong's  book  is  a  great  piece 
of  journalism.  It  is  the  first  definite 
account  of  the  catastrophic  Peace  of 
Munich  written  with  the  objectivity  and 
scrupulous  detail  of  a  first-rate  chron¬ 
icler  of  contemporary  history.  And 
Macmillan's  should  be  congratulated 
on  getting  it  out  with  the  promptitude 
of  a  magazine  article. 

"It  is  NEWSl" 


JOHN  GUNTHER 

"Hamilton  Fish  Armstrong's  book  is 
wonderful  achievement.  An  expertly 
compact  and  timely  account  of  great¬ 
est  crisis  Europe  has  seen  since  1914. 

It  is  impartial  and  fairminded.  Every 
American  interested  in  the  modern 
world  should  read  this  first  complete 
account  of  what  really  happened  at 
Munich." 

RAYMOND  GRAM  SWING 

"I  was  in  Europe  during  the  crisis  with 
the  advantage  of  exceptional  connec¬ 
tions  but  I  had  to  wait  for  Mr.  Arm¬ 
strong  for  my  first  authentic  account 
of  what  happened.  He  puts  the  known 
facts  in  their  places  and  adds  facts 
hitherto  unknown. 

"If  ever  a  record  of  the  present  is 
news,  this  is  it." 

CHARLES  MERZ 

"Complete,  fair,  and  beautifully  writ¬ 
ten.  All  that  contemporary  history 
should  be." 

WHEN  THERE  IS  NO  PEACE  is  the  first 
professional,  factual  retracing  of  the 
path  that  led  to  Munich — the  greatest 
milestone  in  European  history  since 
Versailles.  Fully  documented  (In  part 
with  hitherto  unpublished  material),  it 
contains  also  an  eighty-page  chronology, 
a  condensed  history. 

At  any  bookstore  $1.75 

The  MACMILLAN  COMPANY  *  New  York 
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White  Puts  Free  Press 
Burden  on  Publishers 

continued  from  page  3 


^etchily  his  own  trials.  Touched  by 
the  introductory  remarks  of  his  old 
friend,  Harry  Chandler,  publisher,  Los 
Angeles  Times,  he  reminisced  until  the 
last  round,  and  then  he  opened  up 
like  the  champion  he  is. 

“We  have  ceased  to  be  a  profession 
and  have  become  an  industry,”  he 
said.  “All  that  is  the  matter  today  is 
that  property  sense  affects  us  in  every 
way.  Our  job  is  so  to  rim  our  papers 
that  we  will  not  convey  that  property 
sense  to  our  subscribers.” 

There  is  no  reason  to  fear  demo¬ 
cratic  revolutions,  Mr.  White  said. 
“We  need  not  be  afraid  of  restrictions 
providing  they  come  the  democratic 
way,”  Mr.  White  said.  “So  long  as  we 
are  free  we  need  not  fear  any  restric- 


Emporia  Gazette’s  payroll  was  $45  a 
week,  with  $15  for  the  foreman  and 
“you  could  get  a  daisy  printer”  for  $2 
a  day.  Reports  were  $6  and  $7  a 
week.  Later  the  payroll  had  shot  to 
$1,200  weekly. 

“The  town  has  not  grown  any  in  all 
those  years,”  Mr.  White  cited.  “Kan¬ 
sas  has  been  static.”  Telling  how  the 
success  of  one  new  store’s  advertising 
spimred  other  merchants,  old  accounts 
grew  larger  as  time  passed.  Emporia 
contained  no  more  people,  but  the 
people  were  “better  placed,”  he  said, 
“with  more  money  to  spend. 

Emporia  Boys  “Or  Tkoir  Owo” 

“The  new  era  was  here  in  which  we, 
the  newspapers,  became  an  industry. 
Today  labor  is  vastly  better  off  and 
much  better  paid.  Yet  it  is  harder  for 
a  printer  to  get  into  business.  Today 
a  competition  to  our  Emporia  paper 
would  have  to  have  $75,000  worth  of 
machinery  before  he  could  start,  and 
some  of  that  machinery  would  be  sec¬ 


Press  Freedom  Topic 
At  CNPA  Convention 

continued  from  page  4 


mechanical  conference  in  an  attempt 
to  make  the  organization  state-wide. 

Mr.  Metcalfe,  speaking  on  behalf  of 
both  north  and  south  advertising  imits, 
said  advertising  men  “are  trying  to 
meet  newspaper  competition  by  keep¬ 
ing  ahead  of  it.”  He  forecast  some 
improvement  in  business,  quoting 
telegrams  he  had  received  in  a  sur¬ 
vey  of  business  leaders. 

Wesley  O.  Ash,  area  director.  Wage 
and  Hour  division,  U.  S.  Department 
of  Labor,  conducted  a  question  session 
on  newspaper  problems.  He  said  a 
paper  with  no  circulation  outside  of 
California  did  not  appear  to  come  un¬ 
der  the  Wage-Hour  act,  and  said  he 
thought  a  publisher  using  the  inde¬ 
pendent  contract  plan  could  “argue 
well  for  a  case.”  He  reminded  that  his 
expressions  were  advisory  only,  and 
said  the  policy  in  California  was  to 
be  lenient  until  court  rulings  are 
established. 

Elected  to  Council 

Elected  to  the  State  Advisory  Coun¬ 
cil  were:  Edgar  M.  Allen,  Clarence 
Barker,  J.  Montgomery  Brown,  W.  S. 
Clawson,  Cornelius  DeBakesy,  Graham 
Dean,  George  Engstrom,  J.  D.  Funk, 
A.  C.  Hammond,  A.  J.  Hicks,  Don 
Keene,  H.  A.  Lawson,  C.  J.  Lilley, 
Morley  Maddox,  A.  Q.  Miller,  E.  M. 
Mosher,  F.  D.  McGinnis,  Adrian  Mc¬ 
Mullen,  Earl  Porter,  Will  Sharkey, 
C.  A.  Storke,  III,  Horace  E.  Thomas, 
Charles  Vernon,  George  Waldner  and 
K.  C.  Weiss. 

Social  highlight  of  the  convention 
was  a  shesh  kibab  dinner  served  in 
the  Fresno  auditorium  followed  by  14 
acts  of  entertainment  and  dancing. 
Publishers’  wives  were  entertained 
lavishly,  with  Mrs.  Guy  Hamilton  and 
Mrs.  George  Engstrom  in  charge  of 
arrangements. 

Bids  for  next  year’s  convention  were 
made  by  Sacramento  and  by  Oakland, 
but  decision  of  the  site  will  rest  with 
the  CNPA  executive  board  and  will 
not  be  made  for  several  months. 


CLASSIFIED 

ADVERTISING 

RATES 

"SITUATIONS  WANTED"  ADS 
(Cash  with  Order) 

I  Time  — .50  per  line 

3  Times  —  .40  per  line 

"HELP  WANTED"  ADS  AND  ALL  OTHEH 
CLASSIFICATIONS— 

(Cash  with  Order) 

I  Time  —  .85  per  line 

4  Times  —  .70  per  line 
Count  six  words  to  the  line  when  sendinj 
cash  with  order.  Box  number  or  your  own 
address  to  be  counted  as  three  words. 
Ads  charged  to  established  accounts  will 
be  billed  for  the  counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 
Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  classify, 
edit  or  reject  any  copy. 


Public  Notice 


AN  IMPOBTANT  SERVICE! 

EDITOR  AND  PUBLISHER”  is  a  ser 
vice  station  on  the  Journalistic  highways 
of  the  world.  On  our  permanent  library 
and  museum  flies  will  be  found,  easily 
available,  important  basic  data  aneet 
newspaper  markets,  ownership,  adminis¬ 
tration.  management,  personnel,  features, 
circulations,  advertising  rates.  linage  sta¬ 
tistics  and  mechanics  of  production,  as 
well  as  a  wealth  of  informative  material 
regarding  national  advertiser  and  agency 
service.  A  specialist  on  the  daily  news¬ 
paper,  “EDITOR  &  PUBLISHER.”  now 
in  its  fifty-fifth  year,  occupies  an  exclu¬ 
sive  field.  Subscribers,  without  financial 
obligation  of  any  sort,  are  earnestly  urged 
to  call  upon  us  for  any  service  they  feel 
we  may  be  able  to  render. 

Manager,  Reader  Service 


Business  Opportunity 

Established  artist — feature  currently  run¬ 
ning — considering  on  termination  of  con¬ 
tract.  formation  own  syndicate,  would 
like  bear  from  able,  experienced  feature- 
salesman.  Box  5020,  Editor  &  Publisher. 


CirculotioR  Promotion 

For  good  newspapers,  this  27 -year-old  insti¬ 
tution  continues  to  add  sound,  substantial 
circulation  on  a  self-financing  plan.  The 
CHARLES  PARTLOWE  CO.,  Occidental 
Building,  Indianapolis,  Indiana. 


Recipients  of  annual  awards  at  the  CNPA  convention  included  (left  to  right)  Neal 
Van  Sooy,  Aiusa  Herald,  for  best  editorial  of  the  year;  Paul  Jenkins,  Imperial  Valley 
Press,  who  received  the  Los  Angeles  Advertising  Club's  award  for  best  promotion; 
Grover  White,  Torrence  Herald;  and  W.  S.  Kellogg,  newly  elected  president  of  CNPA, 
whose  Glendale  News  Press  took  first  place  in  the  1938  picture  contest. 


tion  of  property  rights.  During  50 
years  labor  has  greatly  bettered  itself, 
but  labor  can  no  longer  get  into  busi¬ 
ness  as  easily  as  it  could.  There  has 
been  an  offset  on  either  side. 

"Need  to  Fear  Ourielves" 

“If  a  free  press  is  in  danger,  we 
need  not  fear  outside  forces.  We  need 
to  fear  ourselves.  This  is  a  middle 
class  country  and  we  need  fear  no 
restriction  of  property  rights  if  we 
are  worthy. 

“Keep  the  course  of  democracy. 
Listen  to  the  voice  of  aspiration — the 
voice  of  the  people.  It  is  a  great  and 
holy  cause  to  keep  our  land  free,  a 
democracy,  amidst  this  machine  age 
presenting  temptations  against  free¬ 
dom.” 

The  transition  from  the  day  when  a 
publisher  was  any  printer  to  the  era 
when  a  newspaper  involves  a  tremen¬ 
dous  investment  of  capital  was  de¬ 
scribed  by  Mr.  White  in  personal  rec¬ 
ollections  of  his  career. 

“I  am  glad  to  come  here  thinking  I 
may  out  of  50  odd  years’  experience 
give  some  perspective  of  the  job  we 
are  trying  to  do  as  newspaper  men,” 
Mr.  White  declared,  adding  that  the 
paleozoic  age  of  the  80’s  and  the  90’s 
provide  a  contrast  as  at  that  time  the 
newspaper  business  was  of  necessity 
“a  blend  of  mendacity,  beggary  and  a 
little  blackmail  on  the  side.”  Today 
newspapering  is  an  8%  investment — 
ideally — with  6%  achievement,”  he 
said. 

Just  before  the  Linotype  advent  the 


ond  hand,”  he  concluded. 

Mr.  White,  accompanied  by  his  wife, 
has  have  vacationing  at  La  Jolla, 
Cal.  He  told  Editor  &  Publisher  he 
planned  returning  to  La  Jolla  after  a 
San  Francisco  visit  which  included  a 
visit  to  the  Golden  Gate  International 
Exposition  site  Jan.  21. 

On  Feb.  14  Mr.  White  will  make  a 
Lincoln  Day  speech  in  Los  Angeles. 
This  is  definitely  scheduled  after  10 
years  attempting  to  have  Mr.  White 
as  speaker  in  Los  Angeles  on  that 
date,  Harry  Chandler,  publisher,  Los 
Angeles  Times,  told  Editor  &  Pub¬ 
lisher. 

While  admittedly  resting  up,  Mr. 
White  appeared  in  fine  condition.  He 
retains  his  habit  of  early-morning  ris¬ 
ing  from  the  years  spent  in  preparing 
his  editorials  between  8  and  10  a.m. 

For  the  time  being,  he  said  when 
asked  about  present  writing  activi¬ 
ties,  “I’ve  told  the  boys  the  plant  is 
on  their  shoulders.” 

ABNER  H.  HASTINGS 

Abner  H.  Hastings,  44,  a  director 
and  executive  of  the  Lynn  (Mass.) 
Item,  and  nephew  of  the  publisher, 
Charles  H.  Hastings,  died  of  a  heart 
attack  at  his  Swampscott  home,  Jan. 
17.  He  was  the  son  of  the  late  W.  R. 
Hastings,  a  former  publisher,  and  be¬ 
came  associated  with  the  Hastings  & 
Sons  Publishing  Company,  publishers 
of  the  Item,  following  the  sudden  death 
of  a  younger  brother,  Wilmot  Reed 
Hastings,  four  years  ago. 


H.  B.  Muir,  Canadian 
Publisher,  Dies 

Harry  B.  Muir,  49,  managing  direc¬ 
tor  and  co-publisher,  Kingston  (Ont.) 
Whig-Standard  and  former  president 
of  the  Canadian  Daily  Newspaper  As¬ 
sociation,  died  Jan.  25  after  a  year’s 
illness. 

Widely  known  among  Canadian 
newspapermen,  Mr.  Muir  purchased 
the  Standard  in  1926  and  amalgamated 
it  with  the  British  Whig,  published  by 
W.  Rupert  Davies.  In  1935  he  and  Mr. 
Davies  purchased  the  Peterborough 
(Ont.)  Examiner. 

Mr.  Muir  had  formerly  worked  on 
the  Winnipeg  Telegram,  London  (Ont.) 
Free  Press  and  the  London  (Ont.)  Ad¬ 
vertiser.  He  was  president  of  the 
CDNA  in  1931-32. 

Mr.  Muir  is  survived  by  his  widow, 
two  sons,  a  daughter,  two  brothers 
and  a  sister. 

■ 

NAMED  SPORTS  EDITOR 

Robert  Emmett  (Lanny)  Leigh- 
ninger,  Pacific  Coast  turf  expert,  was 
named  sports  editor  of  the  Los  An¬ 
geles  Examiner,  Jan.  16.  He  for¬ 
merly  was  sports  editor  of  the  SaU 
Diego  (Cal.)  Tribune  and  later  pub¬ 
licity  man  for  the  Agua  Caliente 
(Mex.)  track.  He  brought  the  famous 
race  horse,  Phar  Lap,  to  the  U.  S.  from 
Australia,  and  at  one  time  was  presi¬ 
dent  of  the  National  Association  of 
Racing  Commissioners. 


Newspapers  For  Sole 


One  of  South’s  host  money-making  prope^ 
ties  offered  high  class  publisher  with  lev 
thousand  cash.  Weekly  publication  with 
commercial  printing  and  office  snppliet- 
A-1  equipment,  including  Ludlow.  Town 
of  8,000.  Unlimited  possibilities  for  high 
type  man.  Quick  action  necessary.  The 
GREER  CITIZEN,  Greer,  8.  C. 


Newspaper  Brokers 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY,  Nashville, 
Mich. 


Elimination  of  worthless  properties  is  n 
large  percentage  of  our  work.  If  you  wish 
to  dispose  of  a  worthwhile  Daily  or 
Weekly,  we  have  the  buyers  who  have 
the  money.  Harwell  &  Fell.  2026  4th 
Av.  N,  Birmingham,  Ala.  _ 


Newspapers  Wanted 


Competent  young  publisher  wants  to  pur 
chase  part  or  whole  interest  in  dmly 
newspaper  in  city  10,000  or  more.  Be- 
markable  record  of  rebuilding  proper 
ties.  Box  4964,  Editor  &  Publisher. 

Newspaper  Desired;  Two  new.'.papcr  men, 
unquestioned  ability:  highest  recommeii- 
dations;  records  will  survive  closest  lU' 
vestigation.  Represent  editorial,  adver¬ 
tising,  business,  accounting  executive 
experience.  Now  employed,  executive 
positions.  Desire  lease  with  option  to  "UJ- 
Paper  need  not  be  profitable  now.  Tow^ 
from  8,000  up.  Not  interesti-d  in  po>f 
tions.  Seek  to  capitalixe  ability  »u4  sue 
cessful  experience.  Interview  snywwre 
in  Midwest.  Box  5040,  Editor  4  rov’ 
lisher. 


GOOD  DAILY  WANTED 

We  have  a  buyer  for  a  substantial  ^“1 
newspaper  in  Michigan,  Wisi  'isin, 
nesota.  Northern  Illinois  or  Iowa. 
make  initial  payment  of  $15,0i)0  or  more. 
Important — the  field  must  be 

LEN  FEIGHNER  AOEWL 
Nashville,  Mi»- 
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Ntw  York  Nows  Covorago 

fit  exelatlre  New  York  news,  featvee, 
^Krriews,  pbotot;  generel,  teelinicsl; 
(Tit*  Anxiopress,  872  Lorimer,  Brooklyn, 
!ijw  York. 

Photo  Otfsot-Litbogrophiog 

A  complete  photostat  serriee 
fnt  ipecial  equipment  for  handling  rare 
liooki.  The  42nd  Street  Commercial  Sto¬ 
lid.  lac.,  130  W.  42nd  St.,  New  York. 

Dor  Process  letters  are  taken  for  personal 
communicBtions.  Try  os.  Complete  mailing 
Krrice.  Perfect  Letter  Co.,  30  E.  2  let 
8t,  N.  Y.  C. _ 

DIgby  4-8100  for  Photo-offset 
Process  Color  Idthopaphy 
Complete  bindery,  mailing  facilities. 
SEW  ERA  LITHOGRAPH  COMPANY, 

(7  West  Street,  New  York. 

Specicl  Service 

PTOLIO  PKOOFREADEB 
niBLISHEBS’;  EDITORS’;  PRINTERS’; 
{nu  final,  and  page  proofs;  confidential; 
moderate  prices;  prompt  service.  8.  W. 
RUTNER.  Room  800,  285  Madison  Ave., 
.Sev  York,  N.  Y.  CAIedonia  5  7126. 

Help  Woeted 

>  ooiwen'sflr  advertisement  of  the  “Help 
li'irted"  nature,  it  is  advisable  to  send 
nfitt  of  references  rather  than  the  originals. 
Copies  serve  the  purpose,  and  avoid  possible 
loss  of  originals. 

Experienced  special  edition  man  to  work  on 
World's  Fair  number  for  daily  news- 
piper — leads  furnished — generous  com- 
miuion.  Congenial  working  conditions. 
Sun  work  immediately.  Box  4915,  Edi¬ 
tor  k  Publisher. 

littding  Newspaper,  City  of  100,000,  wants 
experienced  advertising  salesman  with 
ibore  average  ability.  State  age,  experi¬ 
ence,  salary  expected,  references,  etc. 
Box  5025,  Editor  &  Publisher. 

Two  district  men  with  at  least  three  years' 
experience,  preferably  on  morning  paper. 
Presents  exceptional  opportunity  for  ad- 
cmement,  salary  and  bonns  arrange¬ 
ment,  car  necessary.  Box  5000,  Editor  & 
Pnblisber. 

Situations  Wonted 

Advertising 

iireitlslxig  Man,  Business-getter,  experi¬ 
enced  sale.^man,  copywriter,  manager. 
Excellent  record.  Creative  ideas. 

Box  4972,  Editor  &  Publisher. 

Wrertising  Manager,  37,  seeks  change;  go- 
petter  with  ideas,  initiative;  doubled  dis- 
plij  revenue  in  three  years  on  present 
piper;  small  daily  preferred.  Box  5010, 
Editor  &  Publisher. 

Attention  Advertising  Managers 
Wednesday  Special  Page  Originator 
‘  vill  consider  assignments  on  newspapers 
to  promote  a  special  merchandising  page 
snitable  to  your  city.  I  originated,  sold 
•nd  operated  the  Washington  Evening 
^tar  Special  Page,  bringing  it  up  to  a 
♦32.032.00  a  year  project.  I  have  been 
rnpht  years  with  the  Washington  Evening 
Ptar.  Address  Mary  C.  Littell,  2651  Six¬ 
teenth  Street,  N.W.,  Washington,  D.  C. 


Want  More  Business? 

*  *n  outstanding  record  of  increasing 
Mrertising  rates  and  lineage.  I  can 
mniish  proof  of  it.  At  the  present  time 
‘  tin  seeking  a  connection,  in  which 
', '*n  increase  lineage,  render  service 
h  ibe  advertiser  to  swear 

1  advertising  instead  of  swearing  at  it. 
can  develop  non-advertisers  into  good 
Wra  of  newspaper  space.  Through  co- 
Pcration  with  advertisers,  1  can  change 
dtasatisfied  customer  into  a  satisfied 
"Wster.  1  have  some  new  plans  I  can 
thn  newspapers  to  bring  in 

ill  T  using  any  space  at 

mii  •  prefer  to  do  it  on  a  com- 

,i 'f'®"  basis.  If  your  business  is  en- 
®*i‘afactory  I  don’t  want  to  hear 
,»®  yati.  If  it  is  not,  you  can  not 
R  o  8et  in  touch  with  me. 

Rn.}  — Chicago — Detroit — Cleveland — 

Louis  —  San  Francisco  — 
*ville  Denver — Dos  Moines — Topeka 
tion*"n''T‘**'’ — Wilkes  Barre — Grand  jnne- 
'|»n,  Colo.— Logan,  Utah. 

juj.  I  have  either  bought  or  sold 
iIiaJ.'’'''**!’''*'’''’’  advertising  space  in  the 
•ye  named  cities. 

P'®®®  I  learned  about  news- 
1  1  .“bout  newspaper  advertising. 

Puhlicl  for  a  position  as  Assistant 

m,  “’'’’toess  Manager  or  Advertis- 

®  Middle  Western  Daily 
100nn*?'^'^e''"b  ®  circulation  of  from 
‘■If'ecf  ti.***  50,000 — where  I  can  put  into 
I  '^"8®  I  know  how  to  do,  and  where 
Wtle  down  for  a  long,  leng  stay. 
HaRrv  important  as  opportunity. 

P^YR.  DRUMMOND,  No.  11  Dongan 
hew  York  City,  N.  Y. 


Sitootions  Wootod 

Advertitiag  (Cont’d) 

ADVERTISmO  BLANAOER 


SHuotien*  Woated 

Editorial  (Cont’d) 


THE  EQUIPMENT  MART 


Editor,  39,  vigorous  writer,  sound  news  p  .  i-  j  i.  i  ss  j  l 

judgment,  proven  ability  to  build  reader  tiQUipment  listca  oeiow  is  offereti  by 


„  .  .  II  X  -  j  interest  and  confidence,  seeks  opportunity 

Competent  well  trained  newspaper  execu-  „„  g^all  daily.  Box  5046,  Editor  & 
live  with  successful  record  in  manage-  Publisher 

ment  and  selling  desires  position  with  _ ! _ _ 

good,  inedium  sixed  daily  or  trade  paper.  Editor— Now  handling  imporUnt  sectional 
Can  sell,  promote  and  direct  local,  na-  retail  publication,  seeks  opening  with 


Can  sell,  promote  and  direct  local,  na¬ 
tional  and  classified  linage.  Know  agen¬ 
cies  and  advertisers  and  familiar  with 
problems  of  retail  and  wholesale  distribu- 


leaders  in  the  field,  and  may  be  pur¬ 
chased  in  full  confidence. 

Protsos  &  Maekiaory  For  Solo 


reputable  trade  medium;  young,  resource¬ 
ful.  Box  4927,  Editor  A  Publisher. 


problems  of  retail  and  wholesale  distribu-  ’  *  x-noiianer.  Equipment 

4r  Ch?"suIn“‘ma;TieT  soW,^“^^^  rit®  2i?^l[uo’n*  ^v“*e^nsohd^tioT“«ik! 


zen,  best  references.  Box  5015,  Editor 
&  Publisher, 


editor  situation  by  consolidation,  seeks 
connection ;  mature  man  of  proven  capa¬ 
bility;  widely  experienced;  sober;  relia¬ 
ble;  man  of  family;  good  appearance  and 
able  to  make  friends;  available  now;  go 
any  place.  Box  4985,  Editor  A  Publisher. 


(2)  Ask  our  Classified  Department  to  find 
it  for  you.  They  are  in  close  touch  with 
dealers,  newspapers,  job  shops,  and  other 
sources  of  equipment.  A  postcard  with 
your  needs  will  bring  you  this  service. 


To  a  publisher  whose  advertising  volume  is  able  to  make  friends;  available  now;  go  _  neoHs  will  brine  vou*^  this  service 

down:  Advertising  Manager  present  posi-  any  place.  Box  4985,  Editor  A  Publisher. 

tion  three-and-a-half-years.  Aggressive  - - -  - 

nineteen  years  New  York  experience;  Experienced  news  executive  will  invest  Chandler  and  Price  10  x  15  job  press  with 
proven  record.  Formerly  publisher  snbnr-  $1,000  with  services  as  managing,  city  Miller  feeder.  Galley  racks.  Monomelts, 

ban  weekly.  Desires  change  because  of  editor  in  small  daily.  Box  5014,  Editor  Motors.  Melting  pots.  Intertypes  C,  B, 

executive  control  of  the  newspaper.  Mar-  A  Publisher.  OSM.  Linotypes  5.  8.  18.  Magazine 

ried,  age  36.  Box  4996,  Editor  A  Pub¬ 
lisher. 


Experienced  Newspaperman  wants  job  man¬ 
aging  weekly  or  small  daily.  Go  anywhere. 
Box  5004,  Editor  A  Publisher. 


University  Man,  married,  experienced  in  b^x  5004,  Editor  A  Publisher. 

advertising  and  promotion,  now  employed _ _ _ 

as  Assistant  Manager  of  National  Ad-  Feature  Writer — woman,  young,  attractive. 


vertising,  anxious  to  make  a  change.  University  degrees.  Can  do  straight  and  type,  14  chases.  All  good  condition. 

Capable  m  taking  complete  charge  of  news,  society.  By  lined  features  syndi-  E.  C.  McReynolds — Trustee 

4987,  Editor  cated.  A  1  record.  References.  Box  5060,  Box  1425 

_ _ _ _  Editor  A  Publisher.  Wichita  Falls,  Texas 

Want  Classified  Department  Management. - —  - 

Now  and  for  past  seven  years  outstand-  Girl,  23,  leaving  press  association  through  Goss  Cox-O-Type  press  with  double  folder, 
ing  on  one  of  nation’s  leaders.  Promo-  which  by-lined  nation  wide,  wants  niche  double  delivery.  Fine  for  8-page  news- 

tion,  direct  mail,  and  managing  ability  to  show  enterpri.se.  Journalism  school  paper,  16-page  tabloid.  32-page  maga- 

that  will  establish  real  department.  grad,  unencumbered  by  geography  or  af-  zine,  or  circular  work  2  colors.  Machine 

Young;  go  anywhere.  Prefer  bonus  or  fiance.  Jean  Hoffman,  18135  Clifton  Rd.,  is  practically  new.  Cost  $8,700.00.  Will 

override  arrangement  on  gains.  Box  5002,  Cleveland,  Ohio.  sell  delivered  and  erected  for  $4,800.00 


Miller  feeder.  Galley  racks.  Monomelts. 
Motors.  Melting  pots.  Intertypes  C,  B, 
OSM.  Linotypes  5,  8,  18.  Magazine 

matrixes.  Linotype  A  Printers  Repair  A 
Supply  Co.,  270  Lafayette  8t.,  N.  Y.  0. 

For  Sale — One  20-page  Duplex  5-plate  wide 
semi-cylindrical  press,  complete  stereo¬ 
type  equipment,  Hamilton  type  cabinets 
and  type,  14  chases.  All  good  condition. 

E.  C.  McReynolds — 'Trustee 
Box  1425 

Wichita  Falls,  Texas 


ing  on  one  of  nation’s  leaders.  Promo¬ 
tion,  direct  mail,  and  managing  ability 
that  will  establish  real  department. 
Young;  go  anywhere.  Prefer  bonus  or 
override  arrangement  on  gains.  Box  5002, 
Editor  A  Publisher. 


Situations  Wanted 

Circulation 


double  delivery.  Fine  for  8-page  news¬ 
paper,  16-page  tabloid.  32-page  maga¬ 
zine,  or  circular  work  2  colors.  Machine 
is  practically  new.  Cost  $8,700.00.  Will 
sell  delivered  and  erected  for  $4,800.00 
on  terms.  Graphic  Machinery  Exchange, 
30  W.  24th  St.,  New  York  City. 


Make-up  Editor — Experienced  deskman  and  30  W.  24th  St.,  New  York  City. 

make-up  editor;  knows  composing  room - 

angle  thoroughly.  Steadily  employed  now  Goss  32-page  Straightline,  high  speed  36,000 


_  _  on  large  daily,  but  seek  change.  Box  5008, 

Opportunity  to  Improve  Circulation  Editor  A  Publisher. _ 


IT™;; p.r»«e.  m.i  26. 

Speak  German.  Experienced  from  ads, 

S’i^SSi's-Ufii^'t  ^2Sc  r;  ur^’?i  g^: 

room  to  mRiiRjff*!*  8  oQicOa  fvO  Dut  ta***  ifwaa  awawai  #  ai  a 

can  build  solidly  by  training  little  mer-  '“I"* 

chants  and  make  entira  denartment  paper  or  magazine.  No  ambitions  for 

Chants  and  make  entire  department  p^y  ^  Publisher. 

Excellent  references.  Present  em-  ^  T 

ployer  aware  this  Ad.  Salary  secondary 

Jn  nnnnrtnnit,  fn  win  anccaaa  h,  wnrU  On  saUie  Job  12  yearg_  ( 40,000  Circulation ) 


on  large  daily,  but  seek  change.  Box  5008,  per  hour,  from  South’s  leading  daily. 

Editor  A  Publisher.  Offered  rebuilt,  guaranteed  and  serviced 

- - for  2  years  at  .$10,000.  Also  20-page  Hoe. 

!ws  Editor-Writer:  United  Press,  Asso-  $7,500.  Nearly  new  Model  A  Duplex  at 

dated  Press,  weekly,  small  daily  ex-  50%  discount.  PAJAY,  Bethpage,  N.  Y. 

perience.  Quality  mag  writer,  26.  T  c  i-  j 

Speak  German.  Experienced  from  ads.  linotypes  Ditertypes,  Monotypes.  Cylinder 


and  Job  Presses,  Saw  Trimmers,  Casting 
Boxes,  etc.  Plants  completely  equipped. 
Terms.  PAYNE  A  WALSH  CORPORA¬ 
TION,  82  Beckman  St.,  New  York. _ 


to  opportunity  to  win  success  by  work 
and  integrity. 

Box  4950,  Editor  A  Publisher. 

Young  successful  district  manager,  age  26, 
now  available.  Excellent  references.  Lo¬ 
cate  anywhere.  No  “floater.”  Knows  all 
phases  carrier  promotion.  Wants  oppor¬ 
tunity.  Box  4058,  Editor  A  Publisher. 

Situatiea*  Wootod 
Editorial 


big  pay.  Box  4948,  Editor  A  Publisher.  Linotype  and  Intertype  fonts,  molds,  maga- 

_ .  _ _ _ .  ;  ;  T  zines,  etc.,  bought,  sold,  traded.  New,. 

lotographer-r^orter,  now  employed  and  rebuilt  and  used  parts  and  accessories, 

on  same  job  12  years  (40,000  circulation^)  Catalog  free.  Montgomery  A  Bacon,  To^ 

desires  change  to  full. time  photo  job.  waiida  Pa 


desires  change  to  full. time  photo  job. 
Age  31,  married.  College  2  years;  $1,500 
owned  equipment  includes  new  4  by  5 


MUST  SACRIFICE 


Capable  man  wants  street  or  desk  work  on  ^ 'f®  winner  on  big  mid-westeri 
medium  sized  daily  anywhere.  Can  handle  ?,*'  Y-  widely  ri^irinted,  includini 

photography.  Four  years'  experience  in  New  York  Times  and  Encyclopedia  Brit 

Midwest  and  Rockies.  Married,  27.  Best  tanica.  Age  33.  Box  5005,  Editor  A  Pub 

references.  Moderate  salary.  Charles  Rey-  lisher. 

ner.  Rapid  City,  S.  D.  ~  Z  _  ,,  7  7  “7 

f,  -  ■  -  ■  .7-. — - r — -  Reporter — Journalism  graduate,  3  years  ac 

Cartoonist.  Available  30  days  notice.  News-  ,jyg  service  Army  Officer  since  graduation 

paper  or  syndicate.  AAA- 1  references.  Desire  newspaper  work,  any  department 

Details  Box _ 4918, _ Editor  A  Publisher.  anywhere,  now.  Write  if  interested.  Bo; 

COAST  PAPERS!  4998,  Editor  A  Publisher. 

BID  FOR  ADDITIONAL  OIROULATIONI - 

Racing  interest  is  at  its  peak  in  your  Reporter-Rewrite — young.  Some  experience 


Speed  Graphic,  3  fli^h  guns,  range  Complete  printing  equipment  of  recently 
finder,  etc.;  new  Leica  G  and  5  lenses  closed  Ohio  daily.  Includes  Duplex  Cylin- 

speed,  wide  angle,  portrait,  2  telephoto;  Press,  2  Intertypes,  and  mi-scellaneous 

complete  dark  room  equipment;  many  composing  equipment.  'Terms  to  respon- 

a^iliary  gadgets;  electric  print  drier.  sible  party.  The  Craftsmen  Finance  Co., 

News,  commercial,  baby  and  child  photos;  Department  2,  908  Standard  Bldg.,  Cleve- 
work  consistently  good;  have  car.  Refer-  i»nd  Ohio 

ences.  Box  5052,  Editor  A  Publisher.  _ 1 _ ! _ _ _ 

■z  ;,.,  ,  _  .  r~ - — 777 - ~7~  Practically  new  Model  26  42  em  Linotype^ 

PoUUcal  Cartoonist— was  ‘  Pinch  hitter”  for  Mixer,  serial  number  above  49000,  with. 
Pulitzer  Prize  Winner  on  big  mid-western  very  latest  style  centering  and  quadding 

device.  Hood-Falco  Corp'n.,  225  Varick 
New  York  Times  and  Encyclopedia  Brit-  a*  New  York  Citv 
tanica.  Age  33.  Box  5005,  Editor  A  Pub-  ’ 

lisher. 


Rebuilt  printing,  typesetting,  binding  equip- 

_  . _  _  ,,  j  ^  „  ment  and  supplies.  Large  Stock.  Bargains. 

Reporter  Jouraalism  graduate,  3  years  ac-  Terms.  Shakun  Printing  Machinery  Co., 
tive  service  Army  Officer  since  graduation.  j29  W.  24th  St.  New  York. 

Desire  newspaper  work,  any  department, _ _ - _ ^ - 

anywhere,  now.  Write  if  interested.  Box  See  the  Press  bargain  of  the  year  o^p.  23 
4998,  Editor  A  Publisher.  VrlTj 


territory.  Ace  turf  reporter;  expert  han- 
dicapper;  large  following  on  New  York's 
largest  selling  racing  daily.  Desires  to 
change  position.  Box  5045,  Editor  A 

Publisher. _ 

Copyreader,  makeup.  Ten  years’  metropoli¬ 
tan  experience,  two  in  slot.  Young,  steady, 
capable.  Go  anywhere.  G.  T.  M.,  222-90th 

St.,  Brooklyn,  N.  Y. _ 

Deskman-reporter:  8  years  varied  experi 
ence.  Big,  small  city  dailies.  College  grad¬ 
uate.  Excellent  references.  Box  4999,  Edi¬ 
tor  A  Publisher. 

I  am  a  Cartoonist 
I  am  a  Southerner 
I  am  lonesome 

I  want  to  go  down  back  home  once  again 
and  remain  there  with  the  folk  I  love. 


auue,  cQuor  «  i-uDiisner.  _  Cline  Mfg.  Co. 

Reporter-Rewrltb-young.  Some  experience;  Westinghouse  made  I"‘e|;‘yp®* j  » 

college  graduate.  Articles  published  in  r 

magazines.  Small  salary— go  anywhere.  request.  Press-Gazette,  Green  Bay,  "W  is- 

Box  5049,  Editor  A  Publisher.  consin^ _ 

Reporter-rewrite.  23— Can  do  features,  in-  Mechanical  Equipmont  Wanted 
terviews,  sports,  drama,  court  or  police _ ^  ^ _ 

,m.ll  16.6.  5038.  Edil.r  6,  ^1;^  foT  St  B«  WT.^dltor  i 

Reporter,  rewrite,  24,  single,  former  assist-  l^Elisher. - - 

ant  city  editor  Rhode  Island  daily;  asso-  Wanted:  Heavy  duty  dry  mat  roller,  16 
date  editor  national  picture  magazine;  turtles  with  stereotype  chases  for  8  col- 

reporter  N.  Y.,  N.  J.,  dailies;  radio  umn,  gas  or  electric  mat  scorcher.  C.  H. 

newswriting,  press  association  experi-  Kdliind  Co.,  307  So.  6th  St.,  Minneapolis, 

ence.  Anywhere  in  East.  Have  car.  Box  Minnesota. 

4982,  Editor  A  Publisher.  -  - - -  — - 

- Will  buy  for  cash  Model  8  Linotypes  or 

Reporter,  young  man,  26,  who  looks  on  Model  C  Intertypes.  Box  4958,  Editor  A 

newspaper  work  as  life’s  vocation,  wants  Publisher. 


uate.  it,xceiient  reierences.  oox  r.ai-  ciate  editor  national  picture  magazine; 

tor  A  Publisher.  reporter  N.  Y.,  N.  J..  dailies;  radio 

newswriting,  press  association  experi- 
I  am  a  Cartoonist  ence.  Anywhere  in  East.  Have  car.  Box 

4982,  Editor  A  Publisher. 

I  am  a  Southerner  r - 7 - 77 - r — — — - 

Reporter,  young  man,  26,  who  looks  on 
I  am  lonesome  newspaper  work  as  life's  vocation,  wants 

to  meet  editor  of  small  town  paper,  will- 
want  to  go  down  back  home  once  again  'UK  extend  youth,  intelligence,  educa- 

and  remain  there  with  the  folk  I  love.  t'o”.  »  chance.  Excellent  references.  M. 

Silverberg.  660  Dawson  Street,  New 

Somewhere  in  the  good  land  of  fat-  Y  ork,  N.  Y. 
back,  green  pastures  and  freckles,  is  a  ~  7  7  i  77  7 

paper  that  would  appreciate  a  fellow  Sports  Editor,  30,  six  years  Metropolitan 


such  as  I.  One  who  is  an  excellent 
draughtsman;  a  college  graduate  (Duke, 
before  it  changed  its  pants) :  well- 
versed  in  matters  both  current  and  past. 

I  may  add  that  1  have  been  on  the 


daily  100,000  circulation.  Experienced 
makeup;  cojiyreader.  Will  work  any 
where.  Box  4995,  Editor  A  Publisher. 

Trade  Papers — Magaines  Attention  I 


Linotype  Rebuilding 

Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 
City. 


1  may  add  that  1  nave  been  on  tne  ^  eouSnmon*  Unr  Cal* 

staffs  of  The  Philadelphia  Ledger,  and  Reporter,  24-.  two  years  weekly,  daily;  Plioto-Engraving  Equipment  Por  SOia 


while  in  that  city  contributed' to  The  fiy?  .'"  '■®‘®‘'  ''"®,;„  Knowledge  make-up. 

Country  Gentleman  and  The  Ladies  Home  editing.  Box  4966.  Editor  A  Publisher. 

Journal.  Also,  I  have  served  on  The - -  - -  — 

New  York  Evening  Post,  dailies  in  Chi- 

cago,  Pittsburgh,  Richmond  and  else-  >ltuatlOU»  Wanted 

where.  MecLanical 

1  am  44  years  of  age,  have  4  lusty  _ 

boys  and  was  once  caught  eyeing  a  mint-  A-1  Pressman- Stereotyper,  color  work;  24 


Situations  Wanted 

MecLanical 


Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 

Trode  Schools 


julep  while  nonchalantly  puffing  on  a 
cigarette. 

Dern  it!  I  am  just  simply  home¬ 
sick  and  would  dearly  love  to  hear  from 
you  staunch  rebels  I 

Box  4955,  Editor  A  Publisbar. 


years’  experience.  Sober,  reliable.  Refer-  ;  - 77  ,,,  ,  , _ 

ences.  Paul  Severs.  3306  Grantwood  L®““ 

Drive,  Parma,  Ohio.  K  •  N  Y.  Mcrgenth^er  linotype  School. 


Superintendent  of  engraving  department — 
an  experienced  man  accustomed  to  large 
output.  Box  4993.  Editor  A  Publisher. 


‘E’.  N.  Y.  Mcrgenthaler  Linotype  School, 
244  West  23rd  St.,  New  York. 
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SHOP  TALK  AT  THIRTY 


“THE  PRESS  can  do  no  wrong.”  There 
you  have  the  admittedly  sardonic 
title  of  a  piece  by  H.  L.  Smith  in  the 
next  issue  of  the 
•Forum*  ArticJo  forum.  Henry  Leech, 
Critieius 

zine,  sends  us  ad- 
•wspopers  vance  page  proofs,  in 
the  hope,  we  suppose, 
of  getting  a  bit  of  a  notice  which 
might  make  some  new  readers  for 
him  among  our  clients.  He  gets  his 
wish,  but  after  reading  Maestro 
Smith’s  highly  figurative  indictment 
of  newspaper  publishers,  we  feel  like 
petitioning  Mr.  Leech  for  a  complete 
suit  or  priestly  vestments.  More  of 
that  later.  We  want  to  say  a  few 
words  about  Mr.  Smith’s  ideas  first. 

He  says  the  publishers  themselves 
admit  that  the  press  can  do  wrong, 
but  that  they  rear  up  on  their  hind 
legs  and  yell  loudly  when  the  same 
thing  is  said  by  anyone  outside  of 
newspaper  ranks — which,  he  says,  is 
one  reason  “why  the  public  hates  the 
press  as  it  does.” 

There  you  have  a  piece  of  straight 
assertion,  backed  up  by  the  strangest 
evidence  we  have  ever  read.  The 
assertion  is  based  on  the  findings  by 
Fortune  magazine  in  answer  to  this 
question  in  1936: 

“Do  you  believe  that  any  of  the  fol¬ 
lowing  abuse  their  power — bankers, 
press,  radio,  pulpit,  veterans?” 

Fortune’s  pollees  are  said  to  have 
answered  affirmatively  as  follows: 

Press — 41.8%.  Bankers — 38.3%.  Pul¬ 
pit — 26%.  Veterans — 23.4%.  Radio — 
21.8%. 

Last  summer,  Mr.  Smith  recounts. 
Fortune  repeated  the  question  and 
learned  that  43.8%  of  the  people  ques¬ 
tioned  believed  that  the  press  abused 
its  power. 

So,  on  evidence  that  would  hardly 
be  accepted  by  a  kangaroo  court,  we 
are  told  that  a  minority  vote  on  two 
occasions  is  proof  that  the  people  hate 
newspapers.  The  56.2%  who  either 
do  not  hate  the  press  or  don’t  know 
whether  they  do  or  not  are  disfran¬ 
chised  by  Mr.  Smith. 


WflEN  HE  attempts  to  set  forth  the 
reasons  for  the  hate  he  assumes  as 
fact,  he  finds  assertion  again  a  ready 
servant.  He  dismisses 
Press  Disliked  the  charge  that  the 
For  Its  press  is  kept  in  few 
„  words.  Even  Ferdi- 
Smugness  Lundberg,  he 

declares,  had  a  diffi¬ 
cult  time  in  making  it  sound  convinc¬ 
ing.  That,  we  might  observe,  is  a 
masterly  understatement.  Dominance 
of  the  advertisers,  superficiality,  com¬ 
mercialization,  lack  of  responsible 
leadership,  the  critical  grenades  most 
frequently  tossed,  are  none  of  them 
enough,  in  his  opinion,  to  rouse  mass 
hatred.  When  you  boil  down  the  “in¬ 
consistencies  of  the  haters,”  he  finds 
that  they  unite  in  hating  the  press 
for  its  “smugness,”  because  they  think 
that  the  publisher  cloaks  a  great  deal 
of  dirty  work  behind  silken  words. 
He  inserts  a  “rightly  or  wrongly”  in 
that  last  sentence,  ffiereby  appearing 
as  a  reporter  of  the  public  sentiment 
and  not  as  a  plaintiff  himself. 

“Smxigness”  he  finds  written  in  let¬ 
ters  ten  feet  high  in  the  pages  of 
Eoitor  &  Publisher  and  other  news¬ 
paper  journals.  E.  &  P.,  by  the  way, 
here  gets  its  first  investment  of  the 
several  Holy  Orders  it  receives  in  the 
article.  It  is  the  “bible  of  all  high- 
church  newspapermen,”  mouthpiece  of 
the  profession,  with  influence  and  re- 


By  ARTHUR  ROBB 

spect  among  publishers.  We  are  smug 
because  we  take  at  face  value  the 
criticisms  of  people  like  Grove  Pat¬ 
terson,  Col.  McCormick,  Jimmy  Stahl- 
man.  “or  any  other  of  the  press 
canons,”  but  deliver  stiff  kicks  to  the 
breeches  of  any  “layman”  who  dares 
make  similar  charges.  For  instance: 

1.  Does  a  layman  dare  protest  that 
“freedom  of  the  press”  sometimes 
more  nearly  approximates  “license  by 
the  press”?  He  is  unjustified  and  mis¬ 
informed. 

Right,  Mr.  Smith,  he  usually  is.  Not 
always,  but  usually,  and  he  often  has 
a  hidden  axe  to  grind  when  the  oppor¬ 
tunity  offers.  Sometimes  the  news¬ 
papers  have  pointed  to  the  bulge 
under  his  coat  and  spoiled  the  act. 

2.  Did  someone  say  that  there  might 
be  foundation  for  the  platform  of  the 
Newspaper  Guild?  He  is  unjustified 
and  misinformed. 

Mr.  Smith  is  not  a  diligent  reader  of 
this  bible.  He  can  find  in  its  pages, 
among  many  detailed  criticisms  of  the 
guild  and  its  policies — we  don’t  know 
what  he  means  by  “platform” — scores 
of  unequivocal  statements  favoring  the 
basic  aims  of  the  guild,  decent  hours 
and  decent  pay  for  newspaper  people. 
We  object  on  behalf  of  all  newspaper 
people — publishers  and  workers  alike 
— to  the  tactics  by  which  the  present 
guild  leadership  has  sought  to  attain 
those  basic  aims.  We  have  not  exon¬ 
erated  publishers  who  have  forced  the 
guild  to  extreme  measures.  We  have 
said  plainly  that  the  growth  of  the 
guild  was  due  to  the  shortsighted 
policy  of  too  many  publishers  to¬ 
ward  their  editorial  employes.  And 
many  executives  have  said  the  same 
thing. 

3.  Has  a  professor  told  his  classes 
that  the  press  does  not  live  up  to  its 
potentialities  for  performing  public 
service?  He  is  not  only  unjustified 
and  misinformed,  but  he  is  a  danger 
to  the  young  and  maybe  even  a  RED. 

We  challenge  Mr.  Smith  to  find 
either  that  question  or  that  answer  to 
it  in  our  columns.  For  evidence  to 
the  contrary,  we  refer  him  to  Prof. 
Clyde  R.  Miller,  secretary  of  the  In¬ 
stitute  for  Propaganda  Analysis,  and 
a  member  of  the  typically  “red” 
faculty  of  Teachers  College.  New 
York. 

*  *  * 

WE  GET  TO  the  kernel  of  the  thing 

about  2,000  words  down.  Mr.  Smith, 
it  appears,  wrote  another  piece  for 
the  Forum  in  Novem- 
"Thot  Vatican  ber,  1937,  in  which 
of  the  “The  News 

_  Camera  on  Trial.”  He 

*^***  suggested  that  news¬ 

papers,  in  the  public 
interest,  fonnulate  reasonable  and  re¬ 
spected  rules  for  the  conduct  of  their 
camera  staffs.  Failing  that,  he  argued 
that  the  present  libel  statutes  be  ap¬ 
plied  to  pictures  as  now  to  the  written 
word. 

Editor  &  Publisher,  whose  editorial 
page  is  now  designated  as  “that  Vati¬ 
can  of  the  press,”  issued  a  “papal  bull” 
denying  that  the  problem  existed, 
although,  Mr.  Smith  claims,  the  same 
page  had  called  for  regulation  of 
camera  conduct  the  previous  March. 

Here  we  seem  to  have  the  nubbin 
of  the  charge  that  the  press  and  its 
spokesmen  listen  respectfully  to  criti¬ 
cisms  from  within  the  order,  but  come 
down  with  sharp  spikes  upon  any  pre¬ 
sumptuous  outsider  who  dares  to  voice 
the  same  criticisms.  Mr.  Smith  be¬ 
lieves  we  treated  him  as  a  “tjrpical 
newspaper  reader,”  not  of  the  initiate 
and  therefore  unworthy  of  an  atten¬ 


tive  hearing.  As  we  recall  the  occa¬ 
sion,  that  wasn’t  our  idea.  We  had 
the  hunch,  which  time  hasn’t  dispelled, 
that  Mr.  Smith  was  a  former  news¬ 
paperman  out  to  do  a  little  job  of  pin¬ 
pricking  on  the  publishers.  It’s  a 
fairly  popular  sport,  and  somewhat 
profitable  for  a  gentleman  who  can 
turn  out  a  readable  piece  for  the 
magazine,  as  Mr.  Smith  does.  We 
did  and  do  deny  that  any  camera  prob¬ 
lem  exists  which  is  soluble  in  terms 
of  libel  prosecutions.  We  want  no 
more  of  that  racket. 

Another  sore  spot  with  this  critic 
is  the  Newspaper  Guild,  of  which  he 
may  or  may  not  be  a  member — the 
article  gives  no  definite  information. 
He  points  out  what  this  paper  has  often 
emphasized — but  this  time  we  get 
no  ecclesiastical  dignities — that  edi¬ 
torial  men  ten  years  ago  got  half  the 
pay  of  organized  printers  and  took  the 
licking  when  hard  times  came,  while 
the  printers  didn’t.  That  to  him  ex¬ 
plains  the  rise  of  the  guild,  and  rightly, 
we’d  say.  He  also  cites  a  newspaper 
on  which  he  worked  where  reporters 
were  decently  paid,  and  where  the 
guild  has  not  made  any  headway. 
Check  again,  say  we  with  an  offer 
to  cite  a  dozen  places  where  we’ve 
said  the  same  thing. 

We  take  another  step  in  churchly 
dignity  on  the  next  page  when  he 
mentions  the  author  of  Shop  Talk  as 
“the  high  priest  in  the  inner  sanctum 
at  the  back  of  Editor  &  Publisher,” 
and  says  we  don’t  .sound  convicing 
in  saying  that  “the  fact  that  a  man 
is  a  high  newspaper  executive  ought 
to  be  a  warrant  for  believing  that  he 
can  view  labor  activities  in  the  light 
of  reason.” 

Why  not?  The  record  is  plain  that 
high  newspaper  executives  can  and  do 
view  labor  activities  in  that  light. 
There  are  no  weasel  words  in  that 
sentence.  It  means  what  it  says,  and  it 
has  behind  it  the  record  of  organized 
journalism  of  half  a  century’s  deal¬ 
ings  with  organized  labor  in  its  own 
shops.  There  isn’t  a  more  strongly 
organized  or  a  better  rewarded  group 
in  American  industry — a  tribute  to 

the  light  of  reason  which  gradually 
shone  on  both  sides  of  the  negotiation 
table. 

*  *  * 

AND  HE  THINKS  the  public  may 

hate  the  press  because  the  press 
hates  Franklin  D.  Roosevelt.  “Hate” 
isn’t  too  strong  to 

Sounds  Like  express  the  feeeling 

Double-Jointed  newspaj^r 

,  .  publishers  toward  the 

®  President.  It  is  much 

too  strong  a  term  for 
the  majority.  Mr.  Smith  sees  hatred 
in  their  fight  against  the  reorganiza¬ 
tion  bill.  He  waves  away  the  thought 
that  honest  conviction  might  have 
motivated  the  majority.  No,  it  was 
merely  a  desire  to  embarrass  the 
President.  If  so,  the  tremendous  ma¬ 
jority  of  the  President’s  own  party  in 
Congress  must  be  considered  parties 
to  flie  conspiracy  to  embarrass  him. 
They,  and  not  the  newspapers,  voted 
the  bill  down.  Newspapers  crystal¬ 
lized  the  public  sentiment  against  the 
bill,  and  if  there  were  not  the  least 
foundation  for  calling  it  a  “dicta¬ 
tor”  bill,  as  Mr.  Smith  contends,  it  is 
strange  that  the  public  which  repudi¬ 
ated  the  press  (as  they  say)  in  1936 
did  not  double  the  dose  in  1938. 
Strange,  too,  that  a  public  which  re¬ 
pudiated  and  routed  the  press  in  1936 
— and  now  “hates”  it — was  so  ready 
to  take  its  leadership  both  in  the  re- 
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organization  bill  fight  and  in 
1938  elections.  The  logic  is  doubit!| 
jointed.  I 

He  thinks,  too,  that  the  public  isl 
sore  on  the  press  because  of  the  )29-| 
000,000  “maU  subsidy”  it  gets  from  th  * 
post  office.  We  doubt  if  one  citizen  i 
a  thousand,  in  or  out  of  the  news], 
business,  can  talk  intelligently  on  I 
topic.  We  doubt  if  one  in  a  hu 
knows  it  exists,  or  cares.  The  Uti. 
York  Daily  News — which  has  a  rdil 
tively  small  proportion  of  its  ga 
tuan  circulation  in  the  mails— talwj 
poke  at  its  rivals  once  in  a  while  1 
accepting  this  “favor”  from  govert^ 
ment.  And  William  T.  Evjue  in 
Madison  (Wis.)  Capital  Times,  Iot 
to  harpoon  the  metropolitan  press  i 
all  occasions  and  frequently  arms  1 
barb  with  the  postal  subsidy  issue, 
is  of  relatively  small  importance  to  I 
big  city  press  or  the  magazines, 
it  is  an  item  of  great  moment  to 
8,000  or  10,000  weekly  papers— whid 
it  seems,  are  not  “hated”  by  the  publid 
or  by  any  of  the  big  league  critics.  li 
was  the  influence  of  these  little  fd-| 
lows  which  put  the  second  class  rata 
on  the  books,  and  which  will  keep  hi 
there,  come  Hell  or  high  water.  To] 
make  the  big  press  responsible 
it  is  to  ignore  the  facts,  regardless  i 
the  merits  or  the  cost  of  second  i 
mailing  privileges. 


MANY  OF  THE  attacks  by  outsid 

are  based  on  ignorance,  but 
don’t  just  spring  out  of  thin  air. 

Smith  concludes] 

Newspapermen  Check  again.  A 

Listened  to  ' 

-  P  .  malice.  Some  c. 

As  Experts  from  grievances, 

and  fancied.  Some< 
them  have  a  real  basis  in  press  conJ 
duct,  which,  like  other  human  con-( 
duct,  doesn’t  always  conform  to 
corum  and  consciousness  of  the  publi 
welfare.  Mr.  Smith  himself  quo 
two  eminent  spokesmen  of  joumalia 
— Grove  Patterson  and  James  G| 
Stahlman — in  criticism  of  the  pn 
far  more  concrete,  specific,  and  dam-j 
ning  than  any  of  his  own  charges, 
wonders  what  would  have  been 
reaction  of  the  newspapers  and  of  I 
trade  press  if  any  outsider  had 
the  same  charges. 

We  doubt  that  any  outsider  cou 
have  made  them  with  comparab 
knowledge  and  judgment.  That  is  i 
being  smug.  It’s  a  statement  of  obvi¬ 
ous  fact.  When  Patterson  and  Stahl- 
man  tell  their  fellows  that  their  con¬ 
duct  is  the  kind  that  breeds  public  re¬ 
sentment,  they  are  listened  to  as  ex¬ 
perts,  with  no  personal  gain  in  viewj 
and  no  grievances  to  avenge.  That] 
can’t  be  said  of  many  of  the  profes-j 
sional  “lay”  critics.  Men  like  PatttfJ 
son,  Stahlman,  Carl  Ackerman 
William  Allen  White  can  state 
case  and  propose  remedies  that  law 
a  chance  of  success.  Mr.  Smith’s  abilifl 
to  do  so  is  doubtful,  in  view  of  hk 
suggestion  to  make  libel  laws 
able  to  photographs,  against  the  wei^ 
of  judicial  decisions  to  date.  Thai* 
one  reason  why  the  outside  exp*^ 
don’t  have  a  following  within  the  craft 

Maybe  Mr.  Smith  and  Mr.  He^ 
Leech  will  regard  this  as  an 
cathedra”  utterance  by  the  high 
in  the  inner  sanctum  of  the  Vat^ 
of  the  bible  of  the  press — rememb* 
he  called  us  all  those  names.  7* 
honors  are  appreciated  and  taken  » 
their  face  worth,  but  they  don’t  ae(B 
to  fit  the  monastic  simplicity  of  o® 
set-up.  Besides  those  vestments  ** 
mentioned  before,  they  call 
lection  plate.  So  to  keep  in  tow 
with  our  ethics,  which  Mr.  Sml® 
seems  to  comprehend  so  well, 
have  to  decline  all  of  his  blessings  a» 
continue  our  untitled  existence 
best  we  can. 
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